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Windsor Introduces the Chariot iScrub 20”

specifically designed and built around the
needs of our customers.

The new Chariot iScrub 20” provides
excellent scrubbing
and recovery per-
formance and has
been tested to be 50%
more productive than
an average walk-
behind 20” scrubber.
This Chariot is also
designed with a
swiveling no-adjust-
ment squeegee, with
Aqua-Mizer  func-
tionality that ensures
100% water pick up
for dry, safe floors.

The design and

Continued on page 29

Windsor, a Member of KARCHER
North America, has introduced the new
Chariot iScrub 207, a stand-on scrubber

Windsor is introducing the new Chariot iScrub in booth 639.
The walk-behind scrubber is 50% more productive with 0%
more expense. Pictured above (. to r.) are Rick Hamilton,
Jim Lombard and Janine Reeder.

Stefco Introduces New Heavenly Choice
Double Layer Product Line

Stefco Industries, a leading manu-
facturer of tissue and towel products, has
announced its new Heavenly Choice®
line of towel and tis-
sue products.
Heavenly Choice®
features an expan- |
sion of the compa-
ny's popular Double
Layer product line
which was previous-
ly marketed under
the Heavenly Soft®
brand.

The  dynamic
sales, growth and
interest in the Double
Layer tissue

inspired Stefco to expand the product
family with additional offerings.

Continued on page 29

q See the New Heavenly Choice line by Stefco in booth 3601.
and spown above (I. to r.) are Cristian Vergara, Dave Shapiro,
towel products have jonn Repke and Nic Repke.

ISSA Exhibitors List (pages 26, 28, 30)
Thursday, October 8
Educational Conference
Keynote Speaker (8:30 a.m.—10:00 a.m.)
Exhibit Hours (10:00 a.m.—4:30 p.m.)
Show Floor Roundtable Lunch (12:00 p.m.—1:30 p.m.)
Education Theater (20:30 a.m.—3:30 p.m.)
Show Floor Happy Hour  (4:30 p.m.=5:30 p.m.)

(8:30 a.m.—12:00 p.m.)

Friday, October 9
ISSA General Meeting
Educational Conference
Exhibit Hours

Education Theatre

(8:00 a.m.—9:00 a.m.)
(9:00 a.m.—10:00 a.m.)
(9:00 a.m.—1:00 p.m.)
(9:45 a.m.—11:45 a.m.)

Cascades Extends EcolLogo Certification to over 85%

of its branded commercial towel and tissue products.

Cascades Tissue Group (Cascades),
North America’s fourth largest producer
of towel and tissue paper, is pleased to

North River brand is also manufactured
with 100% Green-e certified wind-gener-
ated electricity, eliminating approximate-

announce that 37
additional items in
its away from home
product line will now |5
carry the third-party &=
EcoLogo™ environ- [S&
mental certification.
This action sup-
plements Cascades’
previously
EcolLogocertified
North River® product
line. Over 85% of
total Cascades brand-
ed commercial sales
will now carry the

Cascades shown welcoming their guests Tuesday evening
at the opening of the ISSA convention. Cascades sales

EcoLogo certification. personnel are on hand in booth 3915.

Cascades’ North
River brand is also the only tissue brand
to comply with the stringent requirements
of the SMI (Sustainable Marketing
Initiative) guidelines, to be certified PCF
(Processed Chlorine Free) as well as
Green Seal and EcolLogo-certified. The

ly 19 million pounds of greenhouse gas
emissions annually.

Starting March 1, 2009, all products
manufactured by Cascades Tissue Group
from 100% recycled fiber were Ecologo-
certified. These specifically include:

Continued on page 29

Eight Enviro-Solutions Products Re-Certified
Meeting Green Seal’s New GS 37-4th Edition

Largest Number of Products and SKUs Certified in the Industry

GreenSeal®, one of North America’s
largest Green certification organizations,
notified Enviro-Solutions that eight of
the manufacturer’s cleaning products
have met the organization’s new Green
criteria: Green Certified GS 37-4th
Edition.

Enviro-Solutions, is a leading manu-
facturer of professional cleaning products
and has been manufacturing only envi-
ronmentally responsible products for
more than 15 years.

According  to
Mike Sawchuk, gen- [
eral manager and [
vice president of
Enviro-Solutions, the
company now has
greatest number of
products and SKUs
certified Green in the
industry,  “demon-
strating our contin-
ued leadership in
developing ‘proven’
Green cleaning prod-
ucts.”

company’s products, which range from
floor and carpet cleaning products, all-
purpose cleaners, heavy-duty degreasers
to hand soaps and other products, are
Green certified by either GreenSeal or
EcoLogo™, another leading certification
organization.

According to Sawchuk, the newly re-
certified products are:

® ES 51-CS Washroom Cleaner

Continued on page 29
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Greener Cle

Enviro-Solutions are represented in booth 4001 by Mike
Close to 40 of the Sawchuk, Mark Warner and John Hayes.

Trebor! Tissue! Booth1067



2 Thursday, October 8, 2009

WALDEN'S CONVENTION DAILY ISSA/INTERCLEAN® 2009

Chicago

Kruger Products staff celebrating the launch of the Genesis
collection of Dispensers in booth 819. Above are Jay Candido,
Victoria Hannon, Tatiana Cambell, Mark Ray and Dave Ronald.

U.S. Battery Mfg. Co., booth 2024, is represented by (I. to r.)
Don Wallace, Michael Coad, Bradford Dwan, William Glover,

Dan Grigsby and George Stratis.

Advance at booth 1223 showing the Advenger floor cleaning
system. Dave Krueger, Steve Worrall and Trey Shindell are
pictured from left to right above.

ISSA Updates Summary of
Green Cleaning Procurement
Policies and Programs

This past year has been an exceptionally
active one in regard to public policy on green
cleaning procurement. That’s why ISSA has
updated its Guide to Green Procurement
Policies in the U.S. so that the association mem-
bership can stay abreast of these important
trends which impact public and private sector
purchasing preferences.

On the state level alone we have seen five
new laws enacted in the past few months that
mandate the procurement and use of green
cleaning products. Four states (Connecticut,
Maryland, Nevada, and Hawaii) focus specifi-
cally on green cleaning for schools, while
Illinois extended its green cleaning for schools
requirements to all state owned buildings.

In addition, in May of 2009 Massachusetts g
Wl issued a Request for Response for Green g™
i Cleaning Products (FAC59) in which a total of

five states are participating: Massachusetts,
Connecticut, Maine, New York, and Vermont.
There have been considerable changes on
the federal level as well. For example, the U.S.
EPA Design for the Environment program has
made a number of revisions to its program to
improve its acceptance in the marketplace and
otherwise better meet the needs of the purchas-
ing community. In addition, the USDA
BioPreferred Program continues to evolve and
is now being fully implemented to ensure a fed-
eral procurement preference for biobased

| cleaning products.

All of these and other recent changes have
been captured in the ISSA Guide to Green
Procurement Policies in the U.S. This publica-
tion, available exclusively to ISSA members
provides a comprehensive overview of the
green cleaning product procurement policies,
initiatives and requirements of state, local and
federal governments. As such it provides asso-
ciation members with a valuable source of mar-
keting information.

Get your updated edition of this ISSA
exclusive resource by visiting the ISSA

Resource Center at booth 1200 or going to
WWW.issa.com/greenprocure. ®

Drake, General

Trebor is in booth 1067 (l. to r.) with John Moore, Western
Sales, Bob Glidden, CEO, Donald Glidden,
President and Peter Stairiker, Sr. VP Sales.

y

Georgia-Pacific is represented in booth 611 by Bill Donahue,
President food services solutions, Kathleen Walters, Ex. VP
global consumer products and Bill Sleeper, President wash-
room and wiper solutions.

Spartan Chemical is in booth 4030 with (I. to r.) David J.
Manager, Spartan Do Brazil, Stephen
Swigart, President and Greg Ford, VP Sales.

Survey Finds Cleaning Pros Know
True Purpose of Cleaning

Last year famed microbiologist Dr.
Charles Gerba of the University of Arizona
reported that in some cases, “It may be bet-
ter to not clean a surface than to clean it
improperly by using soiled cleaning tools.”

Gerba found that as some cleaning
tools, such as sponges, mops (including
microfiber mop heads) and cloths are used,
“They actually become micropile compost

Kaivac’'s squeegee-based cleaning system

heaps [causing the cleaning worker] to just
spread a thin layer of E. coli over the sur-
face as they clean.”

Although it has long been suspected
that using soiled cleaning tools can spread
contaminants, this is one of the first times
the issue has been specifically analyzed
and scientifically reported.

Kaivac, developers of the No-Touch
Cleaning® system, wanted to find out
whether cleaning professionals are aware of
this issue. A survey was distributed in the
June 2009 issue of Kai-leidoscope, Kaivac’s
monthly e-newsletter. Subscribers were
asked:

Are you aware that wiping down
counters and surfaces can actually spread
more bacteria and contaminants than it
removes?

The survey found that more than 87
percent of those responding knew that
soiled cleaning tools, especially cleaning
cloths, can spread contaminants; only about
12 percent said they were not aware of that
fact.

“This is an issue that cleaning profes-
sionals must be aware of” says Matt
Morrison, Communications Manager for
Kaivac. “Using soiled cleaning tools can
defeat the whole purpose of cleaning.
Fortunately, there are new technologies,
squeegee-based flat surface cleaning sys-
tems as well as spray-and-vac cleaning sys-
tems, which help eliminate cross-contami-
nation concerns.” ®

Stephen Ashkin Helps Wal-Mart Score

Wal-Mart, the mega retailer, is
actively becoming Greener and more sus-
tainable—both in business operations and
in the types of products sold to their cus-
tomers.

Stephen Ashkin, President of The
Ashkin Group and a jansan industry lead-
ing advocate for Green Cleaning, has been
invited by Wal-Mart to be a part of what
the retailer refers to as their “network.”

The goal of the network is to help the
company evaluate cleaning products for
use and for sale in the company’s more
than 4,100 locations around the globe as
to their impact on the environment.

“This analysis is for not only [clean-
ing] products used to clean Wal-Mart
stores but the types of professional and
household cleaning products actually
sold in the stores,” says Ashkin.

To help identify products that have a
reduced impact on the environment, man-
ufacturers and suppliers must answer
questions about their products such as
these:

® What are the product’s ingredi-
ents, suspected contaminants, physio-

chemical data, and flash point and boiling
point?

® How is the product transported?
What is the weight? What packaging
materials are used?

® How is the product eventually dis-
posed of? What is the impact of that dis-
posal on the environment?

“Based on their answers, the pro-
gram ‘scores’ a product,” says Ashkin. “If
it meets certain criteria, it will score well
and can be used and sold in the store. If
not, the supplier will have a time period
to meet the new guidelines or else lose
vendor status with Wal-Mart.”

According to Ashkin, the *“score-
card” system, as it is commonly referred
to, is having considerable influence on
the ways products are made in a variety of
different businesses.

“Wal-Mart now has the size and
[buying] power to influence entire indus-
tries,” he says. “Fortunately, these and
other Green and sustainable programs the
company has implemented are major
steps in helping to promote sustainability
and protect our planet.” m
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Washing hands. It’s the new chicken soup.

Wherever you are, help keep yourself and everyone around you healthy by washing and
drying your hands often. Starting now. Just a good hygiene reminder from your friends at
Georgia-Pacific Professional,the makers of the enMotion®touchless towel dispensing system.

Immerse yourself in wellness at Booth 611 during ISSA, or visit gppro.com/healthy for hygiene tips and more.

©2009 Georgia-Pacific Consumer Products LP. All rights reserved. The Georgia-Pacific logo, enMotion and all other trademarks are owned by or licensed to Georgia-Pacific Consumer Products LP. The enMotion®
dispenser is available for lease from an authorized GP distributor.
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SCA Tissue North America Partners with
Designing Spaces for "Think Green" Series

SCA Tissue North America and the
Tork® brand has partnered with cable
program Designing Spaces to uncover the
mysteries of public washroom sanitation
and sustainability.

Though most Americans use public
washrooms on a regular basis, they may
not know what to look for to judge how
clean or green a restroom is. lan \West,
SCA Tissue washroom director and Mike
Kapalko, SCA Tissue environmental and
Tork services manager, appear in the
episode to share information on both top-
ics. To view SCA Tissue's episode of
Designing Spaces, visit www.designing-
spaces.tv/torkusa.

"This partnership with Designing
Spaces showcases SCA Tissue's commit-
ment to improving the hygiene and effi-
ciency levels in public washrooms around
the world," said Cindy Stilp, director of
marketing & communications at SCA
Tissue. "The Tork brand of washroom
products and dispensers not only help
business owners maintain cleaner and
more efficient restrooms, but, like all Tork
products, do so with the smallest environ-
mental footprint possible."

Sweep it
Mop it
Dust it
Scrub it

does it!

Tork products consist of 100 percent
recycled and process chlorine free paper

installing touch-free controlled towel dis-
pensers and high-quality foam or lotion
soap to improve overall hygiene practices
and green efforts.

SCA Tissue also understands the con-
cerns and challenges the public faces

SCA Tissue in Booth 1530 showing Tork Elevation. Pictured
above (I. to r.) are lan West, Don Lewis and Mike Kapalko.

towels, tissue, and napkins. Additionally,
many of the brand's products and their
manufacturing processes are independent-
ly certified as eco-friendly. Beyond the
production process, Tork dispensing sys-
tems are designed to control consumption,
reducing waste at the source and improv-
ing hygiene. The Tork brand's latest intro-
duction, Green Seal™ foam soap, is certi-
fied to be safe for the environment.

SCA Tissue North America encour-
ages consumers and employees to talk to
business and facility managers about

\‘

Your One Stop Source for
Quality Cleaning Products®

»

yhyr vour

eegees

sale

Come See [

Us at
Booth #454

ISSA

‘The Worldwide Cleaning Industry Assor

when using public
restrooms. As
hygiene experts, it
provides environmen-
tally sustainable
hygiene solutions to
customers throughout
the world. SCA
Tissue views public
washroom  hygiene
and sustainability as
an overall holistic
challenge to maintain
the wellness of its
customers and their
end users without
damaging the envi-
ronment.

For more information on SCA Tissue
North America and the Tork brand, visit
www.torkusa.com.

The Tork brand offers a complete
range of products and services within
hygiene and cleaning for away from home
washrooms, healthcare, food service and
industry. Through customer understand-
ing and particular expertise in hygiene
and sustainability, Tork has become a
market leader in many segments and a
committed partner to businesses in over
90 countries.

Tork is a global brand in the SCA
portfolio. To keep up with the latest Tork
news and innovations, please visit:
www.torkusa.com

SCA is a global hygiene and paper
company that develops, produces and
markets personal care products, tissue,
packaging solutions and solid-wood prod-
ucts, with sales of around $17 billion
USD. The SCA Group employs approxi-
mately 50,000 people and has production
in 60 countries. The hygiene portfolio
includes global brands TENA and Tork,
and regional brands Tempo, Zewa, Velvet,
Libero, Libresse and Edet. SCA hygiene
solutions are found in over 90 countries.

SCA is recognized as a global leader

£

SCA

in sustainable development. SCA was
recently ranked as the world's greenest
paper company by The Independent news-
paper and EIRIS research (2007). For
more information about SCA, hygiene
and  sustainability, please visit:
Www.sca.com. W

How Effective Are 'Green' Cleaners?

New Program Will Test and Recognize Top Performers
TURI, IEHA Offer Manufacturers Evidence of Effectiveness

To promote cleaning products that
are both green and effective, the
International Executive Housekeepers
Association (IEHA) and the University of
Massachusetts Lowell's Toxics Use
Reduction Institute (TURI) have launched
a program to test and validate high
performance products.

The fee-based program will test soil
removal efficacy of hard-surface cleaning
products-both those certified as green by
third-party organizations such as Green
Seal, EcolLogo, and EcoForm, as well as
products with green attributes-and
recognize products that perform well in
standard and customized cleaning tests.

"While it is accepted that lower-
toxicity, environmentally-preferable or
green cleaning products are better for
human health and global ecosystems, the
question remains: Do such products clean
well when compared to conventional or
even other green products?” says Beth
Risinger, CEO and Executive Director of
IEHA.

Products accepted into the program
will be tested using a variety of scientific
methods and devices producing a detailed
analysis of product performance.
Manufacturers can use this information to
improve their formulations as well as
promote their products.

"For institutions and consumers, the

HIGH PERFORMANCE

T
CLEANING PRODUCT

value we provide is unbiased performance
testing to enable product selection based
on objective data rather than on anecdotal
information,” says Jason Marshall,
laboratory director of the Toxics Use
Reduction Institute at UMass Lowell. "For
vendors, products that are effective
cleaners will have a clear scientific basis
for associated marketing claims."
Manufacturers of cleaning products
that qualify after testing will be entitled to
display the IEHA "High Performance
Cleaning Product" designation and logo.
"The logo will mainly serve as a way
for purchasers to determine at a glance
those products that clean well, but it also
may be used by manufacturers for
marketing  purposes  with  certain
restrictions,” says Risinger. "This is really

about performance, .
Continued on page 30
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Lift your washroom to a new level

Tork® is proud to introduce a new line of dispensers - . We have listened to your ideas and
used all of our experience to develop systems that simplify daily use and save both time and money through Functional Design™.
Thats what we call lifting your washroom to a new level. /
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More and More Medical Facilities in China
are Following a Greener Path

For more than a decade now, the
United States and European nations have
placed tremendous emphasis on protect-
ing the environment. This is after years of
studies proved without question that
increased industrialization, a surplus in
automobile manufacturing, and global
population growth have negatively
impacted air and water quality and are
now tied directly to global warming.

Now China, which is the most popu-
lated country in the world-with an esti-
mated 1,306,313,812 people-is turning its
attention to Greener and more sustainable
practices.

The country's government, business
sector, and the professional cleaning
industry are walking a delicate line
between fostering economic growth and
protection of the environment.
Fortunately, many in China and the west

friendly products are cost competitive
and, as technology has advanced, can out-
perform some of the market's similar con-
ventional products, which helps make the
transfer easier for facility managers.

It is also believed that this decision
will help encourage more and more med-
ical facilities in China to follow a Greener
path. We have known for years that hos-
pitals and healthcare centers typically use
an assortment of very powerful cleaning
chemicals that can have an adverse impact
on the environment as well as the health
of patients and staff.

But medical facility administrators
tend to be reluctant to use Green products
for a variety of reasons. Often, these
administrators simply do not know much
about the products, are concerned about
potential cost and performance issues, or
fear making a mistake that could adverse-

“Some Chinese experts believe that inaction regarding the environ-
ment may actually lead to the country's economic undoing.”

believe that these groups and their inter-
ests can co-exist and that going Green and
taking steps to build and operate facilities
in a more environmentally responsible
manner may actually prove to be a cost
savings. In fact, some Chinese experts
believe that inaction regarding the envi-
ronment may actually lead to the country's
economic undoing.

And, things are definitely starting to
change when it comes to building and
maintaining healthier facilities. At the
end of April 2009, the Australian and
Chinese Green building councils signed
what was referred to as a "landmark"
agreement. This initiative's goal is to
enhance collaboration between the two
councils and accelerate the universal
adoption of Greener, more sustainable
building practices.

For China, this decision will also help
promote the transfer from conventional
cleaning products to reduced impact,
more environmentally preferable chemi-
cals and products. Many of today's eco-

ly impact the facility's health.

Fortunately there are hospitals
around the world that are increasingly
going Greener and adopting Green clean-
ing practices and procedures. A good
example is a facility located virtually right
in the middle of the United States in a
small college town called Bloomington,
Indiana.

The Bloomington Experiment

Hospitals around the United States
and other parts of North America have
been taking a number of steps in recent
years to reduce their environmental foot-
print. Some facilities have transferred to
more sustainable power sources, such as
air, wind, and water. Many have elaborate
recycling programs and, because hospitals
tend to use a lot of water, installed water
reducing fixtures.

However, even in the U.S., as men-
tioned earlier, adopting Green cleaning
has been a slow process. One reason is
the fact that in the U.S. and many other
areas of the world, government regula-

tions require that certain types of cleaning
chemicals, usually disinfectants, be used
in specific areas of the facility, such as
operating rooms and emergency rooms.

John  Freeman, director  of
Bloomington Hospital, has had to grapple
with all of these issues and many more
regarding Green cleaning in his facility.
"From the start, we were concerned if
going Green would positively or negative-
ly impact the hospital's infection rate," he
says. "We were also concerned it would
cost more to go Green and of course, there
were the performance issues. If the prod-
ucts did not perform well it would be very
difficult to make a change."

In order to address these issues,
Freeman stresses the considerable help of
working with a knowledgeable jansan dis-
tributor that knows Green cleaning and the
products that are available. "These prod-
ucts may all be certified Green, but that
does not mean they are all alike," he says.
"Testing, evaluating, and monitoring the
products is essential."

Freeman admits that although most
areas of the hospital are now Green clean-
ing, this does not apply to every area.
Referencing the government regulations
mentioned earlier, he says the hospital
continues to use conventional hospital-
grade disinfectants that have been
approved by the U.S. Environmental
Protection Agency. "We have to do this by
law [in areas] where there is potentially
higher vulnerability to the spread of
germs," he explains.

However, the hospital has now been
using Green cleaning products for more
than a year and since the transfer, Freeman
notes, hospital staff and administrators
report "a much more pleasant scent" in the
hospital, which many patients also note.
Additionally, the hospital's cleaning staff,
including employees who did not want to
make the Green transfer, has now come
onboard and even prefers the new environ-
mentally preferable chemicals over the tra-
ditional products used in the past.

"Once they realize the products are as
good as, if not better than, what we were
using before, they took ownership of the
products and even became our most enthu-
siastic supporters for them,"” says

Looking for a few good
distributors to Travel with!
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Many benefits to membership.
Contact us for more information.

DPA Website: www.dpadirect.org
DPA Headquarters « Cincinnati # Ohio

Phone: 800.652.7826

Fax: 513.794.3342

DPA is a member-driven buying and marketing group
comprised of 143 selective, high-volume partner distributors.

E-mail: dpahqgtrs@dpadirect.org

Freeman. "Their support is critical to the
process and without it, it would be very
difficult to have made the transition."

Freeman also addressed the cost con-
cerns. Initially, the hospital had increased
its budget by 6.5 percent to cover any
added costs for the environmentally
preferable cleaning chemicals. "But we
think now we may actually be able to lower
our chemical and labor costs by as much
as 13 percent,” he says. "This certainly
was a pleasant surprise.”

When advising other hospital admin-
istrators who consider the adoption of
Green cleaning products in their facilities,
Freeman offers these suggestions:

@ Get the cleaning staff involved with
the process and the product selection from
the start. Employees must test and evalu-
ate the products and if these products are
effective, employee resistance evaporates.

® Hospital administrators and key
staff members must publicly support the
move to Green cleaning. This is essential-
ly a policy decision and must be treated as
such.

@ Work with a distributor that not
only knows Green cleaning products, but
is also willing to help the facility transfer.
This is so important that Freeman feels it
is worth repeating. The distributor
becomes the facility's partner, advisor,
consultant, and confidant, which are all
needed in the Greening process.

® Continually review and revise.
Should the results (cost and performance)
not be as significant or as expected, review
the products selected.  Additionally,
review the procedures, equipment, and
custodial hardware used for cleaning to
see if there are more effective procedures
that should be implemented.

@ Finally, give it time. Problems may
arise, some totally unexpected, but invari-
ably these issues can be addressed and
eliminated. It may take several months
before all aspects of the Green cleaning
program are in place before things are run-
ning smoothly and an evaluation can take
place. m

Enviro-Solutions
Introduces
Fast Fill Station

This heavy-duty, self-contained,
freestanding, steel rack system fills four
times faster than conventional dispensers.

With a flow rate of up to 20 gallons
per minute, you can fill a 100-gallon tank
in just five minutes.

Use it for
virtually all
types of cleaning
chemicals.

The preset
metering system
ensures consis-
tent dilution rate,
and an automatic
shutoff stops the
flow when the
tank is full.

The Fast Fill

Fast Fill Station
Station minimizes chemical contact, pro-
moting safety, and because it uses no
electricity, it can be placed anywhere it's
needed.

For  more
www.enviro-solution.com, call toll-free:

information,  visit

1-877-674-4373, or visit booth 4001. m
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CALCIUWV CHLORIDE PELLETS
PREMIER SNOW AMND ICE MELTER

The Best on Ice

Created to be the gold medalist in ice-melt
performance, PELADOW™ Calcium Chloride Pellets
release heat on contact, speeding the melting
process. Each PELADOW pellet attracts moisture
from its surroundings to outperform other ice-
melt materials.

In the first 20 minutes at 20°F (-7°C), PELADOW
pellets melt approximately:

» 2 times more than rock salt

» 3 times more than magnesium chloride pellets
» 3 times more than urea

» 7 times more than potassium chloride

The race against time and temperature.
PELADOW pellets easily beat the competition
by leveraging fast melting action and
cold-temperature performance (down to -25°F
[-32°C]). Give your visitors and employees
the best on ice, showing them you care about
their safety.

The best on ice in the ice-melt race —
the gold medalist PELADOW Premier Snow
and Ice Melter.

888.293.2336 | www.BestOnlce.com

OXY,

**Tmdemark of Occidental Chemical Corporation
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Saalfeld Helps U.S. Distributors
Save Money and Expand Customer Offer

New foodservice, shipping and sanitary products now available

Every day across the U.S., Saalfeld®
Redistribution is helping local distributors
expand business with their customers,
enter profitable new markets and reduce
their total operating costs. Saalfeld also
assists a growing number of distributors
with inventory management to help them
save working capital and increase cash
flow.

Saalfeld's newest initiatives include:

® New sanitary, foodservice and
shipping products;

® Expanded inventory management
and warehousing services; and

@ Additional service to distributors
in Arizona, southern Nevada, New

Mexico and west Texas via its new

Southwest U.S. distribution center.

All of this and more will be discussed
at Saalfeld booth 1051 during ISSA
Interclean 2009 Oct. 6-9 in Chicago.

y ———
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The company has expanded its
Spring Grove™ value-branded line of
towel and tissue to include napkins, film
and foil, introduced a new high-growth
shipping supplies offer and is providing
updated information and products in con-
nection with the upcoming flu season.

"We can provide U.S. distributors
with branded and private-label jan-san,
foodservice, shipping and office prod-
ucts-all at highly competitive pricing,"
said Saalfeld vice president and general
manager Carol Butler. "We're also able to
customize an inventory management pro-
gram for distributors to handle part or all
of their inventory for them, which allows
them to cut operating costs and increase
cash flows."

The company has expanded its foot-
print with its newly opened Phoenix dis-
tribution center, which provides next-day
service to distributors in Arizona, south-
ern Nevada, New Mexico and west Texas.
The Phoenix opening follows the expan-
sion of Saalfeld's large central California
distribution center that serves customers

Your Tissue Connection

Napkin Stock
Toilet Tissue
Facial Tissue
Towel Stock
MG Grades

Non-Wovens

TA R@E'I'

Your # 1 Choice When Sourcing:

Medical Grade Tissue

Virgin & Recycled Stock -
White & Colors, Bleach & Krafi

The finest tissue mill sources in the industry!

TARGET MARKETING WORLDWIDE, INC.

Box 604, Athol MA USA 01331
Call: 978.248.3370 Fax: 978.249.9805

mlawton@targetpaper.com

kmilbach@targetpaper.com tellis@targetpaper.com

Make Your
Tissue
Connection

across the West. Saalfeld has nine other
distribution centers coast-to-coast.

Expanding product lines,
new initiatives

The company continues to grow its
broad offer and will discuss several new
initiatives and product expansions during
the show including its new campaign to
help distributors prepare their customers
for a possible flu pandemic. Saalfeld rep-
resentatives are providing guidance to dis-

tributors on how they can arm their cus-
tomers with the information and products
necessary to help reduce the spread of
influenza.

It also recently introduced a shipping
supplies initiative, which features new
products such as carton sealing tape and
dispensers, industrial tape, padded and
bubble mailers, bubble wrap, hand wrap,
foam sheet and rolls.

In addition, Saalfeld has expanded its
quality, value-branded Spring Grove line
to better serve its foodservice and jan-san
customers.  Spring Grove now offers a
variety of folded and roll towels, bath and
facial tissue and associated dispensers,
napkins, cutterbox film and foil rolls and
interfolded foil sheets.

Providing "green" products
and guidance to distributors

Saalfeld continues to stock "green"
products that are in highest demand.
These products are in the company's
"Green Portfolio," which offers hundreds
of environmentally preferable SKUs to
distributors. The company also helps dis-
tributors understand the green-cleaning
market and trends to help them sell more,
more profitably, to their customer base.

"For jan-san distributors, there is a
need to understand what green cleaning
means and the steps required for green
certifications," explained Saalfeld direc-
tor of marketing John Siegel. "Saalfeld
sales pros can provide reference materials
about green standards and recommend the
right products to meet those standards."

Saalfeld's product breadth

Saalfeld is a fast-growing U.S.
wholesaler with 10 distribution centers
coast to coast. Saalfeld's main product
lines include more than 6,000 SKUs of
foodservice disposables, jan-san mainte-
nance supplies, industrial shipping sup-
plies and office products.

Manufacturers represented include
Rubbermaid, JohnsonDiversey Consumer,
Kimberly-Clark, SCA Tissue, Procter &
Gamble, GOJO, Solo Cup, Dixie
Foodservice Solutions, Georgia-Pacific,
Heritage Bag, Duracell, Reckitt
Benckiser, 3M, Dart Container, Genpak,
Clorox and many others.

Saalfeld works with these suppliers to
provide distributors with a broad selection
of products-in the quantities that each
customer needs, delivered when the cus-
tomer needs them.

How Saalfeld differentiates
itself from other redistributors

Saalfeld has a highly committed
national network of sales and customer
service representatives who use a consul-
tative selling approach that ensures dis-
tributors get their essential needs met.

"Saalfeld representatives are knowl-
edgeable, experienced, well trained and,
perhaps most importantly, available with a
phone call or email,” said Siegel. "They
have detailed product and market knowl-
edge and can advise and assist with prod-
uct issues, training, marketing, environ-
mental and other key topics important to
distributors and their customers."

The company is able to work with
local-market distributors and serve
regional and national companies that dis-
tribute food service and jan-san products,
as well as companies that sell via catalogs.

The Saalfeld website, saalfeldredis-
tribution.com, offers real-time inventory
and order placement, allows customers to
see custom pricing and has a customizable
"My Items" page that enables users to cre-
ate a list of core items that are regularly
purchased.

The Saalfeld online catalog is specif-
ic to each of its 10 U.S. locations, provid-
ing immediate access to local inventory of
products. Users of the online catalog can
see local inventory, product specifica-
tions, data attributes and their pricing.
Saalfeld also offers email invoicing and
real-time access to purchase and invoice
histories.

Saalfeld distinguishes itself in the
marketplace with its large operating pres-
ence, breadth of product line, operational
excellence and access to expert sales rep-
resentatives. It maintains a 99% on-time
record, a 98% order accuracy rate and a
97% availability rate.

Saalfeld serves distributors across the
U.S. from its Southeast, California,
Southwest, Mid-Atlantic, Midwest, South
Plains, Mid-American,  Northwest,
Florida and New England locations.

For more information about Saalfeld
or to locate your nearest representative,
phone 877-482-5607 or visit the web at
saalfeldredistribution.com. m




Nice curves!

Introducing the Genesis™ line of dispensers for our Ultimate Washroom® suite
of products. Stylish Design, Quality and Cost Effectiveness are the hallmarks
of the Ultimate Washroom. Check out our Curves at booth 819.

Genesis™ collection featuring Titan™? towel dispensers,
Mini-Max®? and Micro-Max®? bathroom tissue dispensers,
and HandsFresh® foam soap dispenser.

Also available in white.

@ Kr U g e r www.krugerproducts.com/afh GENESIS" TITAN® MINI-MAX? MICRO-MAX* }_]!-(‘Z'ensc}j,‘s
Products

© 2009, ® Registered and ™ Trademark of Kruger Products.
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Saalfeld is
expanding...

bringing new
opportunities
to distributors

Top brands from
leading manufacturers

Access to environmentally-
preferable products

High frequency,
on-time delivery

Accurate order processing

Minimal out-of-stocks
Low-quantity orders
Inventory management
Local market expertise
Hands-on customer service

Operations and
business consulting

ISSA/INTERCLEAN USA BOOTH 1051

g
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RIBUTING

SOUTHEAST SOUTH PLAINS FLORIDA

Atlanta, GA Houston, TX Tampa, FL

688 293-0925 800 296-6107 888 293-0944
CALIFORNIA MID-AMERICA NEW ENGLAND
Hanford, CA Olathe, KS Wilmington, MA
877 521-0979 800 433-9461 800 638-1673
MID-ATLANTIC SOUTHWEST

Harrisburg, PA Phoenix, AZ

800 648-1005 6023536410 NEW LOCATION
MIDWEST NORTHWEST

Hebron, KY Portland, OR PHOEN |X, AZ
877 482-5607 877 521-0979

soolfeldredistribution.com

Paper Towels... Hand Hygiene and
Customer Satisfaction

With the rise in environmental con-
sciousness, resulting in greener behavior
by governments and citizens, manufactur-
er's of warm air dryers (WADS) and jet air
dryers (JADS) for hand
drying are presenting
themselves as the "green-
er'" system versus using
paper towels. But hand
drying is about hygiene, personal protec-
tion and customer satisfaction, not just the
environment...though there are environ-
mentally sound paper choices available.

There has been credible research con-
ducted over the years and most recently in
2008 by Redway and Fawdar of the
University of Westminster, that provides
updated insight into which system is the
most hygienic. Hygiene is paramount in
choosing a hand drying system.

H1IN1 (Swine Flu) virus outbreak in
Mexico, later to be followed in Canada
and USA reminds us that the "Global
Pandemic" will strike eventually with
major impacts to our society. Almost
daily we read, see or hear of news stories
that speak about Nosocomial (hospital
acquired virus), Norwalk stomach bugs
on cruise ships, or simply cold viruses
pervading through schools and day care
centers. Not too long ago the SARS out-
break built awareness around protection
from pathogenic bugs that could seriously
harm us and our families.

For all the modern medical advance-
ments in the production of flu prevention
and anti-viral drugs, it's simple hand-
washing with soap and water, that is the
single most recommended and effective
method of protection. The critical step in
the hand-washing process is hand drying.
Dry hands are safe hands. Wet hands have
greater potential to pick up bacteria and
germs from hard surfaces, door handles,
telephones, computers, and from contact
with other people. The moisture left on
the skin from poor hand-drying (or lack
of) acts as a transfer medium.

"Paper towels have been shown to be
more effective in hand drying than warm
air dryers, and just as effective as the new
technology jet air dryers".*1  What
WAD's and JADS can not do though is
remove bacteria from the skin, in fact
Redway and Kbnights in 1993, and
Redway / Fawdar in 2008, found that
these devices actually increase the
amounts of bacteria on the hands.

"Recent research found warm air dry-
ers to significantly increase total bacterial
counts on hands after washing and drying.
Bacteria increases on fingerpads by 194%
and 254% on the palms of hands"*1. This
research also found the jet air dryer
(Dyson Air Blade) increased total bacteri-
al counts on hands after washing and dry-
ing. "Bacteria increases on fingerpads by
42% and 15% on the palms of hands".*1
Using paper towels reduces bacteria
counts. It's the wiping action which
removes bacteria from the hands and
improves hand hygiene. "Microbiological
studies have shown that using paper tow-
els after washing helps remove bacteria
from the hands and reduce general bacte-
rial counts by an average of 58%" .*2

@ Kruger

Products

Doug Powel, a professor of food safe-
ty at Kansas State University in Manhattan,
says numerous papers show that the fric-
tion created by using paper towels is actu-
ally a key part of the
cleaning process. The
friction "removes the
bacteria, whereas blow
dryers tend to disperse
them in the air," he says.*3

Then there is the behavior of end-
users when faced with WADS and JADS,
in the washroom. Much anecdotal evi-
dence exists that people dislike using
these systems (ask your clients, patrons,
friends and staff) and may avoid using
them altogether, potentially leaving the
washroom with wet hands, or not washing
at all.

A consumer attitudes and perceptions
study published in Europe, indicated that
28% of people using public restrooms
would not dry their hands if a suitable
hand drying device was not found. In
addition, 96% of those surveyed thought
paper towels provided the highest level of
hygiene.*5 This consumer attitude does
not promote hand washing compliance,
and good habits.

There is also hand drying compliance
issues associated with Foodservice and
Healthcare workers... key frontline work-
ers that require the most fastidious hand
hygiene routines. A main problem with
Warm Air Dryers is that they take too long
to dry hands, and people don't wait, or
avoid using them. Usually hands are 55%
- 65% Dry.*2

What about the Environment?

"Opting for a hand dryer over paper
towels hardly earns you an environmental
halo, since the net difference in long-term
carbon-emissions is minuscule at best".*4

Unless the power source is hydro elec-
tric or nuclear, it is likely that using electric
hand dryers increases short term carbon
emissions as the most common alternative
is coal generated. Good quality 100%
recycled paper towels absorbent enough to
dry hands with just one towel in touchless
dispensing systems are readily available
from Kruger Products and others.

Toilet tissue consumption rises in
establishments that use electric air dryers
as patrons will opt for using excessive
amounts to dry their hands rather than
line-up and wait for WAD's to complete
their cycle.

JAD's contribute to noise pollution in
the building and can be disruptive to other
workers. When it comes to hand drying,
the issue is hygiene. Businesses can
choose a paper towel system that has it
all... environmentally certified products
and superior hand hygiene, resulting in
greater end-user satisfaction.

Vist: www.krugerproducts.com/afh

*1. University of Westminster,
Redway & Fawdar 2008

*2. University  of
Redway & Knights 1993

*3. USA Today.com - The science of
hand washing to ward of cold, flu bugs

*4, Does using this thing really save
trees? - Toronto Star, Sunday June 22,
2008 - Brendan I. Koerner m

Westminster,



Perfect match!

Announcing the Embassy®? Supreme Thru-Air-Dried (TAD) Ultra Long
Roll Towel (ULRT®) with an additional 400 feet of premium softness
and absorbency. A perfect match for the sleek and curvy new
Genesis™ line of dispensers.

Check out the new longer (1000') TAD towel
at booth 819, ISSA Chicago.

@ Kr U g e r ‘ E M BC%S SY/@z www.krugerproducts.com/afh
wpresme

Products

Embassy®? Supreme Thru-Air-Dried Ultra Long Roll Towel®
and Titan™? dispenser from the Genesis™ collection.

© 2009, ® Registered and ™ Trademark of Kruger Products.
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ProTeam Announces the Retirement of Mark
Reimers, Sr. VP of Commercial Sales Since 1987

ProTeam®, the Vacuum Company,
announced this week the retirement of
Mark Reimers, one of the company's orig-
inal leaders and a key member of the exec-
utive management team. Mr. Reimers
joined ProTeam at its inception to lead the
development of the commercial sales
organization,  of
which  he most
recently served as
Senior Vice
President. Mr.
Reimers has been
instrumental in
growing his divi-
sion into one of the
most  successful
commercial vacu-
um sales organiza-

Mark Reimers

tions in the world.

A recognized expert in the industry,
Mr. Reimers began his career as a building
service contractor and served as principal
of a manufacturer's rep agency before
joining ProTeam in 1987. In a career span-
ning more than 40 years, Mr. Reimers has
built strong rep, distributor and customer
relationships, helping ProTeam grow and
adapt to changing markets, and has gained
respect and friendships across the industry
as a teacher and business mentor.

Matt Wood, President and CEO of
ProTeam, says, "Mark Reimers has been
the embodiment of ProTeam for over 20

S0 CLEAT

YOU couui

years. Along with Larry Shideler, founder
of ProTeam, Mark was responsible for get-
ting the business off the ground, and was
instrumental in establishing the sales net-
work which today is the envy of the indus-
try. The concepts, techniques and systems
in routine use today by our sales and mar-
keting teams were pioneered and refined
to an art by Mark. He weathered many a
skeptic and many a rejection in the early
years. However, his Teutonic stubborn-
ness, indefatigable perseverance, and
innate belief in ProTeam and its products
enabled him to win converts and develop
ProTeam into the thriving and well-
respected business it is today."

Mr. Reimers was the recipient of the
Manufacturer Representatives'
Distinguished Service Award in 2006 at
ISSA. This award, presented on behalf of
all independent manufacturer representa-
tives, honors an individual within the
industry who has had a positive image on
the industry, the association, and has been
supportive of manufacturer representa-
tives.

"Mark's endless thirst for knowledge
and self-improvement has set the pace for
those who work with him. He has never
been content with the status quo, always
looking for better ways to do things and
applying the lessons learned in the course
of business and from the grander stage of
life. He has been a great mentor for those
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Kaivac systems are designed to thoroughly capture and
remove harmful indoor pollutants. They're proven to be 60
times more effective in reducing bacterial contamination
than mops: which are more likely to spread contaminants
than remove them. Our systems clean so well that

= T

they even beat the industry s
| preparation areas,

ards for food
even uﬂ.lthmlt chemicals. Stop

by our booth to see our systems in action, and
we'll prove why we're the #1 cleaning solution to
the #1 maintenance problem.

Booth #1513

kaivac cleaning systems’

Complete Cleaning For Healthy Results”

www.Kaivac.com

1-800-287-1136

new to the business, profession or indus-
try, and has been an invaluable resource
for me personally,” said Mr. Wood in
announcing Mr. Reimers' retirement to the
company.

ProTeam credits Mr. Reimers' "calm
demeanor, indomitable spirit and infallible
logic" in helping ProTeam overcome the
many obstacles the company faced in its
early years in converting doubters of the
backpack vacuum-a ProTeam innovation-
into dedicated users. Mr. Reimers' "consis-
tent leadership, often through turbulent
times, has been a textbook example in ana-
lyzing problems, developing solutions and
rallying a team," said Mr. Wood.

To his many associates, Mr. Reimers
was a friend first, and a businessman sec-
ond. Says Mr. Wood, "It was his uncanny
way of not just winning people's business,
but also their friendship, and then main-
taining those relationships through good
times and bad, that has been one of Mark's,
and ProTeam's, most substantive accom-
plishments."

Mr. Reimers will continue to be asso-
ciated with ProTeam as a mentor and advi-
sor. Mr. Wood says the company "will
miss his presence on a daily basis, but are
also gratified and pleased that Mr.
Reimers is now able to move away from
the business and begin to enjoy the fruits
of his labor and do all the things he has
been talking about for so long."

Mark Reimers' retirement officially
began on September 1, 2009. ®

Nexstep Commercial

Products Announces

MaxiRough Universal
Dolly for Trash Containers

Nexstep Commercial  Products
(Exclusive Licensee of O-Cedar) is proud
to announce its new MaxiRough®
Universal Dolly for Trash Containers. It
features:

MaxiRough Universal Dolly

@ "Twist On, Twist Off" - attach all
sizes of trash containers with easy "twist
on, twist off" action

@ "3" Non-Marking Heavy-Duty
Swivel Casters” - provide excellent
maneuverability on surface and long life

MaxiRough® Universal Dolly for
Trash Container is available in today's
most popular color...Black.

For more information on Nexstep
Commercial Products' (exclusive licensee
of O-Cedar) visit www.ocedarcommer-
cial.com. m

THE UNITED GROUP Honors
Top Business Performers

THE UNITED GROUP, Monroe,
La., honored the group's top business per-
formers for 2008 at its 2009 National
Conference May 6-9 at the Gaylord
National, near Washington, D.C. As the
capstone of the conference, Riverside
Paper Supply Co., Newport News, Va.,
Jerry Hill, president, and J.P. Hill, vice
president/sales manager, received the
Member of the Year award. Dart
Container Corp., represented by Joseph
lacona and Jason Geck, took home the
Supplier of the Year award.

Jerry and J.P. Hill, Riverside Paper
Supply Co., Newport News, Va., win-
ners of TUG's 2009 Member of the
Year award

THE UNITED GROUP bases
awards on the number and amount of pur-
chases by the distributor members from
the suppliers, the number and amount of
sales by the suppliers to the members,
and the percent of growth of each compa-
ny's transactions carried out under the
auspices of the group during the previous
year. The system assures a company of
any size can win an award through per-

formance.

Attendance at the group's 2009 con-
ference was higher than in any other year
in the group's 25-year history. "l am cog-
nizant of the Preferred Suppliers' enthusi-
asm about the Member Stockholders sup-
porting them and the members' willing-
ness to work with the suppliers by attend-
ing the table-top meetings during the con-
ference," notes Tobie F. McKown, TUG's
president and CEO.

THE UNITED GROURP is a national
marketing-and-sales organization created

Joseph lacona and Jason Geck,
accept THE UNITED GROUP's 2009
Supplier of the Year award for Dart

Container Corp.

in 1983 and now comprised of and owned
by over 350 distributors  of
Janitorial/Sanitary, Foodservice,
Industrial-Packaging, and Safety prod-
ucts. The distributor members, who are
equal stockholders and direct the group
through their elected representatives, pur-
chase from more than 150 selected suppli-
ers, and then receive marketing
allowances on the purchases. m
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Tandem® North River® towels set the green standard

A Third-Party Certified: Processed Chlorine Free

Green Seal”
Ecol.ogo"
A 100% post-consumer option (lvory)

A Prevents over 24 million Ibs. of CO, emissions annually through the
use of 100% wind-generated electricity

A Each 100 cases purchased avoids over one ton of CO, emissions

Tandem North River systems are also available in high capacity bath tissue and jumbo roll tissue (I‘

1-800-246-0711 (USA) | 1-800-361-4070 (CAN)
www.cascades.com/tissuegroup/afh | www.northriverwind.com

Cascades

21438 CASCADES.COM GREEN BY NATURE
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AFFLINK Launches New Business Services

Division

Building a healthy business-that's the
goal of any good company. And with the
menu of programs available through the
new AFFLINK Business Services divi-
sion, customers are able to receive the
essential elements needed to help create
and maintain healthy, more profitable
businesses.

Think your business is healthy? Ask
yourself the following key questions:

@® What is my company mission,
vision and selling proposition? Does my
sales team know them?

® Am | outsourcing design and
print jobs today? If so, how much am |
paying for those services?

@ Should | offer an appreciation,
incentive trip or trade show? What's the
return on my investment if | do?

@® How am | perceived in the mar-
ket? How do | want to be seen?

@® Where do | get quality training
for my employees?

® When was the last time | updated
my website?

® Do | effectively communicate
with my customers...both current and
potential?

Bundling customized marketing,
event planning, educational, technological
and human resource packages for all its
customers, AFFLINK realizes that the
profits of its partners are inextricably
linked to the fundamental business servic-
es that make up their team's core compe-
tencies.

So don't worry if you couldn't answer
the questions asked here. The AFFLINK
team of experts can help. Stop by their
booth #1262 and find out how they can
put a customized program together that
will deliver the results you're looking for,
at a price you can afford. m

U.S.Battery's AGM Batteries Feature the Latest and
Most Advanced Paste and Plate Making Technologies

All of U.S.Battery's AGM Batteries
feature the latest and most advanced
paste and plate making technolo-
gies available.

Our Premium AGM 3
Batteries are Sealed, and == S8
Maintenance Free. They are
Spill Proof, will not leak
and can withstand most
freezing temperatures.

U.S.Battery's AGM
products offer several advan-
tages over both conventional
flooded and GEL lead acid
battery types. Since the acid _
(electrolyte) is absorbed in glass-
mats (AGM) surrounding the plates,
they will not spill if broken. In addition,
since there is no free liquid to cause dam-
age if frozen, our AGM Batteries are
rarely damaged by freezing temperatures.

Heat generation is reduced during the
charge and discharge cycle, providing
you longer and more reliable
life  cycles. All of
U.S.Battery's AGM
products have very
low self discharge
rates allowing our
batteries to be stored
for longer periods of
time without the need
to boost charge as
often. Hydrogen gas
= emission is less than
U.S.Battery's AGM
plates are constructed and rigidly
mounted while tightly packed to with-
stand shock and vibration found in many
motive power applications giving you
years of Reliable, Dependable and
Maintenance Free usage.
www.USBATTERY.com &

— 4%.

Buying power

THE UNITED GROUP® €onnects 350+ Distributors
with 150+ Suppliers

Member-ownership and direction
Supplier contracts open to members

MMOR: Maximized Member OutReach
via web-based meetings that lead to profits

Interactive and secure website

Trade magazine: United Connects )
in print version, as well as web version

For more information call or text Dave Calloway at 800/256-8648 or email dcalloway(@unitedgroup.com
or call or text Bob Klief at 318/348-0806 or email bklief@unitedgroup.com

E UNITED
ROUP®

www.unitedgroup.com
Booth # 3643

New Newsletter Column
Addresses Underlying
Green Issues

The popular DestinationGreen, the
monthly e-newsletter of The Ashkin
Group, has introduced a new column.

The new column, which will be
authored each month by David Holly,
Director of Contractor Services for The
Ashkin Group, is entitled “Green
Contractors” and will focus on Green
Cleaning issues “specifically from a build-
ing service contractor’s (BSCs) perspec-
tive,” says Holly.

DestinationGreen began publication
five years ago and now has nearly 10,000
subscribers.

Originally, the primary audience for
DestinationGreen was janitorial distribu-
tors, manufacturers, building owners and
managers, as well as other advocates for
Green Cleaning, sustainability, and envi-
ronmental responsibility.

“But during a [question and answer]
session, a building service contractor
asked, “What should you do when a client
says they do not want Green Cleaning in
their facility?” That’s when | knew we
needed to broaden our perspective to
address more [Green Cleaning] issues,”
says Holly.

Looking deeper into the contractor’s
question, Holly realized that the real issue
was not that the end customer did not want
to use Green Cleaning products, “but they
didn’t believe they were as effective as
conventional products.”

Because of this, Holly says his first
column, which will appear in the
September issue of the e-publication, will
focus on Green Cleaning products as well
as certification issues.

“l also want to make sure we regular-
ly address how Green Cleaning can impact
a [janitorial] contractor’s business,” Holly
adds. “Of course, our goal is a healthy
environment for everyone, but we are busi-
ness people and there are business issues
and opportunities in Green Cleaning and |
want those covered as well.” m
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Bold Innovation. Expert Results.

What's 50% more productive than a 20" walk-behind scrubber, but
% more expensive? Introducing the Chariot iScrub 20, the only
20" stand-on scrubber in the industry. More productivity, same cost.

chdriot

The evolution of scrubbing.

A member of KARCHER North America www.windsorind.com » 800-444-7654 Bold Innovation. Expert Results.



A trusted name in Tissue for over 37 years

There is only one number one...Trebor. TREB( R

The most dependable source for parent USA

Telephone: 732.335.4255
Fax: 732.335.4244

Over 37 years and counting. www.trebor.com

rolls of Tissue, Towel and Napkin.

Tissue * Toweling * Napkins ¢ Wet/Dry Crepe * Wiper Grades
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Join the YES Network Today

The annual YES networking reception
and Career Coach seminar at the annual
ISSA/INTERCLEAN® North America
tradeshow and other YES-sponsored
events are excellent opportunities to meet
and exchange ideas with your peers. And
keep in touch all year with the direct e-
mail links in the online YES member
directory.

"YES is a wonderful way for young
people in the industry to network, expand
their knowledge, and expand their reach in
the association."

—Mattie Chinks, president, Avmor
Ltd., Laval, QC, Canada

Say YES to Education

The YES Scholarship is awarded
through the ISSA Foundation for the
University of Industrial Distribution edu-
cational program. The Career Coach sem-
inar at the ISSA/INTERCLEAN® North
America tradeshow provides a forum for
YES members to gain knowledge from top
industry leaders. The monthly YES e-
update provides tips and resources as well
as special YES-member discounts on
ISSA educational products. In addition,
YES members receive ISSA Today and
ISSA legislative updates.

"I started in the industry in 1988, but
I really didn’t learn about the industry until
I joined YES."

—Laurie Sewell, president/CEQ,
Pacifica Consulting Services, Culver City,
CA

Say YES to Technology

Special technology programs are pur-
sued by YES and then presented to the
ISSA membership. Past programs include
the ISSA Bar Code Standard, sales force
automation training, electronic bulletin
boards, and mobile technology solutions.

Say YES to Tomorrow’s Leaders

Joining the YES Coordinators
Committee offers valuable leadership
experience while helping to improve the
YES organization. In addition, the YES
Industry Special Achievement Award hon-
ors industry leaders who have made sub-
stantial contributions to the advancement
of YES.

"I truly believe YES is building the
future ISSA and industry leaders."

—Kevin Shoupe, partner, Distributor
Marketing, Inc., Fairfield, OH

YES Mission

Working in conjunction with the
ISSA Board of Directors, the purpose of
YES is to provide leadership and network-
ing opportunities for young executives in
the cleaning industry as well as to identi-
fy and research emerging technologies,
present those concepts found to be of
worth to the ISSA board, and then promote
these concepts to the ISSA membership.

YES Vision

YES will strive to discover appropri-
ate vehicles to allow its members to devel-
op and enhance their skill set, thereby
enabling them to better serve the associa-
tion as a whole. m

California’s Central Valley Unemployment Rate

Soars with Water Shortage a Key Factor
State Faces a ““Bleak Reality;”” - Problem Not Confined to California

According to a recent study by the
University of  California (UC),
California’s Central Valley now has an
unemployment rate over 30 percent—
three times the state’s average—and a pri-

state’s current water supplies, create new
sources of water, and, of course, develop
water conserving strategies.

“California has had water shortage
problems for centuries,” says Klaus

mary reason for this is
the area’s critical water
shortage.

The study, released
by the University of
California Newsroom
on August 31, 2009,
reports that the state is
struggling through a
third consecutive year
of drought and
Californians “face a
bleak reality: change|
the way we use our
source water supply or b
face recurring cycles of e =
economic and environ-

Reichardt, founder
i and managing part-

| ner of Waterless Co.,
based in Southern
| |California, and fre-
! |quent author dis-
E cussing water con-
k servation issues.
“But the state faces
more water chal-
lenges today because
of population growth
and the growing
needs of agriculture.”

California pro-
duces half of the
I nation’s  domestic

mental emergencies.”

Although the study focuses on
California’s water crisis, the report made
clear “the drought problem is not con-
fined to California. If present climate and
consumption patterns continue, two out of
three people in the world will live in
water-stressed conditions.”*

As a result of the seriousness of the
situation, the study notes, UC is stepping
up its research into ways to monitor the

Your Customers Now Demand

Safer, Greener Cleaners.
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WITH ENVIRO-SOLUTIONS,
YOU'LL HAVE THEM.

Grow Your Sales, Market Share

and Customer Satisfaction

Greater quantity and quality of resources to help better develop your team.

Products That Work

Proven to work as well as - or better than - traditional products.

Offer One Stop Shopping

Our full complete program features 70+ Green products and over 300+ SKU's,
12 certified by Green Seal™ and 40 certified by Ecologo. The broadest line on

the market.

Put Experts On Your Side

For nearly 15 years, we've been exclusively all about Green. Our specialization
provides you with a proven competitive advantage.

Solid Track Record/References
Quality products, competitive prices and significant added value have built
a strong, loyal roster of long-term customers and distributors.

Visit our highly informative and user friendly website:
www.enviro-solution.com
AND see the “Best In Class" for yourself.

_ .
Greenconnections
N\ ISSA SUPPORTER 2009

ENVIRO

Good Clean Products

Waterless urinals booth 1653

fruits, nuts, and veg-
etables, which, according to Reichardt,
means that water shortages impacting the
state’s huge agriculture industry could
have national ramifications.

For the short term, there is some opti-
mism because it appears the state and
large areas of the Western United States
will experience El Nifio this winter, typi-
cally resulting in a wet winter.

“But long term, a wet winter will not
alleviate the [water shortage] problem,”
says Reichardt. “Water is becoming the
oil of the 21st century. We need to imple-
ment strategies now that help us better use
this vital resource for years to come.”

* Based on findings of the United
Nations’ World Meteorological
Organization. ®

Spartan Announces
Regional Manager
Appointment

Greg Ford, Vice President of Sales
for Spartan Chemical Company, Inc.,
Maumee, Ohio, announces the follow-
ing appointment to the company's Sales
division.

Tom McFarlane, Regional Manager

McFarlane has been promoted to
the position of Regional Manager for
Spartan's central Illinois region.
McFarlane joined
Spartan Chemical
Company, Inc. in
April as an Area
Sales Rep. and is no
stranger to the jani-
torial supply indus-
try, having over 14
years experience as
a Distributor Sales Tom McFarlane
Rep and Distributor Sales Manager.

An international manufacturer of
specialty maintenance products for
commercial, institutional and industrial
accounts, Spartan products are sold
exclusively through authorized distrib-
utors located in all fifty states. m




PLUS ORDER ONLY WHAT YOU NEED ONLINE. ANYWHERE.

Why tie up your capital in
inventory and its management,
when you can order from us only
what you need, when you need
it? You'll enjoy faster inventory
turnaround  times,  reduce
warehousing, freight and order
processing costs.

We'll take care of the logistics
and transportation for increased
supply c[})mln efficiency. The
hottom line is we herp you
reduce the cost of possession and
increase your ROI.

FREE UP CASH

AND GET

NEW GROWTH
WITH REDISTRIBUTION

ONE SOURCE. ONE CONTACT.
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R3 is ecology minded for
you and your customers.

®

R3 RELIABLE REDISTRIBUTION RESOURCE®

VISIT US AT BOOTH #930 at the ISSA Show

for our complete line of food, janitorial and safety producs, visit us at www.r3redistribution.com
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Is Your "Green" Flexible Enough to "Clean"?

New EcoFlex System™ from Advance shows that smart green cleaning is flexible cleaning.

"Green cleaning." The phrase is heard
so often it's possible to forget it contains
two words. Certainly, everyone knows
green refers to environmentally sound
practices such as minimizing chemical
and water use, and protecting both build-
ing occupants and the outdoor environ-
ment. But green without an equal empha-
sis on clean misses the point of floor
maintenance.

The number of green cleaning prod-
ucts has grown exponentially the past few
years, with manufacturers in a frenetic
race to develop the next big thing in envi-
ronmentally friendly cleaning.
Innovations such as green-certified clean-
ers, multipurpose floor machines and,
more recently, water-only cleaning prod-
ucts and equipment are continually raising
the bar for environmentally friendly

Floor cleaning, in particular, poses a
challenge for green cleaning methods.
BSCs and in-house cleaners have to be
able to handle different flooring types and
different levels of soil on the hard floors
throughout the facilities they maintain.
This means they need the ability to match
the cleaning method to the cleaning prob-
lem - but many of today's "green" clean-
ing answers are notoriously "one size fits
all.”

Green cleaning, deep clean-
ing or both?

Rarely is there a one-method, one-
machine cleaning answer for every square
foot of a facility's flooring. High-traffic
entryways, for example, are often some of
the dirtiest, and therefore most challeng-
ing, areas in a facility to clean. Entries,
lobbies and the like can require serious
cleaning, so scrubbing an entryway with a
water-only floor scrubber, for
{ example, may not be sufficient
# - or might require time-con-

= job the first time.

: Does it make sense to pur-

1 chase a different machine for

i entryways and low-traffic
4 areas? Probably not. And

especially not when cleaning
budgets are tight.

Enter EcoFlex™, the
flexible green cleaning
system.

The new EcoFlex
System™ from Advance -

The EcoFlex System™, available on the Advance

available on the Advenger™

Advenger™ rider-scrubber, provides flexibility for rider-scrubber - gives cleaners
cleaning green - without compromising the "clean" @ new level of control that puts

als are returning to a fundamental ques-
tion when they evaluate green products
and equipment: "Does it get the job
done?"

Say YES to...
Networking

Education
Leadership
Technology

Say YES to...

TOUMG EXECUTIVES SOCIETY

green cleaning, deep cleaning
and everything in between into the hands
of the operator. Advance scrubbers with
EcoFlex are inherently green, with the
flexibility to use green-certified deter-
gents or clean with water only, and have
just enough solution flow and brush pres-
sure for routine cleaning in most areas of
a facility. An onboard detergent dispens-
ing system eliminates water and detergent
waste and reduces labor - making scrub-
bers with EcoFlex some of the greenest
machines available. Where the EcoFlex
System really shines, however, is in its

flexibility to quickly switch cleaning
modes and provide deeper cleaning on

@ Advance

When

evaluating green
machines, look for those that can be
adjusted to the soil content on the
floor for maximum cleaning perform-
ance and efficiency.

cleaning

dirtier floors - the one area where other
green cleaning machines often fall short.
EcoFlex starts with a unique onboard
detergent dispensing and low-flow system
that eliminates water and detergent waste
while providing precise control of the
cleaning process. Operators can select
any detergent dilution ratio or choose "no
detergent” for water-only cleaning. This
allows operators to match the scrubber's
performance to the average soil content
on the floor - just enough to get the job
done. EcoFlex then automatically dis-
penses the detergent at the desired ratio
along with clean water just as solution is
applied to the floor. This means there's
never any water or detergent waste and no
leftover solution in the cleaning tank.
Unlike "one-clean-fits-all" scrubbers,
EcoFlex lets cleaning professionals deter-
mine the level of green cleaning that best
fits their facility. For entryways and other
heavily soiled areas, the EcoFlex System
includes a "burst of power" button that

Zephyr Introduces Dual-Tool
Scrub Brush

Zephyr Manufacturing introduces the
revolutionary Dual-Tool™ Scrub Brush.
This amazing brush combines mopping
and scrubbing into one fast, easy proce-
dure. It fits on any standard narrow band
or screwflat style mopstick in conjunction
with the wet mop.

The Dual-Tool™ allows you to get a
deep scrubbing action at the same time as
you mop with no additional effort. Made
with foodservice grade plastic this brush
is strong, light, and versatile.

The brush enhances the performance
of your cleaning chemicals through agita-
tion, allowing you to reduce your slip and

i

St Combines Mopping and
M Scrubbing Into One Fast, Easy
N Flaor Care Procedure

Dual-Tool™ Scrub Brush

fall liability by getting your floors cleaner
than with a conventional mop alone.
Come by booth #454 to get a closer look
at the new and innovative Dual-Tool™
Scrub Brush. m

immediately increases the detergent dilu-
tion ratio, solution flow and brush pres-
sure for 60 seconds. The result is deep
scrubbing without having to stop and
make adjustments to the machine. The
flexibility to match the machine's per-
formance to the soil content on the floor is
what makes the EcoFlex System the
future of green- cleaning efficiency.
While water-only and other environmen-
tally friendly cleaning methods are obvi-
ous ways to clean green, such methods
can fall short of cleanliness standards or
require double, sometimes triple, the time
on dirtier floors. Increased runtime not
only contributes to energy inefficiency,
but it also causes excessive water use due
to double scrubbing.

How to evaluate "green."

When evaluating green products and
cleaning methods, be sure to consider
every aspect of the job, not just hard
floors. Consider the following topics as
the first step to building a cleaning pro-
gram that puts equal emphasis on environ-
mental friendliness and a clean facility.

1. Look at the big picture. Make
sure that the product or cleaning method
suits the facility's surface types, available
maintenance hours and average soil levels
on floors. Don't overreach on adopting a
product or method if it significantly
undermines another area of your cleaning
program.

2. Be sure the 'green™ still
"cleans." With the rise of environmental-
ly friendly cleaning, it's easy to overlook -
or at least be willing to compromise - the
goal of clean floors and surfaces. Resist
the urge!

3. Waste not, want not. This may
seem counterintuitive, but instead of
adding to a green cleaning program, take
a minimalist approach and focus on effi-
ciency. Look for flexible and versatile
equipment, products and methods that
reduce cleaning time, minimize waste and
limit the number of machines and prod-
ucts that are needed. m

Safe and Effective
Carpet Spot and
Stain Remover

Enviro-Solutions introduces ES 92
HoO, Carpet Stain and Spot Remover,

proven to easily, quickly, and safely
remove the most common types of spots
including coffee, pet stains, fruit juice,
soft drinks, and even blood.

Applied per
instructions, ES
92 performs as
good as or better
than convention-
al carpet spotters
and stain
removers yet is
safer for humans,
aquatic life, and
the environment
and is readily
biodegradable. ES 92 Hp0,

And ES 92 is so safe and effective, it
proudly bears the Seal of Approval from
the Carpet and Rug Institute.

For more information, visit
www.enviro-solution.com, call toll-free:
1-877-674-4373, or visit booth 4001. m

=




8 SparCleany/

Spatay VWarewash Products

service and support to warewashing with competitive

‘ SparClean Warewash products bring legendary Spartan
economy and stellar results.

Formulated with the latest technology, these products do
NOT contain phosphates, NPEs or EDTA, making SparClean
more environmentally preferable than traditional
warewash products.

Visit Spartan Chemical Company, Inc. at booth #4030
to learn more about the savings and profit
opportunities that SparClean provides!
¢ 50 All Temperature Detergent & SparCHLOR Chlorinated Detergent

4 51 Chlorinated Detergent (54 Sanitizer Coming Soon!)

452 High Temperature Rinse Aid 55 Delimer

453 Low Temperature Rinse Aid 456 Pot and Pan Detergent
é 57 Silverware Pre-soak

Spartan Chemical Company, Inc.
1110 Spartan Drive / Maumee, OH 43537

1-800-537-8990 / www.spartanchemical.com ©SCC9/09
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The O5 Professional Cleaning System Creates the Most
Effective Chemical-Free Cleaner and Sanitizer

Turn Ordinary Tap Water into Liquid Ozone, a Safer Alternative to Chemical Cleaners

The Triple S Og Professional

Cleaning System turns ordinary tap
water into Liquid Ozone, the world’s
most effective chemical-free cleaner and
sanitizer. Liquid Ozone Kkills germs,
eliminates odors, and removes stains,
mold, mildew as well as many other con-
taminants on any surface, including
food. It does all this without the use of
synthetic chemicals.

The Og Charging System (EPA Est.

No. 82126-CHN-001) creates a Liquid
Ozone based cleaning solution by filter-
ing oxygen molecules (O2) from the air,
and passing them through 4,500 volts of
electricity, transforming them into ozone
(O3) and then infusing the ozone into

water. The electricity causes the oxygen
molecules (O2) to separate into oxygen
atoms (O) which are unstable. These
unstable oxygen atoms readily combine
with other oxygen atoms in an effort to
stabilize, creating ozone. These ozone
molecules are then infused into water,
creating Liquid Ozone. Every Og

Charging Station comes with a built-in
micro processor that confirms the suc-
cessful creation of Liquid Ozone.

The Liquid Ozone created by the
O3 System has been proven effective as

a sanitizer. (Laboratory Data Available
Upon Request.) Liquid Ozone kills bac-
teria in much the same way as a chemi-
cal agent in that they both attack the cell
wall. However, in the case of Liquid
Ozone, bacterial cells absorb Liquid
Ozone just as they would water, and then
Liquid Ozone ruptures the cell wall from

the inside out, destroying the cell. Once
these cells are Killed, they are suspended
within the solution and can easily be
removed from the surface with the sim-
ple wipe of a clean cloth or mop.

Even after the 15 minutes of sanitiz-
ing time has elapsed, Liquid Ozone still
works as a powerful cleaner for another

destroying the proteins, leaving behind
base amino acids. These base amino
acids then continue to react with ozone
and break down into even smaller inert
inactive matter. Liquid Ozone can break-
down red wine, tomato juice, fatty acids,
oils, dyes, urine, mold, mildew, coffee,
tea, and much, much more.

While the application of ozone tech-
nology is new to the commercial clean-
ing industry, it has been used for over
100 years in the water treatment and
purification industry. The Food and
Drug Administration approved ozone for
use in bottled water in 1982. In 1997 the
FDA designated ozone as a Generally
Recognized as Safe (GRAS) substance.
It was approved for use with food in
2001, and in 2003 the FDA approved it
as a sterilant for processing reusable
medical devices. More recently Triple S
commissioned the Toxics
Use Reduction Institute
(TURI), a laboratory at
the University  of
Massachusetts Lowell, to
test the Liquid Ozone created

The Tripple S O3 Cleaning System booth 2202 by the Og System. The O clean-

40-50 minutes. A booster pack extends
the sanitizing and cleaning times to 45
minutes and 120 minutes, respectively.
Liquid Ozone cleans by reacting with
large organic compounds, such as pro-
teins. Proteins are considered the build-
ing blocks of all organic matter. Proteins
are composed of strings of amino acids,
held together by peptide bonds.
Essentially the unstable 3rd oxygen
atom breaks these peptide bonds,

PELADOW Calcium Chloride Pellets

The Premier Snow and Ice Melter For Steps, Walks, Driveways and Parking Lots

The calcium chloride in PELAD-
OW™ Calcium Chloride Pellets draws
moisture from its surroundings—even air.
This speeds up the creation of brine, and
gives PELADOW calcium chloride a head
start. The reaction that creates brine also
generates heat, making PELADOW pel-
lets more effective at colder
temperatures than other
materials, which only draw
heat from the outside. Plus,
the round pellets bore down
to penetrate ice faster than
products with other shapes,
breaking the ice’s bond with
the pavement more quickly.

PELADOW™ Calcium
Chloride Pellets:

o Are more effective in
their recommended applica-
tions than any other single ice-melt mate-
rial or blend, in all winter conditions,
because they contain calcium chloride,
the best ice melter available.

e Have been proved by research to
melt ice faster than any of the four alter-
natives to calcium chloride. In the first 20
minutes at 20°F, PELADOW pellets melt:

- 2 times more ice than rock salt and

magnesium chloride.

- 3 times more ice than urea.

- 5 times more ice than potassium
chloride.

PELADOW Pellets Keep Working Even at -25F

e Outperform the competition when
the temperature drops below 0°F, too.
When other materials stop working at that
point, PELADOW pellets keep melting
ice.

For steps, walks, driveways and park-
ing lots, PELADOW calcium chloride is
the best on ice. ®

ing solution scored a perfect 50 out of 50
on the Safety Screening test. The TURI
Lab also confirmed that the O3 cleaning

solution cleaned as well as a leading neu-
tral floor cleaner, and a disinfectant
cleaner.

For general purpose spray and wipe
applications, use the Triple S O3 Spray

Bottle. For floors, use the Triple S O3

Mop Bottle that is compatible with the
3M Easy Scrub Floor Care System. A hi-
capacity system will be available fall
2009 for use with mop buckets, auto
scrubbers and carpet extractors.

The Triple S O3 Professional
Cleaning System turns ordinary tap
water into a chemical-free cleaner and
sanitizer. Liquid Ozone is powerful,
effective, and most importantly safe.
Replace an array of chemical cleaners
with a single safer alternative, the O3

Professional Cleaning System from
Triple S.

Based in Billerica, MA, Triple Sis a
national distribution, networking, sales,
marketing and logistics company in the
janitorial and sanitary supply industry.
With 125 Member-dealers and three
regional distribution centers across the
United States, Triple S offers nationwide
service to the education, health care,
commercial, industrial, and government
markets.

The Triple S O3 Professional Clean-

ing System is available through our net-
work of members. For information on a
distributor in your area, please contact
Triple S HQ at 800-323-2251. m

Spartan Promotes Serio and Kurfis

Spartan Chemical Company, Inc. is
pleased to announce the promotions of
Tina Serio and Erica Kurfis in the
Advertising/Marketing department. This
realignment will allow Spartan to update
technology marketing efforts and better
support our distribution network.

Tina Serio - Manager of
Information & Sales Technologies

Tina Serio assumes responsibility
for Spartan’'s Advertising/Marketing and
Information Technology departments,
reporting to the Vice President of Sales,
Greg Ford and CFO, Scott Libbe, for
those respective areas. General depart-
ment oversight, cre-
ative input and mar-
keting technology
integrations will be
Serio's main focus
in the new
Advertising
/Marketing depart-
ment.

Tina Serio has
been with Spartan
for twelve years, originally hired as
Assistant Advertising Manager until
Spartan bought the CompuClean®
Custodial Maintenance Management
Software company. Serio managed the
CompuClean services and then migrated
to comprehensive Information
Technology management. Serio earned
her Bachelor of Science degree in
Journalism, Public Relations from
Bowling Green State University and is
currently completing her MBA at

Tina Serio

Heidelberg University. She is a member
of the Association of Information
Technology Professionals and is a past
president of The Toledo Professional
Chapter of Women in Communications.
Serio is also a member of ISSA's Young
Executive Society and is a CIMS ISSA
Certification Expert (ICE).

Erica Kurfis -
Manager

Erica Kurfis was also hired in at
Spartan as Assistant  Advertising
Manager, where she has done an out-
standing job since
Fall  of  2006.
Reporting to Tina
Serio, Kurfis will
manage all of the |
day-to-day opera-
tions of the
Advertising/
Marketing depart-
ment at Spartan.
Kurfis will be active-
ly supporting the sales and communica-
tion efforts of our sales force and distrib-
utors. She is a graduate of Bowling Green
State University and holds a Bachelor of
Science degree in Visual Communication
Technology. She is a member of ISSA's
Young Executive Society and The
Advertising Club of Toledo.

Spartan Chemical Company, Inc.,
with corporate headquarters, manufac-
turing and distribution facilities in
Maumee, Ohio, is an international man-
ufacturer of chemical specialty mainte-
nance products. m

Advertising

Erica Kurfis
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SCA Tissue Announces New Tork Manual and
Automatic Foam Soap Dispensing Systems

SCA Tissue has launched its new
Tork® Manual and Automatic Foam
Dispensing Systems, which are designed
to increase hygiene, reduce maintenance
and provide cost-in-use savings with a
modern design.

Dispensing System enables 2,750 hand
washes to occur per soap refill, less main-
tenance is required because of fewer
refills. Fewer refills mean less packaging
waste, delivering environmental advan-
tages for you. An added bonus is the

| ‘l

See the Tork Manual and Automatic Foam Dispensing Systems in booth 1530

Both new dispensing systems pro-
vide more hand washes per refill than lig-
uid soap and other similar foam soaps,
which offer cost savings from the start.
Tork's soap is also hygienic and allows
consumers to get a high-quality hand
wash without sacrificing cleanliness.

Since the Tork Automatic Foam

touch-free aspect, which increases
hygiene and cleanliness.

The Tork Manual Foam Dispenser is
also designed to be cost-effective through
its high capacity of soap and simple refill
replacement, which keeps maintenance
low.

The sleek, no-drip designs of both

foam dispensers give the washroom a
clean, upscale appearance. Available in
white or black with a translucent inset,
they coordinate with the new Tork
Elevation hand towel and bath tissue dis-
pensers to create a cohesive look through-
out the washroom.

SCA Tissue offers three refill products
for use in the Tork Foam Dispensing
Systems. All are enriched with condition-
ers for frequent use.

@ Tork Premium Foam Soap Lotion
has an extra-mild formula with a light cit-
rus scent. Added moisturizers withstand
frequent washes, to leave hands smooth
and soft. It is Green Seal™ certified as an
environmentally responsible product.

® Tork Premium Foam Soap Anti-
bacterial kills 99.9 percent of potentially
harmful bacteria commonly found in food-
service and healthcare environments. Its
rich formula leaves no residue on skin,
meeting the  National Sanitation
Foundation's E2 requirements for food
preparation areas. The mild, fragrance-free
foam is specially formulated for frequent
use.

® Tork Premium Foam Hand Sani-
tizer is alcohol-free with a fresh, light
scent. The fast drying formula is non-
sticky and will not dry out skin. Safe for
kids, it helps prevent the spread of disease
by killing 99.9 percent of harmful germs.
This option is ideal for locations outside
the washroom, like cafeterias, school
entrances, gyms, meeting rooms and air-
ports. Tork Foam Hand Sanitizer is non-
flammable for safe storage.

Tork's innovative dispensing system
controls usage, eases maintenance and
delivers superior hand hygiene while still
conveying an upscale, modern image. To
learn more about new Tork Manual and
Automatic Foam Dispensing Systems, pay
a visit to the Tork booth at #1530. m

DPA Safety Held it’s First-Ever Buying and
Networking Conference

Bringing You the Best in Safety!

Distributor Partners of America
(DPA) hosted the inaugural Safety
Buying and Networking Conference at
the upscale Loews Ventana Canyon
Resort and Spa in Tucson on March 1-3,
20009.

The unique "Safety Summit"”
brought preferred DPA Members and
some of the Safety Industry's most trust-
ed suppliers together. The conference
provides safety distributors with access to
key safety products suppliers, and gives
suppliers exposure to a target market. The
impressive list of DPA Safety suppli-
ers included MCR Safety, West
Chester Holdings, Bradley
Corporation, The Andersen
Company, Tingley Rubber,
National Marker Company
and others. Some of the dis-
tributors in attendance were
Marshal Safety (Evansville, IN), Sentry
Safety (Peoria, IL), Parker Industrial
Safety (Avilla, IN) and Miller Safety
(New Kensington, PA).

"Unlike other trade shows, DPA's
'‘Blazing a New Trail' had scheduled 'rota-
tions' where safety products distributors
and suppliers meet one-on-one for

PARTNER
o PARTNERS g,

Paringrs in Busin®®

“Suppliers exhibit behind their table-
top booth, and after 15 minutes are
up, each DPA member rotates to
the next booth in their rotation
order. You really accomplish a lot
by the time the conference is over.”

approximately 15 minutes,” said Zac
Haines, Executive Director of DPA.
"Suppliers exhibited behind their tabletop
booth, and after 15 minutes are up, each
DPA member rotated to the next booth
in their rotation order. You really
*accomplished a lot by the time
the conference was over."
Distributors got a
chance to discuss the latest
safety products with manufac-
turers, including the latest envi-
ronmentally sound "green" products.
"DPA realizes the importance of the
green initiative and we seek out manufac-
turers of products that are environmental-
ly friendly and green certified,” added
Haines. "There is an increasing demand
for these products in the market as people
become more conscious and aware of

how their choices might impact the future
generations to come."

DPA, http://www.dpasafety.com, is a
member-driven buying and marketing
organization comprised of closeknit, high
volume, independent distributors in the
Safety Equipment and Clothing indus-
tries. DPA members enjoy special pricing,
procurement programs, and promotional
offers from DPA's preferred partner sup-
pliers.

DPA joined forces with Panda Group,
http://www.pandagrp.com, two years ago
to build the premier Safety and Janitorial
Buyers Group, and Panda has been
responsible for building vendor alliance
programs and inviting safety distributors
into the group. Panda has created a mas-
sive library of Safety Content, and is a
leader in Safety Marketing, Safety
Products Catalog production, and Safety
Ecommerce Sites solutions.

"DPA has been putting on these types
of shows in the Janitorial/Sanitary
Industry for quite some time now,"
explained Haines. "With the tremendous
growth of the safety group, hosting a safe-
ty buying and networking conference was
both inevitable and essential. The DPA
Safety Products Show preceded the DPA
JanSan Show and was big for business
and networking for our members."

For more information about member-
ship contact Zac Haines, (800) 652-7826.

USA joins China
Clean Expo 2010
The Unique Valuable Access to
China Cleaning Industry

Recently, U.S. Commercial Service
of American Consulate General, on
behalf of the U.S.A. government, has
completely agreed to be the official sup-
porter of 2010 the 11th China Clean Expo
(CCE), which will recommend 2010
CCE to their corporation members in all
50 states of the USA and assist in pro-
moting and organizing U.S.A. Pavilion at
the exposition. Furthermore, U.S.
Commercial service through its world-
wide network will effectively promote the
U.S.A. Pavilion to their members — more
visitors from North America are expected
to join China Clean Expo in 2010.

In recent years, many well-known
American brands participated at CCE,
such as 3M, AMETEK, Aztec, Comstar,
Ecolab, Gojo, JLG, JOHNSONDI-
VERSEY, MALISH, NCL, NSS,
Rubbermaid, TENNANT, TC etc. These
American corporations and their Chinese
agencies strengthened their brand aware-
ness in Chinese market effectively and
even increased their sales revenue steadi-
ly by attending CCE.

The principal of the U.S.
Commercial Service expressed that they
chose China Clean Expo for there were so
many world’s leading cleaning equipment
and chemical manufacturers in U.S.A and
China is the unique market and thus as a
result the vast business opportunities for
US companies to explore the market fur-
ther. He believed that CCE would be a
perfect and efficient platform for
American enterprises to show their prod-
ucts and technologies and then develop
and benefit from the Chinese market.

The 11th CCE will be held in
Shanghai, China from March 29th to 31st
in year 2010, which will cover an exhibi-
tion area of 15,000 sgm. Up to now,
almost half of the available booths have
been sold out in spite of the global econ-
omy crisis. It will attract buyers from hos-
pitality, property management, contract
cleaning, industrial cleaning, office
building, hospital and public facilities
industries.

The organizer of China Clean Expo
sincerely invites you to join CCE 2010
together with U.S.A. Pavilion and other
country pavilions from Germany, Italy etc.
If you want to know more details about
us, please visit our official website
www.chinacleanexpo.com or email to
Alvina.Kwok@ubm.com  for informa-
tion.m

ISSA Happy Hour

Thursday
4:30 - 5:30 PM
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Kruger Products Booth 819

WAVE GOOD-BYE

with advanced sensor technology
from Kruger Products. The
HandsFresh® touchless soap
dispenser helps reduce the risk
of cross-contamination and the
spread of germs

Come visit us at Booth # 819

il toll-free: 1-BO0-BE5-5610

For mone information visil ww«.trugnrpruducti.cutruarh

@Kruger 5 o [
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Advance Booth 1223

Green by nature.
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Convermat Booth 1255 Wausau Paper/Bay West Booth 2235

Convermat.
Your strongest tissue link,
Itnm source to supply.

MAKE OUR STREMGTH YOURS

o Vfﬁ}\
s @ CONVERMAT

Tel 516 = 487 = 7100
Fax 516 =487« 7170

.
REVOLUTIONIZE YOUR WASHROOM

COFTISERV (-] CEFE ¢
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Spartan Chemical Booth 4030
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Warewash Products
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Visit Spartan Chemical Company, Inc. at booth #4030
to learn more about the savings and profit
opportunities that SparClean provides!
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Trebor Booth 1067 The United Group Booth 3643

Tlssue' Trebor'

A trusted nlame iﬁ Tiésue for over 30 years

There is only one number one...Trebor.

TREBC R
USA

Telephone: 732.335.4255
Fax: 782.335.4244
www.trebor.com

The most dependable source for parent
rolls of Tissue, Towel and Napkin.

Over 30 years and counting.

THE UNITED GROUP® €Connects
250+ Distributors
with 150+ Suppliers

Bu:ﬂng ar wiww, unitedgroup.com
Member-ownership and direction

Dave Calloway at B00/256-B648; dealloway@unitedgroup.com

Bob Klief ar 318/348-0806; bklisf@unitedgroup.com

Booth 1235

You can‘t
touch this.

Get your hands
on the TFC 400.
The TFC 400 gives
you the ability to
blast away grit

and grime without
actually touching it.
1-800-253-0367

Funﬂ : ltulllhle. Efficient. CIa rke

elarks

R3 Redistribution

Booth 930
FREE UP CASH

AND GET

NEW GROWTH

WITH REDISTRIBUTION

UL ONDIN OHLY Wl OU SIID ONEINBS ANTWEIRD

onl coOMTACE

VISIT US AT BOOTH #930 ot the IS5A Shaw

Enviro-Solutions Booth 4001

Your Customers Now Demand
Safer, Greener Cleaners.

s WITH ENVIRO-SOLUTIONS,
3 YOU'LL HAVE THEM.

® Grow Your Sales, Market Share
and Customer Satisfaction

* Products That Wark
* Offer One Stop Shopping
® Put Experts On Your Side

* Solid Track Hecord/References

[ . (e 1
L w L . -
e — I
om=
www.enviro=solution.com bﬂl ”ug!'l’:
"*Best In Class™ fur younslf i -8

Saalfeld Redistribution Booth 1051

Spring

- = I I

Quality. Performance. Value.

U. S. Battery Booth 2024

LLS.BATTERY MANUFACTURING COMPANY

FHE WORLD A MOST TRUSTED BRAMIY OF I'
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Stefco Introduces New Heavenly Choice
Double Layer Product Line
Cost-Effective Tissue and Towel Products Designed to
Offer Superior Quality at an Economical Price

Continued from page 1

Heavenly Choice® Double Layer
tissue and towels are a cost-effective
alternative to two-ply products, offering
similar strength and softness at

requiring less energy and less pulp to pro-
duce than traditional two-ply products.
Stefco is committed to constantly
enhancing its product offerings to meet
the changing needs of its distributors and

It's a tough economy right now. So why are

Are you paying too much for
4 your tissue and towel products?

customers.  People traditionally
had to sacrifice quality and per-
formance to save money, but with
Heavenly Choice® Double Layer
tissue and towels, that's no longer
the case. These innovative prod-
ucts give distributors the ability to
offer an exceptional product and
grow their sales and profits, even
in this difficult economy.

Double Layer products that
have been marketed under the
Heavenly Soft brand will be sold

you still paying sky-high prices for your paper

Made from heavier-weight paper,
Double Layer s the.

products and watching your profit margins Jourious ook, strengthand sofiness L
grow thinner by the day? of atwo-ply fora surprisingly

competitive price. Fogar Tssuer

If you're seeking a high quality, cost-effective

alternative, we’ve got the solution: - J

under the Heavenly Choice®
brand effective August 1st 2009.
At that time, Stefco will also
introduce a selection of new
Double Layer products.

Heavenly
Double Cayer

For more information on
Heavenly Soft Double Layer tis-
sue and towel products, please
visit the Stefco website at
www.stefcoindustries.com  or

competitive pricing.

Double Layer products are made
from heavy-weight paper in a unique
manufacturing process that gives the
product the look, durability and softness

contact the company's Customer
Service Department at 1-800-835-1854.
About Stefco Industries:  Stefco
Industries markets towel and tissue prod-
ucts under the brand names: Heavenly

of two-ply tissue and towels. The product SOft@’ Heavenly  Choice®  and
. . Confidence®
also features attractive embossing that .

. . Stefco Industries, a Cellynne
makes it comparable to national-brands. Holdinas companv. is a fully intearated
As an added benefit, Double Layer is an g pany, y gre

paper manufacturer and recognized

environmentally-conscious choice,

Eight Enviro-Solutions
Products Re-Certified

Continued from page 1

® ES 56-CS Mild Acid Washroom
Cleaner

® ES 70-CS General Purpose Cleaner

® ES 71-CS Super H202 Cleaner

® ES 75-CS Heavy Duty Degreaser

® ES 77 NFP-CS Glass Cleaner

@ ES 84-CS Neutral Floor Cleaner

®ES 87-4 Extraction Carpet
Cleaner

“We are only the second company
with cleaning products re-certified by
Green Seal and one of only [about]15
companies to have met the new
GreenSeal GS 37-4th Edition criteria,”
says Sawchuk. “Our goal is for all of our
products to be ‘proven Green.””

Sawchuk adds that his company’s

new E-Learning Program, which will be ~ agers will report =
introduced at the ISSA/INTERCLEAN®  directly to David.
tradeshow, includes training modules that David  joined
discuss the entire certification process, ~Spartan Chemical
what it entails, and what it means for the ~ Company, Inc. in

industry as well as end-customers.

“We view [product certification] as a
serious accomplishment,” adds Sawchuk.
“Green certification by an independent,
third-party organization adds value to a
company and its products and validation
for all the work and engineering put into
developing these products.” m

leader in the industry. Stefco serves both
the commercial (away from home) and
the consumer (at home) markets. For
over 20 years, Stefco Industries has pro-
vided flexible, value-added solutions to a
diverse customer base. m

ORGANIZATIONAL
ANNOUNCEMENT
FROM SPARTAN

Greg Ford, Vice President of Sales
for Spartan Chemical Company, Inc.,
Maumee, Ohio, announces the follow-
ing appointment to the company's Sales
division.

David Cox has been promoted to
the position of General Sales Manager
effective July 2, 2009. In this position,

regional managers
and divisional man-

1987 and has had a
distinguished career

as both a regional
manager and as a
divisional manager. In this new posi-
tion, David will be an invaluable asset to
Spartan and the Sales Department. ®

David Cox

Introducing GOJO GREEN HYGIENE Solutions Guide

Guide provides extensive communications tools
for hand hygiene in green buildings

GOJO Industries unveils a new,
downloadable tool to help building man-
agers implement an environmentally
responsible, comprehensive strategy for
hand hygiene.

The GOJO GREEN HYGIENE

allows companies to implement, promote
and improve hand hygiene strategies in
green buildings.

Included in the Green Hygiene
Solutions Implementation Guide are tem-
plates for a green cleaning policy, letters

Solutions Implementation
Guide helps companies
put an effective hand
hygiene program into
practice while supporting
the LEED for Existing
Buildings Operations &
Maintenance (LEED-
EBOM)  requirements. -
The LEED (Leadership in >

and e-mails to employees
and building occupants, a
press release and posters.

The GOJO Green
Hygiene Solutions
Implementation  Guide

«e |Can be downloaded by
<srsi logging on to
www.gojo.com/LEED.
For more information on

I
-

Energy and Environmental
Design) green building certification sys-
tem is a program of the U.S. Green
Building Council (USGBC).

In the Indoor Environmental Quality
section of the LEED-EBOM certification
guide, Prerequisite #3 relating to Green
Cleaning Policy requires, "Development
of strategies for promoting and improving
hand hygiene, including both hand wash-
ing and the use of alcohol-based water-
less hand sanitizers." GOJO's Green
Hygiene Solutions Guide includes an
extensive communications tool kit that

products, visit ISSA
booth 1815, contact your local distribu-
tor or call GOJO Customer Service at 1-
800-321-9647.

GOJO Industries, inventors of
PURELL® Instant Hand Sanitizer, dis-
tributes PURELL in away-from-home
markets throughout the world. In addi-
tion, GOJO manufactures and distributes
a full line of products under the GOJO®
and PROVON® brand names. GOJO has
a 62-year history of leadership in improv-
ing well-being through hand hygiene and
healthy skin. ®

ISSA Board Election Results Announced

The ISSA elections closed with the following results:
Vice President/President Elect: Scott Jarden, The Bullen Companies, Inc.

Manufacturer Director:
Distributor Director-North:
Manufacturer Reps’ Director:
BSC Director:

Mark Bevington, NSS Enterprises, Inc.

Michael Tighe, Industrial Cleaning Products, Inc.
Christopher J. DeBolt, The DeBolt Co., Inc.
John Barrett, Kimco Corp.

The official transition of the Board takes place at the general meeting in Chicago

on Friday, October 9, 2009, at 8:00 a.m.

Separately, as a confirmation, Bill Sleeper of Georgia-Pacific has been elected
Manufacturer Director by the Board effective July 22, 2009 to fill the vacancy creat-

ed by Allen Soden’s retirement. ®

Cascades Extends EcolLogo Certification to over 85%
of its branded commercial towel and tissue products.

Continued from page 1

® All North River brand products,
including towels, tissue, napkins and
wipers

@ All Decor brand hand towels, bath-
room tissue, dispenser napkins, facial tis-
sue and kitchen towels

@ 80-roll Horizon brand bathroom
tissue

All of these products are made from
100% recycled fiber — most of which is
post-consumer material. Using recycled
fiber helps Cascades preserve 47 million
trees per year and the chlorine free
process reuses each drop of water up to 40
times.

“Cascades Tissue Group products are
among the ‘greenest’ on the planet. When
it comes to tackling environmental issues
such as recycled content, energy efficien-
cy, chlorine chemistry and emissions,
Cascades is demonstrating its environ-
mental leadership through credible third-
party certifications,” says Scot Case,
Executive Director of the EcolLogo
Program.

Cascades Tissue Group also holds the

distinction of being the first company to
have their away from home products
EcolLogo certified.

EcoLogo is more than a label. It is a
program that builds market share for the
world’s most sustainable companies. In a
marketplace skeptical of “green” market-
ing claims, EcolLogo builds the necessary
trust by providing scientific proof of envi-
ronmental leadership. EcolLogo provides
customers — public, corporate and con-
sumer — with assurance that the products
and services bearing the logo meet rigor-
ous environmental standards that have
been verified by a third-party auditor.

Ecologo is also a founding member
of the Global EcolLabelling Network
(GEN), an association of thirdparty envi-
ronmental performance labeling organiza-
tions dedicated to improving and promot-
ing the identification of eco products and
services.

For more information about Cascades
and its EcoLogo-certified environmental
line, please visit www.cascades.com/tis-
suegroup/afh or www.northriverwind.com
[ |
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How Effective Are 'Green' Cleaners?

New Program Will Test and Recognize Top Performers
TURI, IEHA Offer Manufacturers Evidence of Effectiveness

Continued from page 4

not marketing, but products that are validat-
ed in this program have a powerful market-
ing tool at their disposal."

IEHA and TURI are now accepting
applications from manufacturers who
wish to have their products evaluated.

For more information on test
procedures, performance benchmarks, or
to apply for testing, please contact Allen

P. Rathey, President, InstructionLink
[danTrain, Inc. at (208) 938-3137 or
(208) 724-1508 (mobile),
arathey@ijantrain.com.

The International Executive
Housekeepers Association (IEHA), is a
3,500-plus professional member
organization for persons who direct
housekeeping programs in commercial,
industrial or institutional facilities. The
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Wisconsin Converting, Inc. . .......... 3741 Windsor Introduces the
Witt Industries .. ................... 4267 Chariot iScrub 20”
Woodbine Products Company . ........ 4143 .
World Dryer Corp. ................. 3746 Continued from page 1
Wowgreen International . ............. 4644  size of the new Chariot iScrub20” pro-
éyg?’th Manufacturing Corp. .......... 1%22 vides remarkable maneuverability, and

0dlIE ..ot o 0 ricihild

Zenex Intermational 1355 best-in-industry 360° visibility that aIIo_ws
ZEP,INC. oo 1020 the operator to see more of the cleaning

area. The Chariot
iScrub 20" was
also designed to be
easy to use, with

features like an
Zephyr Manufacturing Co., Inc. . .454 intuitive  control
Zhejiang Zhongda Technical Import Co. Ltd.316 ;
Zhongshan Seehe Commodity Co., Ltd. .2803 panel ~with two

transport  speeds

904

and two operating
speeds, and an
easy-to-clean, fully accessible hygienic
recovery tank.

Other features include easy-to-access

organization was founded in 1930 in New
York City, and is now located in
Westerville, Ohio, a suburb of the State's
capitol, Columbus. IEHA provides its
members with an array of professional
development, educational, and
certification opportunities. For more
information, visit www.ieha.org.

The Toxics Use Reduction Institute
(TURI) at the University of Massachusetts
Lowell provides research, training,
technical support, laboratory services and
grant programs to reduce the use of toxic
chemicals while enhancing the economic
competitiveness of local businesses. The
TURI Laboratory tests the performance of
both industrial and janitorial cleaning
products to encourage companies,
institutions, and product formulators, to
choose and develop safer substitutes. To
learn more, visit www.turi.org/laboratory.

See the Chariot iScrub 20 in booth 639

batteries and quiet operation for daytime
cleaning.

The New Chariot iScrub 20 provides
exceptional value—50% more productivi-
ty for the same cost as a 20” walk-behind
scrubber.

Windsor manufactures a full line of
innovative floor maintenance equipment
for all your cleaning needs, including:
Carpet Extractors and chemicals, vacuum
products, Floor scrubbers and sweepers,
and floor machines and burnishers.

For more information, or to request a
quote on the new Chariot iScrub 207, visit
www.windsorind.com. ®
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\ Are you paying too much for
44, your tissue and towel products?

It’s a tough economy right now. So why are
you still paying sky-high prices for your paper
products and watching your profit margins

grow thinner by the day?

Made from heavier-weight paper,

Double Layer tissue offers the

. Double Layer*
luxurious look, strength and softness

If you’re seeking a high quality, cost-effective of & two-ply for a surprisingly

alternative, we’ve got the solution: SO ZEIHE (DA reguier Teaue"

Heavenly
Devlle Eayer

Call us today for more information 1.800.835.1854 I www.stefcoindustries.com
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Convermat.
Your strongest tissue link,
from source to supply.

Convermat is the world leader in parent rolls of tissue, with unparalleled market expertise, industry knowledge

and financial resources to strengthen your supply chain and enhance your bottom line.

We work with more of the leading and growing tissue players and converters of every size than anyone else.
That is why only Convermat gives you a continuous stream of tissue, consistently maintaining capacity
balance to ensure supply — whenever you need it, wherever you are.

Contact us today. And see how our experience, seamless integration and global reach to
more than 80 countries make us the right tissue partner to link your business to higher
profit potential and stronger growth.

MAKE OUR STRENGTH YOURS.

CONVERMAT

Since 1976
Www.convermat.com
Tel 516+ 487 « 7100

Fax 516+ 487 « 7170

New York

Florida

., Wisconsin
\ California

Toilet Tissue « FacialsHisSUe joweling « Napkins e« Specialty Wadding « TAD « Air-Laid « Wipers and more . . .



