
chase its products directly from Saalfeld -
giving their customers access to all the
other JanSan products available through
Saalfeld's nine distribution centers across

the United States.
"Through this

partnership, Golden
Star customers now
have the ability to
mix and match up to
18,000 unique stock
keeping units
(SKUs) we have
available," said John
Siegel, director of
marketing, Saalfeld.
"Also, they'll have a
smaller freight pre-
paid minimum avail-
able when they order
through Saalfeld."

Trebor! Tissue! Booth #527 
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Earl D. Julo, President and Treasurer, Steve Lewis,
President, and Mike Nitto, Manager, Microfiber Division are
greeting customers in booth 1555.

Continued on page 30 

Continued on page 29

Saalfeld Redistribution announces a
strategic partnership with mop manufac-
turer Golden Star . The partnership
allows Golden Star customers to pur-

Saalfeld Announces Partnership with Golden Star 

ISSA is launching a multifaceted new
endeavor designed to help members gain
greater acceptance of the positive impact
of cleaning and assist  in navigating the
ongoing challenges facing the industry.

The association’s new position is
meant to reflect the forward direction its
members are taking each day to provide
state-of-the-art cleaning processes and
products, change perceptions of cleaning
and protect public health. This focus is
reflected in multiple new programs as
well as ISSA’s new logo and tagline –
“Advancing Clean. Driving Innovation.”

Ongoing market consolidations, cost
pressures, complex environmental
considerations, new product innovations,
and increasing threats from pandemics

Focus on improving human health, reducing environmental impact,
and positively influencing facilities’ and members’ bottom lines

and other health issues continue to
reshape the scope and impact of the global
cleaning industry. 

To help members address these
issues, ISSA is rededicating its resources

and expertise to more
effectively educate
the commercial
market about the vital
impact cleaning has
on human health, the
environment, and the
bottom line (including
tenant retention,
reduced employee
a b s e n t e e i s m ,
increased savings, and
extended asset
lifecycles).

The objective is
to ensure facility decision makers take full
advantage of the measurable impact
cleaning can have on both their
operational and financial success, and to
ensure they – and the world – view
cleaning not as an expense to be
minimized, but as the vital investment it
truly is.

Moreover, ISSA is improving upon
the communications, tools, and advocacy

Changing the Way the World Views Cleaning

Walden’s

CONVENTION DAILY
A Walden-Mott Publication

W
M

its members rely on to help drive their
business, stay on top of the latest trends
and innovations, and best serve their
customers and employees. Specifically,
ISSA is pleased to debut the following
ground-breaking tools:

Continued on page 23 

Georgia-Pacific Professional is
proud to announce
the latest design
enhancement for 13
of its innovative
washroom dispens-
ing solutions.
Beginning in
September, towel,
tissue and skin care
dispensers from
G e o r g i a - P a c i f i c
P r o f e s s i o n a l ' s
e n M o t i o n ® ,
SofPull® and
Compact® product
lines will be available
in translucent white,
providing a clean,
sophisticated look for any facility. The
new translucent white offering will also
enable customers to purchase a uniform
washroom product bundle or pick and
choose from options to easily coordinate
with existing fixtures in a facility. 

"Georgia-Pacific Professional is

Georgia-Pacific Professional Offers
Comptemporary White Design for Several of
its Washroom Dispensing Solutions

committed to providing our customers

with a wide range of quality, hygienic
solutions that can also improve the look
and utility of any facility," said Bill
Sleeper, president of Georgia-Pacific
Professional. "While our products'
durable construction will continue to

Innovative Product Lines Now Available In Translucent White

Michael C. Dunn, Group VP and GM Washroom Solutions,
Eric Jungslager, Category Director Skin Care, and Nick
Trainer, VP and GM, Tissue Washroom and Wiper Solutions
in booth 1830.

National Independent Sanitary
Supply Companies (NISSCO) recognizes
the sustainability efforts of Kutol
Products Company by awarding the com-
pany its 2011 Preferred Supplier
Sustainability Award.  The presentation
will be made by Mark Bozich, president
of NISSCO to Joe Rhodenbaugh, presi-
dent of Kutol Products Company and
Bob Bernet, vice president of sales, at the
ISSA Show in the Kutol Products
Company booth 1887 on Thursday,
October 20 at 10:30 a.m. 

Kutol Products Company, known for
its extensive line of hand hygiene prod-
ucts, recently obtained LEED Silver

NISSCO AWARDS KUTOL PRODUCTS COMPANY 
SUPPLIER PARTNER SUSTAINABILITY AWARD

Certification for its new headquarters and
manufacturing plant located in
Sharonville, Ohio. It is one of the first
manufacturing plants in the JanSan

industry to earn this distinguished LEED
Silver certification and one of just 2,700
in the country. 

"Our industry has had a substantial
impact on raising the general public's
awareness of the environment and health-

Continued on page 30 
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Tom Olsen, Mark Ray, Jeff Hunter and Eric Bisson with Kruger
are in booth 2973 introducing their new embossed towel which
increases the strength and absorbency.

Saalfeld is at booth 3025 with Brian Schuster, Tim
Vohannes, Bill Finn, Ed Watson, Mike Miller, Bob Doscher
and Mike Schumpp.

NSS Enterprises Inc. Show cafe pictured above.

Tim Fischer, Regional Sales Manager West, Andrew W. Bolin,
Channel Manager - Hygiene, and Steven S. Sider, Strategic
Accounts Manager at ISSA/INTERCLEAN booth 1477.

The Cascades Tissue Group Team in front of their
proprietary Tandem Dispenser offering in booth 2566

Did you read the article on page
23 in Walden's Convention Daily
about how important business cards
are?  We did, and as a result we are
proud to announce a new slogan and
campaign for Walden-Mott
Corporation - Building Brands Since
1884.

It's hard to believe, but yes,
Walden-Mott Corporation is 127 years
old and still in the same family.  We
are honored to be able to serve the
jan/san industry and 2011 marks the
18th year that we have been working
with ISSA/INTERCLEAN as the pub-
lisher of the official Convention Daily.

Walden-Mott, a business to busi-
ness publishing company, connects
manufactures with distributors and
provides quality information to the
industry.  Through it publications we
have worked with many companies to
develop their brands, launch new cam-
paigns and educate the market place.
We view our customers as partners and
work with them to ensure that they get
a return on their investment.

What is the return on placing an
advertisement?  How important is your
brand?  Will they think of you when
making a purchasing decision?  We
believe that branding is critical to
answer these questions.  You need to
invest in your company to maintain
current business and even more impor-
tantly to achieve growth.  What are
you doing to grow your business?

Walden-Mott was founded in 1884
by Charles Carol Walden.  Originally
it was located on Varak Street in New
York City.  After six generations the
firm is now located in Ramsey, NJ, and
run by the Walden brothers, Alfred and
Charlie.  

How Important is
Your Brand? 

Convermat Corporation, a leader in
global supply of parent rolls of tissue is
proud to welcome Felix Norman
Macainan II as the company's new
Quality Assurance Manager. Mr.
Macainan will be responsible for devel-
oping the company's new Quality
Assurance Department. 

He will be working closely with the
company's suppliers and customers to
build efficiencies in their production
processess as well as assisiting in new
grade developments.

Felix joins Convermat having been a
Quality Assurance Manager at Kimberly-
Clarke Philippines for the past 18 years.
His responsibilities at KC included mate-
rials and quality systems supervisor,
process engineer, and quality team leader
for personal care operations.

"With our ever increasing supplier
network and customer base, Felix will

Convermat Corporation Welcomes New Quality
Assurance Manager

expand and elevate our services to our
customers as well as our suppliers." Said
Frank Shahery, Convermat's Director of
Marketing. "Our new quality assurance
department will further allow our cus-
tomers to stay focused on their primary
business" Shahery added.

Convermat supplies parent rolls of
tissue, towel, napkins, and specialty

wadding grades to
converters and mills
in more than 80
c o u n t r i e s .
Convermat retains
the most comprehen-
sive supply network
in the industry. Its
mills are dotted
across North
America and Asia

enabling them to provide customers with
cost efficient parent rolls. 

Felix Macainan II

Convermat is on site at booth 1795 with Roy Ge, Mike Belt,
Gary Graf, Frank Shahery, Shaw Shahery, Alex Shahery and
Luis Velasco.

Alfred F. Walden and Charlie Walden are helping exhibitors
“Build their Brands” in Walden’s Convention Daily.

The Gorilla is back in booth 1875 - ETC Henderson, Inc.
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In its latest move to increase value
for customers, SCA is growing its
offering of Tork premium towel, tissue
and napkin products. The company is
investing $70 million in premium tissue
technology to expand premium
capabilities in North America. 

“This investment is part of our
ongoing strategy to position SCA and our
Tork brand as a leading provider of
hygiene solutions,” said Don Lewis,
president of SCA Tissue North America.
“Our strategy is built around staying in
tune with our customers’ needs while
growing all levels of our product
portfolio, combined with an increased

SCA MAKES $70 MILLION INVESTMENT TO
EXPAND PREMIUM TISSUE CAPABILITIES

segment focus.”
With premium production expected

to begin in late 2012
or early 2013, plans
include the upgrade
of an existing
machine in
M e n a s h a ,
Wisconsin, which
currently yields
a p p r o x i m a t e l y
70,000 tons per year.
Overall capacity will
not increase. 

“Expanding our
premium offering
provides highly
desirable products
that continue to drive

SCA Expansion

SCA has top entertainment Elena Lev, renowned 
contortionist, performing at SCA booth 2430.

Danielle Yarber has been named vice
president, sales - Facility Solutions,
xpedx. In her new position, Yarber will
have lead responsibility for the Facility
Solutions sales
channels, all
national busi-
ness, and will
oversee xpedx
group sales
directors. She
will also lead
x p e d x ' s
F a c i l i t y
Solutions sales
organization,
acce l e ra t ing
growth to
achieve profitable marketplace opportu-
nities. xpedx is a business of International
Paper.

Yarber brings more than 30 years of
distribution experience to her new role,
holding positions in sales management
and business leadership, including vice
president and general manager of two
xpedx locations. Most recently, she was
xpedx's regional director, sales, Facility
Solutions.

Yarber and her husband, Eddie, will
relocate to the Greater Cincinnati area. 

xpedx Names Danielle
Yarber VP Sales -
Facility Solutions

Danielle Yarber

C l o r o x
Professional Products
Company announced
today at
ISSA/INTERCLEAN
trade show that
Clorox Commercial
Solutions® Green
W o r k s ®
C o n c e n t r a t e d
Cleaners have been
named among the
preferred cleaning
products by Process
Cleaning for Healthy
Schools (PCHS),™ a
n o n - p r o f i t - b a s e d
system that is revolutionizing the way K-
12 schools are cleaned.

Process Cleaning for Healthy Schools (PCHS)
Names Green Works Concentrated Cleaners as a
Preferred Cleaning Product to Improve School
Cleaning Processes While Saving Money

PCHS offers an effective, efficient
and standardized cleaning process in
which schools are cleaned faster, less
expensively, more thoroughly, safely and
productively, with the results benefiting
the health of students, staff and
custodians.

Janitorial and sanitation industry
veteran Rex Morrison founded PCHS
after years of experiencing inconsistent,
disorganized and substandard school-
cleaning practices early in his career as a
custodial supervisor. He developed the
breakthrough system to solve process
issues and bring custodial order to K-12
schools of any size or type by
implementing practical cleaning
standards, products and processes that
custodians can easily follow and maintain. 

“Simplicity and synergy are key to
Process Cleaning,” said Morrison. “The
system relies on a few high-performing
cleaning products and equipment within a
standardized approach integrating all
elements for a complete solution.”

Through a “train-the-trainer” system,
custodians are taught to be more
productive by cleaning classrooms and
other areas in a systematic way, with less
fatigue, achieving a productivity rate of
27,000 – 30,000 or more square feet
during an eight-hour shift, compared to
the 22,000 national average.  Morrison
can quantify the amount of time and
money it will cost to Process Clean a
school based on its size and number of
custodians, and the tremendous savings it
will typically experience in the first year. 

“On average, schools save thousands
of dollars and hundreds of hours a year
using PCHS,” said Morrison.  “One
school saved $650,000 in the first year
alone, mainly from attrition and re-
allocation of labor, not layoffs. “This is
very important as schools seek to protect
jobs from budget cuts, privatization and
outsourcing.”

PCHS sought Clorox Professional
Products Company to provide high-
quality solutions to help meet the cleaning
standard PCHS requires. Green Works®
Concentrated Cleaners are 99 percent
naturally derived, high-performance
cleaners designed to meet the challenges
of commercial cleaning, and work

value for our distributor partners and end-
customers,” added Lewis.

Since entering North America in
2001, SCA has made nearly $1 billion in
strategic capital investments.

For more information on SCA’s
expansion plans and investments, visit
www.torkusa.com or stop by SCA Booth:
#2430 

Green Works by Clorox has Brad Ferris, Sr. Group
Manager, Clorox, and Rex Morrison, President of “Process
Cleaning for Healthy Schools” seen in booth 2643.

Continued on page 29
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Sustainability has become an impor-
tant focus for facility managers across all
areas of operations. In particular, facili-
ties with foodservice operations need
product solutions that fit their sustain-
ability plan to reduce waste and lessen
the impact on the environment while
delivering value and credibility.
Manufacturers such as SCA, makers of
the Tork® brand of away-from-home
paper products, continue to deliver
solutions that advance facility
managers sustainability pro-
grams. 

An example of these types of food-
service solutions is SCA's recently
attained certification on its line of nap-
kins from the Biodegradable Products
Institute (BPI), one of the largest inde-
pendent and not-for-profit compost certi-
fication groups in North America. This
certification ensures the napkin's product
lifecycle from development, production,
use and disposal remains environmental-
ly responsible. 

"As an industry leader committed to
providing hygienic and environmentally
responsible solutions, it was extremely
important for us to obtain independent
verification on the proper degradability
of this core product in SCA's portfolio,"
said Mike Kapalko, SCA sustainability

SCA'S TORK NAPKINS CERTIFIED COMPOSTABLE 
TO HELP INCREASE FACILITY SUSTAINABLITY

marketing manager. "As more cities
across North America develop com-
postable waste systems, such as those in
San Francisco and Vancouver, we're
proud to announce to our customers that

our napkins are safe to compost in large
scale facilities and will turn into organic
matter, ultimately helping lessen landfill
waste."

The BPI certification verifies that all
Universal™ and Advanced™ Tork
napkins, including custom print, can
be safely disposed of and quickly
biodegrade in municipal and commer-
cial composting facilities. In order for
paper products to be approved by the BPI,

they must meet the requirements in
ASTM D6868, based on testing in a BPI-
approved, independent laboratory and the
results must be verified by third-party
experts. 

Tork's Universal and Advanced
napkins also carry the EcoLogo™ and
Green Seal™ certifications
to provide an even higher
standard of cost effective,
sustainable product solutions.

Resources on
Composting for Businesses

For businesses interested
in composting, there are resources avail-
able to help initiate a program as well as
provide support for existing programs.
Josh Radoff, Tork® Green 

Hygiene Council™ member and
founder of YRG Sustainability, recom-
mends visiting:

• The Environmental Protection
Agency's Web page on composting
(www.epa.gov/osw/conserve/rrr/compost-
ing/) for information on state and regional
composting programs, specific materials
that can be composted and environmental
benefits.

• The United States Composting
Council (http://compostingcouncil.org/)
Web page for information on programs,
advocacy, resources and education.

"More and more facilities are looking
to compost - from restaurants to offices to
university campuses to reduce costs and
landfill waste," said Radoff. "Being able
to compost napkins as part of this effort
goes a long way, and the certified 'com-
postable' label helps mitigate any confu-
sion about whether napkins can be ele-
ments of a comprehensive composting
waste program." 

For more information on Tork prod-
ucts, Tork's sustainability practices or the
Tork Green Hygiene Council, visit
www.torkusa.com.  In its latest move to
increase value for customers, SCA is
growing its offering of Tork premium
towel, tissue and napkin products. The
company is investing $70 million in pre-
mium tissue technology to expand premi-
um capabilities in North America. 

"This investment is part of our ongo-
ing strategy to position SCA and our Tork
brand as a leading provider of hygiene
solutions," said Don Lewis, president of
SCA Tissue North America. "Our strategy
is built around staying in tune with our
customers' needs while growing all levels
of our product portfolio, combined with an
increased segment focus." 

With premium production expected to
begin in late 2012 or early 2013, plans
include the upgrade of an existing
machine in Menasha, Wisconsin, which
currently yields approximately 70,000
tons per year. Overall capacity will not
increase. 

"Expanding our premium offering
provides highly desirable products that
continue to drive value for our distributor
partners and end-customers," added
Lewis.

Since entering North America in
2001, SCA has made nearly $1 billion in
strategic capital investments.

For more information on SCA's
expansion plans and investments, visit
www.torkusa.com 

Good news!  After four years of seri-
ous water shortages, the Long Beach
Water Department has put an end to many
water use restrictions.

The official explanation for this
development is heavy rains.  However,
the water department also says water con-
servation on the part of many Long
Beach water users has also helped
decrease water demand. 

For instance, Cal State
University–Long Beach has planted
drought-tolerant vegetation and installed
more efficient landscape irrigation sys-
tems to help reduce water consumption.

In addition, the university has
installed more than 300 waterless urinals
which have helped the school save more
than 10.5 million gallons of water and
$42,000 a year in water costs. 

The cumulative effect of water con-
servation and abundant rain has helped
this district address its water challenges
today and possibly into the near future. 

No More Water
Restrictions

SCA quickly biodegradable napkins
shown above.  Visit booth # 2430
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Who’s been good to you lately? ISSA
wants to know. Cast your votes for the
Best Customer Service Awards by com-
pleting the ballot you received in your
badge holder. Then, drop it off into one of
the ballot boxes—located at show floor
entrances, the ISSA-TV Live Area
(Booth 466), and the ISSA Resource
Center (Booth 3868).

Voting closes Thursday, October
20, at 4:30 p.m. But don’t wait until then
to vote because casting your ballot makes
you eligible for a daily drawing to win a
Samsung Galaxy tablet or show tickets.

You can enter up to three choices in
five categories: Chemicals; Disposables;
Power Equipment; Supplies and
Accessories; and Other Products,
Services, or Technology.

The 2011 Best Customer Service
Award winners will be announced at
10:45 a.m. on Friday, October 21, in the
ISSA-TV Live Area (Booth 466).

Twenty companies earned Best
Customer Service Awards during
ISSA/INTERCLEAN North America
2010. They were:

Vote for the Best and a Chance to Win

Chemicals
ChemBlend International, LLC
Diversey, Inc.
Spartan Chemical Co., Inc.
Zep Professional

Disposables
Kimberly-Clark Global Sales
National Tissue Co.
Mint-X Corp.
SCA Tissue N.A.

Power Equipment
Advance
Atrix International, Inc.
Oreck Corp.
ProTeam, Inc.

Supplies and Accessories
Aluf Plastics Division
The Lebermuth Co.
Progressive Products, LLC
SonicScrubbers, Inc.

Other Products, Services & Technology
360 Facility
Fineline Settings, Inc.
Lagasse, Inc.
Paperless Proposals

Mark Warner is president of the Low
Moisture Carpet Cleaners Association
and director of training for Enviro-
Solutions, a leading manufacturer of cer-
tified, environmentally preferable clean-
ing products. While preparing for the Las
Vegas Connections Convention and
Tradeshow, the annual conference specif-
ically for the professional carpet cleaning
industry, we asked him his thoughts on
encapsulation carpet cleaning, a carpet
cleaning technology that's getting more
and more attention.

Mark, before we begin, could you
explain what low-moisture carpet
cleaning is all about?

Very simply, low-moisture carpet
cleaning refers to using carpet cleaning
equipment and procedures that ensure
carpets dry in two hours or less. This
helps the carpet dry more evenly, elimi-
nating spots from wicking back and traf-
fic lanes from developing as a result of
moisture in the carpet.  Additionally, it
minimizes the possibility of mold or
mildew developing, especially when
there is excessive humidity in the envi-
ronment. 

What exactly is encapsulation car-
pet cleaning?

In the simplest terms, encapsulation
chemicals (encapsulates) are a form of
detergent that works its way into carpet
fibers. The encapsulates attach them-
selves to soils, dry, and break down into
minute, powder-like particulates that are
vacuumed up with regular maintenance.
The encapsulates can be applied to car-
pets using a variety of carpet cleaning
methods such as bonnet cleaning, rotary
shampoo, and extraction or used for spot-
ting.

Is this a new technology?
No, it actually dates back to the

1950s and 1960s. Just as today, the
encapsulates would separate the soil from
the carpet fiber, encapsulating the soil;

Third-Generation Encapsulation
Products Make Big Impact

the soil and chemical were then vacu-
umed up. However, there were problems
with these early methods, such as quick
resoiling due to chemical residues left in
the carpet.  These residues were sticky
and tacky, It turned out the carpet did not
dry thoroughly or fast enough, which led
to the resoiling. 

Do these problems still exist?
Yes in some cases, but that is why

more advanced encapsulation systems are
getting more and more attention among
carpet cleaners. In the 1980s, acrylic
copolymers, similar
to what is in floor fin-
ish, were added,
which helped the
encapsulates dry
faster into a hard
shell on the carpet
fibers. Although a big
step forward, this too
had some drawbacks,
most specifically that
the acrylic residues could still collect in
carpet fibers. They would then dry to an
amber brown, marring the appearance of
the carpet. In the 1990s, a second genera-
tion of encapsulate technology was born
using fluorocarbon chemistry. Although
it had great promise, there were still prob-
lems and the government had some con-
cerns that there might be long-lasting
health effects and environmental con-
cerns.

So where do we stand now?
We are now in the third generation of

this technology and I am happy to say
nearly all of the bugs in the older methods
have been eliminated. These new encap-
sulate chemicals strip the soil and residue
from carpet fibers, so it is much easier to
vacuum up. Browning and resoiling are
no longer issues. Also, they are getting
Greener. For instance, Enviro-Solutions
has just introduced an encapsulation

cleaner (ES-93+) that has been recognized
as safer by the U.S. EPA's Design for the
Environment Program as well as earning
the Seal of Approval from the Carpet and
Rug Institute. Some of these third-genera-
tion products can also be used to clean
grout areas in tile floors or on rubber
flooring, which can be difficult to clean.

Is there a downside to this third-
generation technology?

It's not so much a downside as it is a
reality. Some manufacturers make lower-
quality encapsulation products that cost
very little but simply do not perform as

well as the higher-quality products that do
cost more. These lower-cost products can
prove to be a problem for carpet cleaning
technicians because the name of the game
in the this industry is repeat business. If
the carpets do not come out well after
cleaning, you probably will never hear
from that customer again. But if they
come out very clean and maintain that
"like-new" appearance, the technician
now has a loyal customer, which means
the costlier encapsulation product
becomes an investment that pays divi-
dends.  

Managers know building
users’ perception of their facili-
ty starts with the matting sys-
tems installed. 

Now Crown Mats and
Matting introduces Marathon™
mats that not only add beauty to
any facility but help protect it,
keeping it cleaner and healthier
as well.

The Marathon mats are
resistant to UV rays, stains, and
abrasions. They have a raised
Berber pattern, which makes
them effective at scraping and wiping off
moisture and soils from shoe bottoms.

And on the back, ThermoFlex™
vinyl backing ensures extreme durability

Beauty Starts at the Door

and floor protection. 
For more information, visit

www.crown-mats.com or call 1-800-628-
5463 

Mark Warner

Matts make all the difference booth # 2549

Customer Service Awards Ballots Due Thursday at 4:30 
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Most of the slip and fall accidents in
restaurants occur not in the dining rooms
but in the kitchens. 

That's because commercial kitchens
floors can get coated with a film of
grease that becomes increasingly difficult
to remove.

ES650C from Enviro-Solutions
eats grease away.

•  ES650C is a biotechnological
product specially formulated to digest
oils, grease, and other soils on floors. 

•   And ES650C keeps on digesting
oils and grease even after regular clean-
ings. 

•   Not only is it effective, it's proven
Green and EcoLogo™ certified.

For more information, visit
www.enviro-solution.com or call toll-
free: 877-674-4373. 

Help Provent Slip
& Fsll with

ES650C: 
It Eats Grease

Stephen H. Swigart, Chairman of the
Board & CEO of Spartan Chemical has
announced the company is building a
106,000 square foot expansion to the

company's distribution center at its world
headquarters located in Maumee, Oh. 

Currently, Spartan has over 500,000
sq. ft. of exceptionally clean, well-main-
tained manufacturing facilities positioned
on 133 acres in Maumee, Oh. This expan-
sion grows the company to over 600,000

BUILDING FOR THE FUTURE
square feet while providing additional
manufacturing space to allow for future
growth. 

Spartan is also adding an additional
12 shipping docks bringing the
total to 35.  Approximately
5,400 sq. ft. of the new space
will be used to house more
tank storage for raw materials
and finished goods.

This investment in capaci-
ty will enable Spartan to con-
tinue their timely and accurate
order fulfillment to authorized
Spartan distributors as the
company and customer base
continues to grow.  A spring
2012 completion date for the
expansion is forecasted.

Since 1956 Spartan's
commitment to research and
development has created inno-
vative technologies, products,
and services to serve the ever-
changing needs of the industri-
al, institutional and commer-
cial markets. Their chemical
specialty maintenance prod-
ucts include lines such as
industrial cleaners, disinfec-
tants, skin care, food process-
ing, warewash, wipes and floor
care products. Additionally,

Spartan supports sustainability with a
diverse mix of sustainable products
including Clean by Peroxy®, Green
Solutions®, Consume® Nature's Way,
BioRenewables®, SparClean Warewash
products and Clothesline Fresh Laundry
Care. 

Spartan Chemical’s 106,000 square foot expansion
at its world headquarters in Maumee, Ohio

Though many have tagged 2011 as a
recovery year for our nation’s economy,
there is no doubt that we are struggling
through extremely challenging eco-
nomic times both at home and
abroad.  In times like these,
businesses must make
management decisions
which balance efficient
operations and remov-
ing waste with main-
taining the customer
service levels that their
client’s demand.  And
while there is not a short-
age of information available on
which to base these decisions, busi-

nesses struggle with harnessing this infor-
mation and using it to make informed,

strategic decisions.
That’s where AFFLINK can help.  As

a global leader in supply chain optimiza-
tion for more than 35 years, we provide

innovative process and procurement
solutions to help drive efficien-

cies throughout your business
operations.  Powered by
eLev8™, our proprietary,
diagnostic approach to the
marketplace, AFFLINK
will take an analytical look

at your business intelli-
gence, current processes,

needs and objectives and pro-
vide efficient product, process and

supply chain solutions coupled with a
quantitative forecast of the potential
impact to your business.

And the eLev8 process delivers more
than solutions – it creates true business
partnerships between AFFLINK and its
client’s.  In an economic climate such as
this, you can’t afford to do business with a
company that takes no ownership in your
success…you can’t afford not to do busi-
ness with AFFLINK.

It’s time you expected more for your
business. 

eLev8™ Your Expectations 
Turning information into insight to make sound, strategic

decisions for your business

We read news headlines about
children being rescued from house fires,
fire crews containing wildfires, and
drivers being pulled from automobile
crashes all the time. The common theme
behind each is the fire and rescue teams
who put their lives on the line to protect
their communities. They must be
prepared to walk into dangerous
situations, often using
outdated equipment
or without the
specialized gear they
need. Many of these
individuals are unpaid volunteers.

Georgia-Pacific rewards the
dedication to serve through the Georgia-

Georgia-Pacific Bucket Brigade Funds Life-Saving
Equipment for Community Heroes

Pacific Bucket Brigade™, a national
program that contributes to fire
departments in communities with
Georgia-Pacific facilities. These grants
are used to purchase much-needed
equipment that helps protect the lives and
property of residents as well as their

firefighters. 
“We are grateful for the

brave men and
women who put their
lives on the line to
keep our local
communities safe,”

said Jim Hannan, chief executive officer
and president of Georgia-Pacific. “The
Georgia-Pacific Bucket Brigade program
allows us to show our appreciation for
their service and helps ensure that they
are equipped with the critical resources
they need to do their jobs.”

Launched in 2006, the initiative has
contributed nearly $800,000 to rural and
small town fire units across the United
States. The program supports firefighters
with cash donations to purchase
necessary equipment, and provides safety
education materials for presentations in
local schools.

The program is meeting critical
needs during a time when increased
demand for volunteer firefighters is
putting additional strains on available
resources. Volunteers comprise 71 % of
all firefighters in the United States,
according to the National Volunteer Fire
Council and the National Fire Protection
Association. 

See eLev8 in action in booth 3201
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Cascades Supports Hand Hygiene Campaign 

promotes good hand hygiene to reduce
the risk of nosocomial infections. 

The goal of ADVIN's campaign is to
raise awareness in order to break the
chain of bacterial contamination by hand
contact. Each year, in Quebec, 90,000
people get sick from a nosocomial infec-
tion and 4,000 die from it. A large num-
ber of these infections could have been
prevented with control and preventive
measures such as hand washing. 

Cascades has been promoting hand
hygiene since the 2010 launch of its
IntelligentTM antibacterial hand towel,
so teaming up with ADVIN was a natural

partnership. And, to make this message
even more powerful, Cascades had a
giant mobile made-to-measure sink to
reach the general public at major fairs
and exhibits throughout Quebec. 

This year, the mobile sink made its
start at the “Musique en vue? Festival of
Cowansville,” from July 12 to 17 and at
the Agricultural Exposition of Saint-
Hyacinthe until August 7. The sink will
next be seen at the Hot Air Balloon
Festival until the end of the month and
will move to Brome's Ecosphere Project
in September.

Since good hand hygiene eliminates,
on average, only 90% of bacteria,
Cascades Tissue Group developed an
IntelligentTM antibacterial hand towel
which has won five Innovation Awards
since its launch in May 2010. With its
unique release process, the antibacterial
hand towel eliminates residual bacteria
almost instantly and provides a 30-
minute additional protection. More infor-
mation about the antibacterial hand towel
is available at:  www.cascades.com/bac-
teria. 

Airx Laboratories, manufacturer of the
three dimensional odor and pathogen control
line, is proud to announce its 30th anniver-
sary. Airx products are available worldwide
at over 250 exclusive distributors.

Thirty years ago there was little sci-
entific knowledge of how to control
odors and pathogens. Airx was fortunate
to have the foremost research in the world
being done at leading universities close to
our plant in the Philadelphia area. They
led us to a complex we call Airicide®,
that is much more than a "mask" and is
part of every Airx formula. Airx, with its
extensive product line, is able to counter-
act the source of odors by cleaning, disin-
fecting or changing the odor molecules so
they are no longer perceived as foul or
distasteful. 

Airx will be celebrating its 30th year
at the show in booth #2114. 

Airx Laboratories turns 30

Spartan Chemical Company, Inc.
introduces CompuClean® v10.2
Custodial Maintenance Management
Software.  CompuClean v10.2 offers sig-
nificant mobile platform
enhancements, now support-
ing inspections on a wide
range of mobile devices
including iPhone, iPad, iPod
Touch, Android 2.0 and later,
Blackberry 6 or later and
Windows Phone 7 based
devices.  This new functional-
ity is made possible with the
addition of the Mobile site to
the application.  

Licensed CompuClean
users can perform inspections on these
compatible mobile devices in real time
with no app or software to install to your
device. 

Numerous enhancements were made
to various reports with a focus on the
workloading and quality modules, the
most popular aspects of the application.

User experience improvements were also
incorporated to help our end-users docu-
ment, track and report on their day-to-day

Spartan introduces CompuClean® v10.2 Custodial
Maintenance Management Software

operations in an efficient and consistent
manner. 

CompuClean 10v2 is program that
can truly meet the workloading, quality
assurance, personnel and capital equip-
ment management needs of any cleaning
operation regardless of size or geograph-
ic separation.  

CompuClean is a comprehensive
software program written specifically for
large, in-house janitorial departments and
building service contractors.  It is offered
as a value added service through local,
Spartan authorized distributors.  For
details on CompuClean licensing or train-
ing, go to www.compuclean2000.com. 

www.compuclean2000.com Spartan Booth # 1655

Cascades Tissue Group partners once
more with the Association for the Defense
of Victims of Nosocomial Infections'
campaign  (www.lavetesmains.net) which
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(Evansville, IN).
Charlie Hall strives to keep workers

safe and embraces his responsibility as an
ambassador of safety.  He holds the
Canadian version of the accreditation of
CSP, the CRSP, which puts him on par
with those at the top of his field.  He is
also the ASSE (American Society of
Safety Engineers) delegate for his local
chapter, often sponsoring ASSE events at

his new 20,000 square foot facility that has
a dedicated training room.  Charlie brings
safety to his community, including inviting
state and local OSHA representatives to
Marshal sponsored training events, contin-
ually adding value and substance to the
local safety market.  

It was with great pleasure that DPA
Safety recognized Charlie Hall of Marshal
Safety (Evansville, IN) with DPA's 2010
Excellence Award.  Charlie is a true safety
professional that DPA Safety is proud to
call a member. 

WALDEN’S CONVENTION DAILY ISSA/INTERCLEAN® 2011Thursday, October 20, 201114 Las Vegas

DPA's 2011 Buying and Networking
Conference was held at the brand new JW
Marriott in Indianapolis, Indiana on May

DPA Safety Excellence Award

Zachary T. Haines (DPA Executive
Director), Charlie Hall (Marshal
Safety) (left to right)

The DPA Buying Group, a member-
driven marketing & networking organi-
zation, announced its 2010 DPA Safety
Distributor and Supplier of the Year
recipients.  The awards were presented at
DPA's annual Buying & Networking
Conference in Indianapolis, IN.  These
prestigious honors recognize sales quo-
tas achieved and exemplary support of

DPA Safety Awards 2010 Distributor and
Supplier of the Year

Zachary T. Haines, DPA Buying Group
Presents 2010 Distributor of the Year
Safety First Services, Inc.(Scottsboro,

AL) Hank & Louise Moghani (Right)

Zachary T. Haines, DPA Buying Group
Presents 2010 Supplier of the Year
Logistics Supply  (Charlotte, NC)
Chuck Matrazzo (Right) 

DPA Buying Group recognized its
10-year members at the 2011 DPA buy-
ing and networking conference in
Indianapolis, IN. Six distributor compa-
nies were honored with a special 10-year
member lapel pin at the group’s awards

DPA Recognizes 10-year Members

Front (Left to Right): Commercial Chemical Products, Tom & Diane Churchwell
(Houston, TX); Basic Supply Company, Joseph L. Williams, Tony Walker, Shirley
Williams and Joseph P. Williams (Huntington, WV)  Back (Left to Right): Diamond
Products, Mary Ivers Granson (Helena, MT); R.H. Crown, Rick Reynolds & Kevin
Capobianco (Johnstown, NY); Beacon Distributors, David Champagne (Lincoln,
RI); Expert Chemical & Supply, Dan Burrows (Hazel Crest, IL)

1-3, 2011.  One of the group's most pres-
tigious honors is the DPA Safety
"Excellence Award", an award given to a

company or person that demonstrates
extraordinary support of DPA and excel-
lence in the Safety Industry.  This year's
DPA Safety Excellence Award was pre-
sented to Charlie Hall, Marshal Safety

the DPA Buying Group.  
Congratulations to DPA Distributor

of the Year, Safety First Services, Inc.
(Scottsboro, AL) and DPA Supplier of the
Year, Logistics Supply (Charlotte, NC).

For more information about the DPA
Buying Group and membership benefits,
visit www.DPABuyingGroup.com or call
(800) 652-7826. 

banquet. “These members have been a
valuable part of DPA’s success over the
past 10 years and we want to thank them
for their loyal support,” said Zachary T.
Haines, DPA Executive Director. 
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Upgrade to Premium 
As part of this commitment to inno-

vation and its customers, SCA is invest-
ing $70 million in premium tissue tech-
nology to expand capabilities for its
North American tissue business. With
production expected to begin in late 2012
or early 2013, plans include the upgrade
of an existing machine in Menasha,

Wisc., which currently
yields approximately
70,000 tons per year.
This upgrade will sup-
port SCA's commit-
ment to offering a
complete range of pre-
mium products for the
commercial, foodser-
vice, and healthcare
segments.

Compostable
Napkins

Innovat ion
and a focus on
s u s t a i n a b i l i t y
now spread even
further for facili-
ties with foodser-
vice spaces. Tork

napkins recently received certification by
the Biodegradable Products Institute, one
of the largest independent compost certi-
fication groups in North America. This
certification ensures Universal and
Advanced Tork napkins, including cus-
tom print, can be safely disposed of and
quickly biodegrade in municipal and
commercial composting facilities. 

Future expectations of the industry
will continue to challenge manufacturers
to create better solutions. SCA will con-
tinue to deliver products and solutions
based on customers' needs through ongo-
ing improvement to efficiency and quali-
ty while continuing to reduce waste, labor
and environmental impact.

For more information on Tork prod-
uct innovation visit www.torkusa.com or
see them in Booth: # 2430 

variety of wiper options that work well in
foodservice kitchens, industrial settings,
and healthcare facilities. The
Performance line ranges from wall
mounted dispensers to mobile floor

stands that carry high-capaci-
ty, heavy-duty wipers for big-
ger, tougher jobs. The line
comes in a red/black industri-
al look, as well as a turquoise
design for healthcare environ-
ments. Tork Performance
offers a wide range of wiper
and dispenser solutions
designed for the highest lev-
els of absorbency, durability,
and strength.  

In addition to dispensers,
SCA innovates its paper prod-
ucts to meet and exceed cus-
tomers' maintenance, effi-
ciency and sustainability
needs. Tork tissue and towels
are designed to be the most
eco-conscious products in the
AFH market while maintain-
ing a commitment to hygiene
and quality. Tork Universal

and Advanced products are made with
100 percent recycled content and are
EcoLogo™ and GreenSeal™ certified. 

Over the past 10 years, facility man-
agers have placed a laser focus on their
bottom line. This focus has led them to
call on manufacturers and suppliers for
product solutions that address their
everyday needs such as maintenance,
efficiency and sustainability. Since
entering the North American market 10
years ago, SCA, makers of the Tork®
brand of away-from-home (AFH) paper
products, has been listening to its cus-
tomers and creating innovative products
that improve efficiency and hygiene
while reducing waste, labor and envi-
ronmental impact. 

Examples of customer-driven prod-
uct innovation, such as the Tork
Elevation™ and Performance™ lines of
dispensers, will be showcased at SCA's
booth #2430 during ISSA/INTER-
CLEAN®.

Tork Elevation
Tork Elevation continues to set the

standard in restroom dispensers.
Elevation is a comprehensive line of
towel, bath tissue, and skin care dis-
pensers that offer hygienic solutions that
reduce cost and waste in the restroom,
with a design that fits beautifully in any
décor.  Elevation dispensers are sleek and
seamless, offering Functional Design™
features that complement any environ-
ment while providing easy, intuitive
maintenance, refills and use.

At this year's ISSA, attendees can
stop by SCA's booth to experience the
benefits of the Elevation line in a variety
of restroom settings - from high traffic
stadiums and airports to office buildings
and healthcare. The dispensers, designed
by world-renowned designer Thomas
Meyerhoffer, meet the demanding needs
of owners and managers by controlling
consumption and reducing labor costs.
The line offers a range of dispensing
options from roll and center feed towels
to interfolded.  Bath tissue dispensers
offer high capacity options, and the skin
care systems have liquid and foam soap
options, as well as hand sanitizer dis-

10 Years Later, SCA Continues to Drive 
Dispenser and Paper Product Innovation 

pensers.  
Tork Performance 
Also featured at SCA's booth is the 

Tork Performance line of wiper dis-
pensers. The only wiper dispenser line on
the market, Tork Performance offers a

www.torkusa.com Booth #2430

Stephen Ashkin, president of The
Ashkin Group and founder of Green
Cleaning University, suggests that more
cleaning workers will be attending the
show “not so much for ‘procedural’ train-
ing, but to help educate their customers on
becoming Greener, more sustainable, and
more environmentally responsible.”

One of the unexpected benefits of
Green Cleaning he says is how it has
increased the admiration for cleaning pro-
fessionals and the cleaning industry in
general—specifically, the importance of
cleaning to help keep people healthy. 

“Now it has gotten to the point where
some building managers are actually turn-
ing to their cleaning professionals as

guides to take them to the next level in
healthier facilities overall,” says Ashkin. 

Among the reasons this is happening,
according to Ashkin, are the following:

• Cleaning professionals are often
more aware of their customers’ facility
cleaning needs than anyone else

• Cleaning workers are more attuned
to the negative health effects of tradition-
al cleaning products

• More facilities that have long
“intended” to go Green are now actually
following through 

• Confusion persists among con-
sumers and managers on what makes a
chemical, product, equipment, or cleaning
service Green

Stephen Ashkin Sees BSC’s Becoming Green
Cleaning Guides

Cleaning Professionals Guide Managers on How to be Greener and
More Sustainable

• Green Cleaning is viewed as a
“plus” for building managers seeking to
keep tenants and look for perspective ten-
ants

• Green Cleaning often reduces over-
all building operating costs

“What we are witnessing is almost a
complete reversal of how cleaning work-
ers have been perceived in the past,” says
Ashkin.  

“Instead of being unseen and almost
forgotten, many are now sitting at the
conference table, helping managers run
their facilities in a healthier, more sus-
tainable, and more efficient manner.”

*GreenAhead is a service of The
Ashkin Group to help the professional
cleaning industry as well as building pro-
fessionals stay up-to-date on the latest
changes, trends, and new directions
involving Green Cleaning. 

During the show, don’t forget to stop
by the ISSA Sales Office to start plan-
ning for next year’s ISSA/INTERCLEAN
North America, to be held October
16–19 at McCormick Place in Chicago.

Staff will be on hand to help you
book your exhibit space or hotel room—
or just to answer your questions about the
2012 event.

The ISSA Sales Office is located in
Booth # 100

ISSA/INTERCLEAN
Chicago 2012
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Feel like there is nothing new in
commercial cleaning? Think again. The
intriguing products in the Then and Now

Showcase, located in Booth 161, reveal
just how far the industry has come.

ISSA is partnering with the Don
Aslett Museum of Clean to display a
selection of antique cleaning products
alongside a showcase of some of the
industry’s newest cleaning tools.

“The past is a big part of where we
are and where we want to be,” says the
museum’s brainchild Don Aslett, founder
and chair of Varsity Contractors.
“Anyone—contractors, vendors, and sup-
pliers—will be fascinated to see our
primitive beginnings. The lack of materi-

Take a Trip Through Time 
The ISSA Then and Now Showcase

als like aluminum or plastic did not inhib-
it the imagination and initiative of the
pioneers in the cleaning industry.”

More than 100 artifacts from the
5,000-piece collection were transported
from the 75,000-square-foot Museum of
Clean in Pocatello, ID, to ISSA/INTER-
CLEAN. These relics—some of them
from around the turn of the century—
provide a contrasting backdrop to the pro-
gressive products also on display.

“The things you will see will sur-
prise you,” says Aslett. “This one-of-a-
kind collection will give you a whole new
appreciation for how far we have come in
the quest to clean faster, better, cheaper,
safer, and greener.” 

Cascades Tissue Group is proud to
introduce ServOne™, a new one-at-a-
time interfold napkin dispensing system
which is:

MORE ECONOMICAL: by
better controlling the quantity of napkins
taken by patrons, thus reducing waste and
cost for restaurant owners by up to 25%*. 

MORE HYGIENIC:
Customers only touch the napkins

they take. The innovative dispensing pack
can also be directly loaded in a dispenser
further minimizing cross-contamination.

MORE ENVIRONMENTAL-
LY PREFERABLE: In addition to
reducing waste and consumption,
Cascades® for ServOne white and
Moka® napkins are also made of 100%
recycled fiber and are certified
Ecologo™ and Processed Chlorine
Free®. Their smaller case size offers a
reduced environmental footprint and stor-
age savings of up to 50%*.

*When compared to traditional nap-
kins/dispensers

The ServOne product offering
includes two types of dispensers: a high
capacity one for counters that can also be
mounted on walls, and a second, more
compact, that can be placed on tabletops.
Both dispensers double as an advertising
vehicle with a window insert feature to
display promotions, new menu items or
special events. Easy to customize tem-
plates are available for download at:
www.afh.cascades.com/Brochures.aspx. 

"In this economy restaurant owners

CASCADES TISSUE GROUP INTRODUCES SERVONE
ITS NEW "ONE-AT-A-TIME" NAPKIN SYSTEM

are looking for ways to improve their
margins. The Cascades ServOne system
allows them to reduce their costs with a

positive impact on customer satisfaction.
This hygienic and quality product offer-
ing will also enhance the image of their
establishment" says Isabelle Faivre,
Away-from-Home U.S. Marketing
Director at Cascades Tissue Group. 

Cascades Tissue Group is a division
of manufacturing and packaging leader
Cascades, Inc. (CAS Toronto Exchange),
is a pioneer in recycled paper manufac-
turing. The division has 17 mills spread
throughout North America, including 10
in the United States. 

Cascades ServeOne System in Booth 2566

Cleaning professionals are starting to
see something new on their customers'
floors.  More facilities are installing
Green and sustainable floors and one type
of floor that is becoming increasingly
popular is cork.

The Library of Congress in
Washington, DC, now has cork floors in
sections of the building.  Hilton Hotels is
installing cork floors in some of its loca-
tions as are schools, restaurants, office
buildings, and even hair salons.  

To help cleaning workers keep these
floors clean, safe, and healthy, a manu-
facturer of professional floor care
machines and equipment, offers the fol-
lowing tips.

1. Ask the flooring manufacturer
for care and maintenance recommenda-
tions.  Some cork floors are treated with
finishes that can impact how the floor is
to be maintained.

2. Make sure matting systems are
installed at all entries to help prevent
soils, which can lodge in porous areas of
the cork, from being tracked in. 

3. If placing mats on cork floors,
make sure they are "breathable;" rubber
or non-porous backings can trap moisture
which can damage the floor

4. Vacuum the floor regularly.
Backpack vacuum cleaners work well on
cork and help remove sand and dust that
can scratch the floor.

10 Tips on Maintaining Cork Floors

5. Clean up spills immediately.
Moisture that sits on the floor for long
periods can damage cork. 

6. Damp mop regularly (depending

on use) with a neutral pH cleaner-do not
use harsh chemicals.  Wring the mop to
remove excess moisture and chemicals. 

7. Mop the perimeter of the floor
first, and then work to the center. 

8. Buff the floor using soft buffing
pads.  Buffing helps remove scuff marks
and restore the natural shine of the cork.

9. Be careful not to drag cleaning
equipment or carts over cork as this may
cause deep gouge marks

10. Use Green certified cleaning
chemicals on the floor; they have fewer
volatile organic compounds (VOCs) and
less impact on indoor air quality. 

Carroll Company is commemorating a
milestone in the history of the company.
2011 will bring 90 years of quality
steadfast service in the chemical
manufacturing industry. Over the years
Carroll has built a strong reputation based
upon outstanding Quality, Value and
Integrity.

This anniversary marks the founding
of the company by M. W. Carroll. The
business started as a wholesaler and source
for Model T parts and accessories. Soon
selections of cleansers were being carried
and continued to evolve Carroll Company
into one of America’s leading independent
manufacturers of chemical specialties
including private label products.

Carroll Company Celebrates 90 years
Three generations of the Carroll

family have guided the growth through
acquisitions and expansions. Carroll
Company has grown to total
manufacturing space of over 562,000 SF
between 3 manufacturing locations across

the country. Headquartered in Garland
Texas in the central section, Havre de
Grace Maryland on the east coast, and
Santa Fe Springs California on the west
coast the company has expanded to cover
the United States and beyond.

Carroll Company produces an
extensive and broad line of industrial and
institutional sanitary maintenance
chemicals. The offering includes liquids,
powders, aerosols, cartridge soap and
dilution control systems. All products are
manufactured with the same quality and
performance that has given Carroll
Company the years of success it has
enjoyed.

For information on Carroll Company
products contact Customer Service at 800-
527-5722. 

Take a Trip Through Time in Booth 161

Celebrate with Carroll in booth 1855
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Spartan Chemical           Booth 1655 Spartan Chemical           Booth 1655 Spartan Chemical           Booth 1655

The United Group Saalfeld Redistribution    Booth 3025Trebor                              Booth 527

Saalfeld Redistribution    Booth 3025Enviro-Solutions               Booth 3522

New Product & Exhibitor Highlights

U. S. Battery Booth 521
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Diversey, Inc. reported improve-
ments across key environmental metrics
in 2010 and highlighted performance in
social and customer-focused initiatives in
its annual Global Responsibility Report.

The company’s annual report sum-
marizes Diversey’s accomplishments
across six sustainability focus areas:
operations, customers, communities,
workforce, partners and governance.

“We continue to make significant
progress toward incorporating sustain-
able practices into all areas of our busi-
ness,” said Diversey President and CEO
Ed Lonergan. “This report shows the pas-
sion and commitment of our employees
to provide a cleaner, healthier future for
the world while helping our customers do
the same.”

Significant milestones highlighted in
the Global Responsibility Report include:

•  Sponsorship of a Climate Change
Summit, bringing together some of the
industry’s leading businesses to address
climate change and mitigate its risks;

•  The first installation in the Upper
Midwestern United States of a combined
heat and power fuel cell, providing 40

Diversey Releases Annual Global Responsibility Report

percent of the power and 80 percent of the
heat necessary for its 278,000 square-foot
global headquarters building in
Sturtevant, Wisconsin;

•  Performance improvements
against four key environmental measures,
including an  8 percent reduction in net
water consumption, a 4 percent reduction
in total water consumption and a small
decrease in total energy;

•  Introduction of innovative solu-
tions that improve cleaning and hygiene
processes for customers to achieve supe-
rior results while improving overall sus-
tainability; and

•  Leadership of the Bottle School
Project, a groundbreaking initiative in the
Philippines that addresses a pressing
shortage of school buildings by using dis-
carded plastic soda bottles to build effi-
cient schools.

The report is global in scope, cover-
ing all Diversey business units around the
world. The Global Responsibility Report
content is tracked against the Global
Reporting Initiative, a widely accepted
standard of sustainability reporting. 

Company Reports on Environmental, Social and Customer-
focused Sustainability Performance

Business cards are one of the oldest
sales tools, dating as far back as 15th
century China and 17th century Europe.
After all this time, business cards remain
amoungst the strongest networking tools
a business person has in their arsenal. 

This Piece Of Paper Can Pack A
Punch.

Statistics show that sales increase
2.5% for every 2,000 business cards pre-
sented.  They also claim that "prospects
will hold on to a color card 10 times
longer than a standard one" Bottom line,
business cards are a must-have. 

6 Tips For Getting The Most Out Of
Your Business Card.

Tip #1) Always Keep Some On
Hand: You never know when an oppor-
tunity will present itself.  You may
encounter someone whose business
might benefit you or your business.
Having a business card on hand will
make information exchange seamless.

Tip #2) Exhibit Proper Etiquette:
When presented with a business card,
reciprocate by offering yours.  Show the
other person that you take them serious-
ly and are interested in their area of
expertise.

Tip #3) Pay Close Attention to
Card Design: The look and feel of your
business card can say a great deal about
you, make it a lasting impression.  Strike
the right balance between aesthetic
appeal and the quality of paper you use.  

Do you have the right Business Card?

Tip #4) Include Your Slogan: A 5
to 8 word slogan that cleverly describes
your business will help your business
card get noticed.  Strong slogans add to
the effectiveness of your business card
and help build brand recognition for you
and your business. 

Tip #5) Business Cards Are An
Active Tool: Business cards are a tool
for active networking.  Seek out net-
working opportunities  and keep your ear
to the ground; then, go out to events and
deliver your business cards with every
handshake.

Tip #6) Follow Up After Handing
Out: Conducting a follow-up phone call
or sending an email after a business card
exchange will be the fastest way to
increase sales.  Make a proactive call to
the person you exchanged cards with - if
not, you run the risk of being just "anoth-
er business card" in a person's desk
drawer.  Remember, "out of sight equels
no sales opportunities." 

Executive Summary:
For the serious businessperson, the

business card has been, and will remain ,
an invaluable tool for networking.  Even
with all the technological advances in
communication the past two decades -
mobile phones, text messaging, e-mail,
online messengers - classic sales tools
like the telephone and the business card
remain the most recognizable, under-
stood and direct means to connect with
prospects.  If for no other reason than
that, it is important you put some time
and effort into the design of your cards.

The Value of Clean Calculator
This first-of-its-kind calculator will

measure the impact cleaning has on
critical areas, such as occupant
productivity, absenteeism, asset
preservation, and sustainability. By using
this tool, ISSA members can directly
show facility managers the unrealized
savings achieved through proper
cleaning, justify necessary new
investments and garner increased
appreciation by management for the true
value cleaning can provide an
organization

Transpare™
This is the first online platform to

help purchasers of green cleaning
products easily differentiate options
using an unprecedented level of
comprehensive and transparent
environmental, safety and health
attributes. Users will be able to easily
identify what makes up a product’s
overall environmental attribute profile
and ensure that these qualities are in line
with purchasers’ specific sustainability
needs. Manufacturers also are able to
leverage Transpare to better promote their
products’ innovative environmental,
safety, and health attributes in a
harmonized platform for the first time.

“Cleaning has a direct impact on
human health, the environment and
facilities’ bottom lines,” says ISSA
Executive Director John Garfinkel. “Our
new brand identity speaks to this far
reaching impact, and we are taking
concrete steps, through the introduction
of new tools, services, and information,
that will enable our organization and our
members to change the way the world
views cleaning.”

In addition to the Value of Clean
Calculator and Transpare, ISSA will
feature other valuable tools and services
it provides association members during
ISSA/INTERCLEAN. Located at the
ISSA Resource Center, Booth 3868,
visitors will also find information and
demonstrations about:

Cleaning Industry Management
Standard (CIMS)

The first facility management
standard, developed in conjunction with
experts from all segments of the industry,
which outlines the primary characteristics
of a successful, quality cleaning
organization. It is the only certification
program for facility managers that
provides a detailed roadmap for
evaluating and improving the
management of their cleaning processes,
ensuring they have implemented the most
efficient, quality processes for their
needs.

ISSA Certification Experts (I.C.E.)
A program that enables ISSA

members to provide training and
consulting services to cleaning
organizations interested in complying
with and preparing to be certified to the
Cleaning Industry Management Standard
(CIMS). I.C.E.-certified members can
become an indispensable resource to their

customers or their own organization,
helping them achieve certification goals
in an effective and efficient manner.

ISSA.com
The ISSA Web site is the cleaning

industry’s No. 1 online resource,
averaging nearly 90,000 product and
educational video views per month and
providing comprehensive industry data,
daily news, and regulatory updates. It
features an online buyers guide – searched
more than 15,000 times each month—to
help users find ISSA member companies
that meet their needs for cleaning supplies
and services.

These products and services form the
foundation of ISSA’s renewed
commitment to fostering innovation,
setting standards, helping members make
valuable business connections, and
educating the commercial cleaning
industry on cleaning as an investment,”
says Garfinkel. “Our new logo and tag
line represent our promise to our members
and the importance of our shared values.
The cleaning industry is evolving, and
ISSA is determined to stay ahead of the
trends and better serve our members.” 

Kaivac, makers of the No-Touch
Cleaning® system, is getting a lot of
attention thanks to a totally new cleaning
system just introduced: the OmniFlex™
Dispense-and-Vac System.

The Dispense-and-Vac is a low-cost
dispense and vac system that dispenses

fresh cleaning solution on floors. 
Solution and contaminants are then

vacuumed up. It's faster, cleaner, healthi-
er, and safer than using conventional
cleaning tools such as brooms and mops.
Plus floor dry much faster.

Simple to use, the Dispense-and-Vac
System is also compact, making it easy to
store.

For more information, visit
www.kaivac.com or call toll-free: 800-
287-1136. 

Floor Cleaning System
That Is Smaller, Simpler,
and Oh So Effective

Kaivac Booth 1123

Changing the Way the World Views Cleaning
Continued from page 1
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Cascades  Tissue Group    Booth 2566 Georgia-Pacific    Booth 1830 San Jamar                        Booth 935

SCA Tissue                     Booth 2430Occidental Chemical  Booth 4117

Convermat                     Booth 1795 Wausau Paper/Bay West Booth 3341Kruger Products              Booth 2973

SCA Tissue                     Booth 2430
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SCA's focus continues to be that of
"better business" for its customers, an
approach that will be highlighted at this
year's ISSA/INTERCLEAN® show. To
SCA, better business goes beyond cus-
tomer service, using a segment-driven
approach to understand the challenges
and unique needs of target customer
groups. These insights are then applied to
focus product, service and tool develop-
ment to better meet customer needs. As
part of this approach, SCA is committed
to providing customers with valuable
resources and research aimed at helping
them understand the expectations and
needs of patrons of their businesses. 

Working with a variety of third-party
research organizations, including Harris
Interactive®, and academic authorities
and experts, such as the Tork Green
Hygiene Council™ (TGHC), SCA com-
missioned research over the last year that
provides key insights and perspectives
aimed at helping customers grow their
business. 

Tork Report: Healthy People, Healthy
Planet™

The second annual Tork Report is
designed to provide customers with infor-
mation focused on conducting better
business. This year's results showed that
customers are paying attention to the
details, specifically those related to
hygiene. When facilities appear unclean,
they are not shy about sharing their opin-
ions, as 75 percent of American adults
would be at least somewhat likely to com-
plain to the manager or staff member of a
public facility if it seemed unclean.
However, the Tork Report showed that the
other 25 percent of American adults keep
their disapproval to themselves or tell a
friend about the unhygienic facility, ulti-
mately endangering the reputation of the
facility. These and other valuable insights
from the report can help businesses take
an educated approach to how they man-
age the cleanliness of their facility and
ultimately, improve their bottom line. To
review the rest of the survey's findings,
visit www.betterbusiness.torkusa.com.

Tork "Better Business" Podcasts
Released in August, the Tork pod-

casts include discussions by the TGHC
members regarding the benefits of sus-
tainability and hygiene to create first-
hand understanding for listeners on why
these topics are vital to any business. The
first podcast, Clean Business, Happier
Customers, is led by hygiene experts Dr.
Allison Aiello and Donna Duberg. It
enforces how prioritizing hygienic prac-
tices can lead to happier customers and a
thriving business. The experts also pro-
vide valuable insight into both consumer
and professional perspectives on hygiene
and infection control. The second pod-
cast, Driving Success with a Sustainable
Business Model, features commentary
from sustainability expert Josh Radoff
and SCA sustainability marketing man-
ager Mike Kapalko on best practices to
consider when incorporating sustainabili-
ty into a business and the benefits it has

Research Roundup: SCA Uncovers Valuable
Insights on Sustainability and Hygiene

on profitability. The TGHC members
provide actionable advice for businesses
looking to prioritize sustainability and
hygiene in their business models. To
download and listen to these podcasts,
visit www.betterbusiness.torkusa.com.

Third Annual Green Business Survey 
For the third consecutive year, SCA

has conducted a survey to help customers
better understand how environmental
standards affect consumer buying and
loyalty habits. This year's Green Business
Survey found that 77 percent of
American adults purchase green products
or services, including 57 percent who do
so because they believe it's better for the
environment. These results, as well as
those from the 2009 and 2010 surveys,
showcase sustainability as a new way of
life, with both of the previous surveys
revealing more than seven in 10 adults
continued purchasing "green" products
and services, even during the down econ-
omy.

Consumers are also careful about
how they verify companies' claims to sus-
tainability, with 72 percent of American
adults indicating they know how to deter-
mine if a green claim or statement is true.
The survey also revealed that only six
percent of American adults rely on repu-
tation, awards or news stories about the
company to verify green claims or state-
ments. However, 21 percent feel that
independent third party certification is
the most reliable method to determine
viability. These findings show that green
is truly here to stay-something that busi-
nesses must be willing to embrace for the
benefit of their consumers, as well as that
of their organization. 

With a focus on "better business,"
SCA is more committed than ever to
helping customers drive successful busi-
ness platforms through the prioritization
of sustainability and hygiene and fulfill-
ing their needs as a strategic partner. As
part of this, SCA understands that con-
structing better business includes devel-
oping research that educates customers
on how consumers are interacting with a
facility and what they are seeking when
they patronize a business. As it looks
towards the future, the company remains
committed to providing these resources
to customers and helping them stay on
top of the ever-changing needs of their

patrons.
More information on these and other

SCA-sponsored research initiatives are
available at www.torkusa.com and
www.betterbusiness.torkusa.com.

Visit SCA in Booth #2430 

allows you to improve training, elevate
employee performance, and prevent
cross-contamination.  For more informa-

tion on microfiber and Zephyr's extensive
offering of hard floor care products,
please visit us at booth #1687. 

One of the unique things about the
effective, high-performing bioactive
product ES680 Super Floor Degreaser
from Enviro-Solutions is that it not only
cleans surfaces but eats contaminants as
well. 

What's more, it keeps on eating con-

taminants long after cleaning is over. 
Green-certified ES680, made from

bacteria, enzymes, nutrients, and surface
cleaning agents, makes soiled, contami-
nated, and sticky surfaces in theaters and

Cleans Surfaces; Eats Contaminants

kitchens cleaner, less slippery, removing
mal-odors. In fact, it is so effective it even
eliminates the feeding sources for insects,
helping to get rid of them too.

For more information, visit
www.enviro-solution.com or call toll-
free: 877-674-4373.

About Enviro-Solutions
Enviro-Solutions is a leading manu-

facturer of environmentally preferable
cleaning products. An ISO-9001 certified
company, Enviro-Solutions was estab-
lished in 1994 with very focused goals:
To develop and market a superior line of
environmentally preferable cleaning
products and solutions.  Using advanced
technology, the company manufactures
products that offer proven safety, health,
and environment benefits without sacri-
ficing product performance and are com-
petitively in price. 

Zephyr Manufacturing is proud to
announce the expansion of our
microfiber product offering.  Our selec-
tion now includes flat mop pads as well as
colored towels and scrubber pads.  Color-
coding your microfiber cleaning system

Zephyr Announces
Expansion of Microfiber
Product Offering

Triple S is pleased to announce that
the company has been awarded a Premier
Group Purchasing Agreement as
Authorized Distribution for Paper and
Janitorial Supplies. The 3-year agreement
becomes effective November 1, 2011.
Premier is the nation's largest healthcare
alliance with 1,700 hospitals, and more
than 49,000 other healthcare sites. This
contract gives Premier members' the
option of purchasing their products from
a locally owned business that focuses on
service and solutions. 

"The Triple S Membership is very
proud to be awarded this contract. Both
organizations share similar goals in hold-
ing healthcare costs down and improving
the patient experience", stated Alan E.
Sadler, President of Triple S. "Triple S
Member-dealers look forward to partner-
ing with Premier facilities in their mar-
ket, and offering the lowest total cost
solutions for their paper and janitorial
needs. The local Triple S Member is well
positioned to provide the facility mainte-
nance expertise required to insure that the
proper systems, supported by training,
are in place. Our collective efforts to
combine the most labor efficient systems
with regular staff training better position

Triple S Awarded Premier Group
Purchasing Agreement   

us to help our healthcare facilities
achieve lowest total cost facility mainte-
nance solutions."

Premier is a performance improve-
ment alliance of more than 2,500 U.S.
hospitals and 75,000-plus other health-
care sites using the power of collabora-
tion to lead the transformation to high
quality, cost-effective care. Owned by
hospitals, health systems and other
providers, Premier maintains the nation's
most comprehensive repository of clini-
cal, financial and outcomes information
and operates a leading healthcare pur-
chasing network. 

Triple S is a Member-owned, nation-
al distribution services and logistics com-
pany that provides facility maintenance
solutions to the education, healthcare,
commercial, retail, industrial and govern-
ment markets through a network of inde-
pendent Member-dealers and regional
distribution centers.  

Zephyr Microfiber Products
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Exhibitors Listing
360Facility . . . . . . . . . . . . . . . . . . . . . . . .3555
3M Building & Commercial Services Div. 2615
A.A.C. Forearm Forklift, Inc.  . . . . . . . . . .3599
ABC Compounding Co., Inc. . . . . . . . . . .1524
ABCO Products Corp.  . . . . . . . . . . . . . .2597
Ableman International Co., Ltd.  . . . . . . . . .760
Abrapal S.L.  . . . . . . . . . . . . . . . . . . . . . . .669
Absorbcore, LLC . . . . . . . . . . . . . . . . . . . .241
ACI Industries Converting  . . . . . . . . . . . .1796
ACS Industries, Inc./Scrubble Division  . .2287
Action Pump Co. . . . . . . . . . . . . . . . . . . .3606
Activeion Cleaning Solutions, LLC  . . . . .3658
activTek Environmental  . . . . . . . . . . . . . . .964
ADS Solutions  . . . . . . . . . . . . . . . . . . . .3596
Advanced Modern Technologies

Corp. (AMTC)  . . . . . . . . . . . . . . . . . . . .664
Advanced Vapor Technologies, LLC  . . . .3848
AEP Institutional Products  . . . . . . . . . . . .3845

AFFLINK  . . . . . . . . . . . . . . . . . . .3201
Afidamp Servizi Srl  . . . . . . . . . . . . . . . . . .142
Agio Group, Inc.  . . . . . . . . . . . . . . . . . . .2789
Air Spencer USA, LLC  . . . . . . . . . . . . . .3403
Airosol Company . . . . . . . . . . . . . . . . . . . .665
AKUA KT, Inc.  . . . . . . . . . . . . . . . . . . . . .3762
All Brands Vending  . . . . . . . . . . . . . . . . .3301
Allied West Paper Corp.  . . . . . . . . . . . . .3272
All-Lines Leasing  . . . . . . . . . . . . . . . . . . .3398
Alpha Chemical Services, Inc.  . . . . . . . . .1273
Alta Dusting Products, Inc.  . . . . . . . . . . . .660
Altabiz Co., Ltd.  . . . . . . . . . . . . . . . . . . .3674
Amano Pioneer Eclipse Corp.  . . . . . . . . .1176
Amer Electric Motion, Inc.  . . . . . . . . . . . .1787
American Cleaning Solutions . . . . . . . . . . .643
American Dish Service  . . . . . . . . . . . . . . .439
American Express  . . . . . . . . . . . . . . . . . .3549
American Paper Converting  . . . . . . . . . .3379
American Specialties, Inc.  . . . . . . . . . . . .1531
Americo Manufacturing Co., Inc.  . . . . . . .1255
Ammex Corp.  . . . . . . . . . . . . . . . . . . . . . .619
Amplex Group Services, Inc. . . . . . . . . . .2189
Amrep, Inc.  . . . . . . . . . . . . . . . . . . . . . . .2655
Amsterdam RAI Exhibitions  . . . . . . . . . . . .722
Apache Mills, Inc.  . . . . . . . . . . . . . . . . . .1986
Aps Data-Know-How . . . . . . . . . . . . . . . .3654
Aqua ChemPacs  . . . . . . . . . . . . . . . . . .1497A
ARJEM,  Inc.  . . . . . . . . . . . . . . . . . . . . . .3492
Association of Residential Cleaning

Services International  . . . . . . . . . . . . . .3860
Athea Laboratories, Inc.  . . . . . . . . . . . . . .761
Averyck Engineering & Development B.V.  .721
AWAY Chemical Corp.  . . . . . . . . . . . . . . .952
Aztec Products, Inc.  . . . . . . . . . . . . . . . . .421
B&G Equipment Company . . . . . . . . . . . . .633
Bare Ground Systems . . . . . . . . . . . . . . .2596
Batteries Plus  . . . . . . . . . . . . . . . . . . . . .3498
Battery De-Mister LLC  . . . . . . . . . . . . . . .252
Beach Sales & Engineering - Hurricone  . .3568
Beckson Industrial Products, Inc.  . . . . . .2683
Beelabor Janitorial Services, Inc.  . . . . . .3595
Bemetex (Ningbo) Commodity Co., Ltd.  . .129
Berk Wiper Converting & Packaging  . . . .2669
Berkley Square, Inc.  . . . . . . . . . . . . . . . .2895
Best Sanitizers, Inc.  . . . . . . . . . . . . . . . .1894
Betco Corp.  . . . . . . . . . . . . . . . . . . . . . .2115
Big D Industries, Inc. . . . . . . . . . . . . . . . . .453
Bio-Clean Products  . . . . . . . . . . . . . . . . .3825
BioLab, Inc., A Chemtura Corp.  . . . . . . .3849
BiOWiSH Technologies, Inc.  . . . . . . . . . . .873
Bissell Professional  . . . . . . . . . . . . . . . . .3739
Blueair . . . . . . . . . . . . . . . . . . . . . . . . . . .3561
Bobrick Washroom Equipment, Inc. . . . . .1265
BOC Plastics  . . . . . . . . . . . . . . . . . . . . .3546
Bona US  . . . . . . . . . . . . . . . . . . . . . . . . .2795
Bonette AB  . . . . . . . . . . . . . . . . . . . . . . . .828
Boriler International, Inc.  . . . . . . . . . . . . .1897
Bradley Corporation  . . . . . . . . . . . . . . . .3504
Brandenburg  . . . . . . . . . . . . . . . . . . . . . .2487
Breeze Software  . . . . . . . . . . . . . . . . . . . .850
Briarwood Products Co.  . . . . . . . . . . . . .2681
Bro-Tex, Inc.  . . . . . . . . . . . . . . . . . . . . . .3664
Brulin & Company, Inc.  . . . . . . . . . . . . . . .347
Buckeye International, Inc.  . . . . . . . . . . .1846
Building Service Contractors Assn.
International . . . . . . . . . . . . . . . . . . . . . . .3355
Building Services Management Magazine  .254
Busch Systems International  . . . . . . . . . . .655
C.I. Marwind, S.A. . . . . . . . . . . . . . . . . . . .750
Caddy Clean Scandinavia AB  . . . . . . . . . .712
CAF Environmental Solutions  . . . . . . . . .3738
California Scents Professional . . . . . . . . . .755

CAM SPRAY/Command Pressure
Washers  . . . . . . . . . . . . . . . . . . . . . . . .2925

Canberra Corp.  . . . . . . . . . . . . . . . . . . . . .979
Carlisle Sanitary Maintenance Products  .2168
Carolina Paper Converters, Inc.  . . . . . . .2996
Carpet & Rug Institute (CRI)  . . . . . . . . . .3590
Carpet Cleaner America  . . . . . . . . . . . . .3189

Carroll Company . . . . . . . . . . . . .1855

Cascades Tissue Group  . . . . . . .2566
Ceiling Professionals International . . . . . .2786
Cellucap Manufacturing Co.  . . . . . . . . . . .854
Cen-Tec Systems, Inc.  . . . . . . . . . . . . . .3746
Chapin Manufacturing, Inc.  . . . . . . . . . . .3490
Chase Products Co.  . . . . . . . . . . . . . . . .2244
ChemBlend International, LLC . . . . . . . . .1271
Chemical Universe  . . . . . . . . . . . . . . . . .2878
Chemspec . . . . . . . . . . . . . . . . . . . . . . . .3804
ChemTel, Inc.  . . . . . . . . . . . . . . . . . . . . .3598
Church & Dwight Co., Inc. . . . . . . . . . . . .1181

Cimex-USA  . . . . . . . . . . . . . . . . . .813
Citrus Oleo  . . . . . . . . . . . . . . . . . . . . . . .2879
City Bags Wholesalers  . . . . . . . . . . . . . .3451
Claire Manufacturing Co.  . . . . . . . . . . . .1347
Clarke  . . . . . . . . . . . . . . . . . . . . . . . . . . .1614
Clean Contain  . . . . . . . . . . . . . . . . . . . . .3622
Clean Control Corp.  . . . . . . . . . . . . . . . .3813
Cleaning Equipment International . . . . . . . .717
Cleaning For A Reason  . . . . . . . . . . . . . .3763
Cleaning Industry Research

Institute (CIRI)  . . . . . . . . . . . . . . . . . . .3856
Cleaning Services Group, Inc. . . . . . . . . . .243
CleanMaster  . . . . . . . . . . . . . . . . . . . . .1814A
CleanTelligent Software  . . . . . . . . . . . . .2749
Clorox Professional Products Company  .2643
CM B2B Trade Group  . . . . . . . . . . . . . . .3844
CM National, Inc.  . . . . . . . . . . . . . . . . . .3669
CMA Dishmachines  . . . . . . . . . . . . . . . .3413
Coating Specialists, LLC . . . . . . . . . . . . .3660
Colgate Palmolive Company  . . . . . . . . . .1631
Comac Corp., Inc. . . . . . . . . . . . . . . . . . . .972
Commercial Zone Products, a div. of DCI
Marketing  . . . . . . . . . . . . . . . . . . . . . . . . .563
Concept Amenities  . . . . . . . . . . . . . . . . .3624
Contec, Inc.  . . . . . . . . . . . . . . . . . . . . . .3544
Continental Commercial Products, LLC  .2054

Convermat Corp.  . . . . . . . . . . . .1795
Core Products Co., Inc.  . . . . . . . . . . . . .3215
CoreTex Products, Inc.  . . . . . . . . . . . . . .3494
Cosmetics & Cleaners International  . . . .2299
CP Industries  . . . . . . . . . . . . . . . . . . . . .2725
CPC Aeroscience  . . . . . . . . . . . . . . . . .1347A
Creative Chemicals, Inc.  . . . . . . . . . . . . . .650
Creative Products International, Inc.  . . . . .461
Cross Country Installations & Service  . . .2380

Crown Mats & Matting, Div. of Ludlow
Composites Corp. . . . . . . . . . . . .2549
Crown Products, LLC  . . . . . . . . . . . . . . .2945
Crypton . . . . . . . . . . . . . . . . . . . . . . . . . .3213
Crystal Lake Manufacturing, Inc.  . . . . . . .2225
Curtis Dyna-Fog Ltd  . . . . . . . . . . . . . . . .3296
Cyan Laboratories, Inc.  . . . . . . . . . . . . . .3290
Daley International . . . . . . . . . . . . . . . . . .2425
Dandong Guangda Paper Manufacture.  . .821
Daniels Associates, Inc.  . . . . . . . . . . . . .3405
Darnel, Inc.  . . . . . . . . . . . . . . . . . . . . . . . .855

DDI System, LLC  . . . . . . . . . . . . . . . . . .1665
Dead Sea Works Ltd. c/o K+S . . . . . . . .3289
Deardorff Fitzsimmons Corporation  . . . .3591
Deb Inc.  . . . . . . . . . . . . . . . . . . . . . . . . . .961
Dedicated Transport, LLC  . . . . . . . . . . . .3822
Delamo Manufacturing  . . . . . . . . . . . . . . .325
Delta Industries  . . . . . . . . . . . . . . . . . . . .3186
Delta Marketing Int’l, LLC  . . . . . . . . . . . .3675
Delta-Q Technologies Corp.  . . . . . . . . . .3706
Deluxe for Business  . . . . . . . . . . . . . . . .3819
DEMA Engineering Company  . . . . . . . . .2755
DeRoyal Textiles, Inc.  . . . . . . . . . . . . . . .3823
Dial Professional  . . . . . . . . . . . . . . . . . . .1643
Diamond Wipes International . . . . . . . . . .3439
Direct Mop Sales, Inc.  . . . . . . . . . . . . . . .671
Dirt Killer Pressure Washers, Inc.  . . . . . . .336
Discover Energy Corp.  . . . . . . . . . . . . . .3523
Dispensing Dynamics International  . . . . .3581
District Publishing, Inc.  . . . . . . . . . . . . . .3512
Diversey, Inc.  . . . . . . . . . . . . . . . . . . . . .3031
Donaldson Membranes  . . . . . . . . . . . . . .3514
Double Class (M) Sdn. Bhd.  . . . . . . . . . . .842
Dr. Gum, Inc. . . . . . . . . . . . . . . . . . . . . . .3563
Draco Hygienic Products, Inc.  . . . . . . . . .2688
Dri-Eaz  . . . . . . . . . . . . . . . . . . . . . . . . . .1577
DSC Products, Inc.  . . . . . . . . . . . . . . . . .3507
Durable Corporation  . . . . . . . . . . . . . . . .3293
Durable Packaging International  . . . . . . . .247
Dust-Tex Worldwide Corp., Inc. . . . . . . . .3087
Dynamic Research Co., Inc.  . . . . . . . . . . .867
Dyson - Commercial  . . . . . . . . . . . . . . . . .317
Earth Friendly Chemicals, Inc.  . . . . . . . . .3621
Earth Friendly Products  . . . . . . . . . . . . . .1339
ECi Software Solutions  . . . . . . . . . . . . . .2888
Eco Concepts, Inc.  . . . . . . . . . . . . . . . . .1771
Eco Products, Inc.  . . . . . . . . . . . . . . . . . .3818
Ecoforce Products . . . . . . . . . . . . . . . . . .3745
EcoForm, LLC . . . . . . . . . . . . . . . . . . . . .3774
Ecolab, Inc.  . . . . . . . . . . . . . . . . . . . . . . .2914
EcoLogo  . . . . . . . . . . . . . . . . . . . . . . . .3416A
EDIC  . . . . . . . . . . . . . . . . . . . . . . . . . . . .3015
EES, Inc.  . . . . . . . . . . . . . . . . . . . . . . . . . .555
Ekcos Innovations  . . . . . . . . . . . . . . . . . .3543
Elara Foodservice Disposables LLC  . . . .1898
Electrolux Home Care Products, NA  . . . .2046
Electrolytic Ozone Inc. . . . . . . . . . . . . . . . .361
Emerald Professional Protection  . . . . . . .2791
EMSCO GROUP Commercial Products  .3639
EnerSys  . . . . . . . . . . . . . . . . . . . . . . . . .3721
ENPAC LLC  . . . . . . . . . . . . . . . . . . . . . . .561
Envirochem, Inc.  . . . . . . . . . . . . . . . . . . .1583

Enviro-Solutions Ltd.  . . . . . . . . .3522
EnvirOx, LLC . . . . . . . . . . . . . . . . . . . . . . .413
EP Minerals, LLC  . . . . . . . . . . . . . . . . . . .852
EPAY Systems, Inc. . . . . . . . . . . . . . . . . .3299
Epic Industries . . . . . . . . . . . . . . . . . . . . .3716
Epicor Software Corporation . . . . . . . . . .3663
eQuest Software, Inc.  . . . . . . . . . . . . . . . .861
Equustock, LLC dba Absorb & Clean  . . .3817
Essential Industries, Inc.  . . . . . . . . . . . . .1677
ETC of Henderson, Inc.  . . . . . . . . . . . . . .1875
Ettore Products Co.  . . . . . . . . . . . . . . . .1431
European Cleaning Journal  . . . . . . . . . . . .826
Evershine Stainless Steel Sdn. Bhd.  . . . . .819
Evolution Sorbent Products, LLC  . . . . . .3649
Excel Dryer, Inc.  . . . . . . . . . . . . . . . . . . .3430
Exel Composites PLC  . . . . . . . . . . . . . . . .816
Expanded Technologies Corp.  . . . . . . . . . .144
ExpressTime  . . . . . . . . . . . . . . . . . . . . . . .551
Falcon ProSolutions, Inc. . . . . . . . . . . . . .3493
Faner Aroma Product Co., Ltd.  . . . . . . . . .224
Fas-Trak Industries  . . . . . . . . . . . . . . . . .3830
Filmop USA . . . . . . . . . . . . . . . . . . . . . . .2514
Flexaust . . . . . . . . . . . . . . . . . . . . . . . . . . .350
FlexSol Packaging Corp.  . . . . . . . . . . . . .1921
Flitz International Ltd.  . . . . . . . . . . . . . . .2886
Flo-Kem, Inc.  . . . . . . . . . . . . . . . . . . . . . .3730
Florachem Corp.  . . . . . . . . . . . . . . . . . . .2598
F-MATIC, Inc.  . . . . . . . . . . . . . . . . . . . . .1383
Fogmaster Corp.  . . . . . . . . . . . . . . . . . . .2227
ForeFront Product Design, LLC  . . . . . . .3833
Formula Corp.  . . . . . . . . . . . . . . . . . . . . .1373
Fortune Plastics, Inc. . . . . . . . . . . . . . . . . .747
Frank Miller & Sons, Inc.  . . . . . . . . . . . . .2026
Franmar Chemical, Inc.  . . . . . . . . . . . . . . .153
Fresh Products, LLC  . . . . . . . . . . . . . . . .3431
Frost Products Ltd.  . . . . . . . . . . . . . . . . .2799
Fuller Brush Commercial Products  . . . . .3835
Fullriver Battery USA  . . . . . . . . . . . . . . .1694
G & F Manufacturing Co., Inc. . . . . . . . . .3287
Geerpres, Inc.  . . . . . . . . . . . . . . . . . . . . . .955
Gemvis, Inc.  . . . . . . . . . . . . . . . . . . . . . .3542
General Floorcraft  . . . . . . . . . . . . . . . . . .2891
General Information Services, Inc. (GIS)  .1991

Gent-l-kleen Products, Inc.  . . . . . . . . . . .2625

Georgia-Pacific Professional  . . .1830
Gofer Parts  . . . . . . . . . . . . . . . . . . . . . . .3720
GOJO Industries  . . . . . . . . . . . . . . . . . . .1225
Golden Star Inc.  . . . . . . . . . . . . . . . . . . .1555
Graco Manufacturing Co.  . . . . . . . . . . . .2826
Grand Technology, Inc.  . . . . . . . . . . . . . . .974
Green Cleaning University  . . . . . . . . . . .3780
Green Klean Vacuum Bags  . . . . . . . . . . .3447
Green Seal, Inc.  . . . . . . . . . . . . . . . . . . .3677
GreenBlue . . . . . . . . . . . . . . . . . . . . . . . .3770
GreenSorb  . . . . . . . . . . . . . . . . . . . . . . .3806
GreenWave International, Inc.  . . . . . . . . . .738
Gumpak Limited  . . . . . . . . . . . . . . . . . . . .729
H.D. Hudson Mfg. Co  . . . . . . . . . . . . . . . .654
Hagleitner Hygiene International GmbH . . .812
Handi-Foil of America, Inc. . . . . . . . . . . . . .427
Handle Hygiene Ltd.  . . . . . . . . . . . . . . . . .823
Handy Home Products Inc.  . . . . . . . . . . .3824
Havells  . . . . . . . . . . . . . . . . . . . . . . . . . .3558
Haviland Contoured Plastics  . . . . . . . . . .3605
Haviland Corp.  . . . . . . . . . . . . . . . . . . . .1825
Hawk Enterprises of Elkhart, Inc. . . . . . . .2574
Healthy Schools Campaign (HSC)  . . . . .3768
Heritage Bag Company  . . . . . . . . . . . . . .2554
Hertron International, LLC  . . . . . . . . . . . .3839
High Five Products, Inc.  . . . . . . . . . . . . .3554
Hillyard Industries  . . . . . . . . . . . . . . . . . .1587
HLF Diversified, Inc.  . . . . . . . . . . . . . . . .3760
Homecare Industries  . . . . . . . . . . . . . . . . .255
Hoover Inc., A Div. of TTI Floor Care  . . .2476
HOSPECO  . . . . . . . . . . . . . . . . . . . . . . .1134
Howard Berger Co.  . . . . . . . . . . . . . . . . . .340
Hruby Orbital Systems, Inc.  . . . . . . . . . .3827
HTC, Inc. . . . . . . . . . . . . . . . . . . . . . . . . . .571
Hubbell  . . . . . . . . . . . . . . . . . . . . . . . . . . .338
Huzhou Lianshi Meile Homecare Products
Manufacturing Factory . . . . . . . . . . . . . . . .134
Hydro Systems Company  . . . . . . . . . . . .1231
Hydro Tek - Cleaning Equipment Mfg.  . . .3571
Hydro-Force Manufacturing . . . . . . . . . . .3038
HYSO, LLC . . . . . . . . . . . . . . . . . . . . . . .1595
Iivus Marketing, Inc.  . . . . . . . . . . . . . . . .3588
Impact Products, LLC  . . . . . . . . . . . . . . .1166
Imperial Electric  . . . . . . . . . . . . . . . . . . . . .313
Infinity Hospitality Group, Inc.  . . . . . . . . .3700
Infor Global Solutions, Inc.  . . . . . . . . . . .3676
Innovation Engineering Group (I.E.G.)  . . .3589
Inopak Ltd.  . . . . . . . . . . . . . . . . . . . . . . .3181
Inspired TEC LLC  . . . . . . . . . . . . . . . . . .3313
Institute of Inspection Cleaning

& Restoration (IICRC)  . . . . . . . . . . . . .3704
Intellibot Robotics LLC  . . . . . . . . . . . . . . .769
Intelligent Products, Inc.  . . . . . . . . . . . . . .675
Inteplast Group  . . . . . . . . . . . . . . . . . . . .2486
Intercon Chemical Co., Inc.  . . . . . . . . . . .2931
International Custodial Advisors

Network, Inc. (ICAN)  . . . . . . . . . . . . . .3761
International Executive Housekeepers
Association, Inc.  . . . . . . . . . . . . . . . . . . .3755
International Salt Co. . . . . . . . . . . . . . . . . .869
Internet Data Management Inc.  . . . . . . . .2393
IPC Eagle Corp.  . . . . . . . . . . . . . . . . . . .2078
Italimpia-Nardi, S.A. . . . . . . . . . . . . . . . . .3471
ITT Corp. - Flojet  . . . . . . . . . . . . . . . . . . . .617

ITW Dymon  . . . . . . . . . . . . . . . . .1477
J & M Technologies, Inc.  . . . . . . . . . . . . .2381
J. & E. Sozio, Inc.  . . . . . . . . . . . . . . . . . .3617
J.T. Eaton & Co., Inc. . . . . . . . . . . . . . . . . .354
Jadcore, Inc.  . . . . . . . . . . . . . . . . . . . . . .3547
Janitized  . . . . . . . . . . . . . . . . . . . . . . . . . .240
Jay Manufacturing . . . . . . . . . . . . . . . . . .1699
Jelmar, LLC . . . . . . . . . . . . . . . . . . . . . . .3434
Jiangsu Huanxin High-tech Materials.  . . . .841
Jinan Ideal Machine Co., Ltd.  . . . . . . . . . .839
J-Ko Co.  . . . . . . . . . . . . . . . . . . . . . . . . .3604
JM-Metzger GmbH  . . . . . . . . . . . . . . . . . .732
Jofel USA, LLC . . . . . . . . . . . . . . . . . . . . .623
Johnson Wilshire, Inc.  . . . . . . . . . . . . . . .2398

Kaivac, Inc. . . . . . . . . . . . . . . . . .1123
Karcher Commercial  . . . . . . . . . . . . . . . .1464
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Kendall & Son Ltd  . . . . . . . . . . . . . . . . . .3197
Keystone Adjustable Cap Company  . . . .1777
KIK Custom Products  . . . . . . . . . . . . . . .3832
Kimberly-Clark Global Sales, LLC  . . . . . .2354
Kinghome (International) 

Chemical Trading Co. Ltd.  . . . . . . . . . . .833
Kissner Salts & Chemicals Ltd.  . . . . . . . .3717
KleenRite Equipment/Edge  . . . . . . . . . . . .547
Knight, LLC, Unit of IDEX Corp.  . . . . . . .1277
Koblenz (Thorne Electric Co.)  . . . . . . . . .1671
Konie Cups International, Inc.  . . . . . . . . . .838

Kruger Products  . . . . . . . . . . . . .2973
Kutol Products Company  . . . . . . . . . . . .1887
Lagasse Inc.  . . . . . . . . . . . . . . . . . . . . . .2030
Lambskin Specialties . . . . . . . . . . . . . . . .2775
Lavorwash S.p.A.  . . . . . . . . . . . . . . . . . . .713
Leading Edge Products, Inc.  . . . . . . . . . . .772
Legacy Converting, Inc. . . . . . . . . . . . . . .3531
Lester Electrical  . . . . . . . . . . . . . . . . . . . .847
LifeSign LLC  . . . . . . . . . . . . . . . . . . . . . .1995
Lindhaus USA  . . . . . . . . . . . . . . . . . . . . .3613
Lollicup USA, Inc.  . . . . . . . . . . . . . . . . . .3312
Lotusoft, Inc.  . . . . . . . . . . . . . . . . . . . . . .1997
M & M Vacuum Cleaner Parts Dist.  . . . .2195
Magnolia Brush Manufacturers Ltd.  . . . . .613
MaidEasy Software  . . . . . . . . . . . . . . . . .3855
Maintenance Sales News  . . . . . . . . . . . .2780
Marathon Solutions, Inc.  . . . . . . . . . . . . .3556
Marcal Manufacturing, LLC  . . . . . . . . . . .3443
Marietta Corporation . . . . . . . . . . . . . . . .3496
Marino Vileda Professional  . . . . . . . . . . .3093
Markit Promotions . . . . . . . . . . . . . . . . . .3457
Marquardt Mechatronik Gmbh  . . . . . . . . .714
Maryland Plastics, Inc.  . . . . . . . . . . . . . .3731
Mastercraft Industries, Inc.  . . . . . . . . . . .2070
Mat Guys  . . . . . . . . . . . . . . . . . . . . . . . .3597
Mats Inc.  . . . . . . . . . . . . . . . . . . . . . . . . .3645
MBS Dev, Inc.  . . . . . . . . . . . . . . . . . . .2040A
Medique Products . . . . . . . . . . . . . . . . . .1993
MedNora S.r.l.  . . . . . . . . . . . . . . . . . . . .3655
Mercantile Development, Inc.  . . . . . . . . . .226
Mercury Floor Machines, Inc.  . . . . . . . . . .539
Merfin Systems LLC  . . . . . . . . . . . . . . . .3548
Met-All Industries  . . . . . . . . . . . . . . . . . . .138
Meterpak, Inc.  . . . . . . . . . . . . . . . . . . . . .3506
Metro Paper Industries Inc.  . . . . . . . . . . .2695
Micro Essential Laboratory  . . . . . . . . . . .3718
Micronova Mfg., Inc.  . . . . . . . . . . . . . . . . .865
MidLab, Inc.  . . . . . . . . . . . . . . . . . . . . . . .941
Miele, Inc.  . . . . . . . . . . . . . . . . . . . . . . . .3335

MIF Filter Systems Ltd. . . . . . . . . . . . . . . .817
Milazzo Industries, Inc.  . . . . . . . . . . . . . .1377
Milwaukee Dustless Brush,  . . . . . . . . . .2325
Mint-X Corp.  . . . . . . . . . . . . . . . . . . . . . .2887
Minuteman International, Inc. . . . . . . . . . .1215
Misco Products Corp.  . . . . . . . . . . . . . . .3223
Mobilistics . . . . . . . . . . . . . . . . . . . . . . . .2295
Moerman Americas . . . . . . . . . . . . . . . . .2896
Moody Insurance Worldwide  . . . . . . . . . .3758
Morantz Ultrasonics  . . . . . . . . . . . . . . . .3297
Morgro, Inc.  . . . . . . . . . . . . . . . . . . . . . .3854
Morton Salt  . . . . . . . . . . . . . . . . . . . . . .869A
Mosmatic Corp.  . . . . . . . . . . . . . . . . . . . .148
Motsenbocker’s Advanced

Developments, Inc.  . . . . . . . . . . . . . . . .1799
Multi-Clean, Inc.  . . . . . . . . . . . . . . . . . .1215A
Mytee Products, Inc.  . . . . . . . . . . . . . . . . .513
NaceCare Solutions  . . . . . . . . . . . . . . . .2531
Nantong Jinhui Textile Co., Ltd  . . . . . . . .1999
NAPCO Bag & Film . . . . . . . . . . . . . . . . .3316
National Chemical Laboratories, Inc.  . . . .1454
National Tissue Co.  . . . . . . . . . . . . . . . . .3386
New Grout Now, Inc.  . . . . . . . . . . . . . . .3505
New Jersey Sanitary Supply

Assn. (NJSSA)  . . . . . . . . . . . . . . . . . .3759
Nexstep Commercial Products  . . . . . . . .2468
Nilfisk CFM . . . . . . . . . . . . . . . . . . . . . . .1915
Nilfisk-Advance  . . . . . . . . . . . . . . . . . . . .1415
Nilodor, Inc. . . . . . . . . . . . . . . . . . . . . . . . .647
Ningbo Idi Housewares Co., Ltd.  . . . . . . .730
Ningbo Qianqian Show Household Co  . .3195
Ningbo Sanbang Home Products Co.  . . .1791
North American Plastics & Chemicals  . . . .237
North American Salt Co.  . . . . . . . . . . . . .1881
Northern Dome . . . . . . . . . . . . . . . . . . . . .742
Northwest Enterprises  . . . . . . . . . . . . . .1794
Norton Abrasives  . . . . . . . . . . . . . . . . . .3659
Novamont North America, Inc.  . . . . . . . . .251
NSF International  . . . . . . . . . . . . . . . . . . .756
NSS Enterprises, Inc.  . . . . . . . . . . . . . . .2154
Nuance Solutions  . . . . . . . . . . . . . . . . . .3423
Nutek, LLC  . . . . . . . . . . . . . . . . . . . . . . .3565
NYCO Products Co.  . . . . . . . . . . . . . . . .1371
Oasis Brands  . . . . . . . . . . . . . . . . . . . . .2995

Occidental Chemical Corporation .629
Oil-Dri Corp. of America  . . . . . . . . . . . . .3744
OMI Industries  . . . . . . . . . . . . . . . . . . . .1183
Onyx Environmental Solutions . . . . . . . . . .147
Ophardt Hygiene Technologies Inc.  . . . . . .433
Orchidia Fragrances  . . . . . . . . . . . . . . . . .754

Oreck Corp.  . . . . . . . . . . . . . . . . . . . . . .2125
OspreyDeepClean International Ltd.  . . . . .733
Ossian, Inc.  . . . . . . . . . . . . . . . . . . . . . . .2015
Pacific Floor Care  . . . . . . . . . . . . . . . . . .2315
Pacific Oasis Enterprise, Inc. . . . . . . . . . . .137
Pacific World Corporation  . . . . . . . . . . . .3491
Padco, Inc.  . . . . . . . . . . . . . . . . . . . . . . . .238
Palmer Fixture Co.  . . . . . . . . . . . . . . . . .1569
Panasonic  . . . . . . . . . . . . . . . . . . . . . . . .1395
Pancomp . . . . . . . . . . . . . . . . . . . . . . . . . .835
Papercutters, Inc.  . . . . . . . . . . . . . . . . . . .743
Paperless Proposal  . . . . . . . . . . . . . . . . .3331
PaperSource Corp.  . . . . . . . . . . . . . . . . .1287
PDQ Manufacturing, Inc.  . . . . . . . . . . . . . .341
Perfect Products, Inc.  . . . . . . . . . . . . . . .2839
Permanon USA  . . . . . . . . . . . . . . . . . . . .3392
Petoskey Plastics  . . . . . . . . . . . . . . . . . .3642
Phoenix Scale Company  . . . . . . . . . . . . .3634
Pitt Plastics, Inc.  . . . . . . . . . . . . . . . . . . .3115
Polti Distribution, Inc.  . . . . . . . . . . . . . . .3519
Poly Plastic Products  . . . . . . . . . . . . . . . .337
Polyfun Plastic 

Products Co., Ltd.  . . . . . . . . . . . . . . . . .824
Portico Systems, LLC . . . . . . . . . . . . . . .3592
PortionPac Chemical Corp.  . . . . . . . . . . .1622
Primco Solutions, Inc.  . . . . . . . . . . . . . . .3539
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ier cleaning alternatives," points out
Bozich.  "Now, our industry is moving
from promoting green to the larger pic-
ture of supporting sustainability.
KUTOL is a shining example of a manu-
facturer that fully embraces sustainability
in its production and leads the industry by
obtaining one of the industry's first LEED
Silver certifications."   

The new KUTOL facility was built
from the ground up, with a focus on sus-
tainability and the environment, choosing
to build on a defunct government storage
site.  "As construction workers cleared
the site, approximately 8,000,000 pounds
of old concrete was pulverized and used
creating new concrete," points out Joe
Rhodenbaugh, president of KUTOL
Products Company. "Overall, we were
able to recycle over 95% of construction
waste and more than double our capacity
with our expanded space and  investment
in state-of-the-art equipment. " 

The new facility depends upon geot-
hermal energy generated from an adja-

NISSCO AWARDS KUTOL PRODUCTS COMPANY 
SUPPLIER PARTNER SUSTAINABILITY AWARD

cent pond to conserve energy costs.
Some statistics show geothermal heat
pumps use 25% - 50% less electricity
than conventional heating or cooling sys-
tems.  Best of all, about 70% of the ener-
gy used is renewable energy from the
ground. 

For greater energy savings, KUTOL
installed high efficiency lighting with
motion-sensor controls.  Special CO2
monitors control the mix of fresh air to
inside air to assure consistent indoor air
quality. The company chose low-to-zero
VOC carpet and paint, and used opportu-
nities for natural light.   

KUTOL Products Company manu-
factures hundreds of different hand
hygiene products from moisturizing liq-
uid soap to hard-working pumice-based
options, all in the United States, at this
manufacturing facility. There is a full
range of antibacterial soaps and sanitiz-
ing foams and gels, as well as environ-
mentally certified, Green Seal products.
The company also offers a bio-based
hand sanitizer that is dye and fragrance-
free. 

Process Cleaning for Healthy Schools™   (PCHS)
Names Green Works® Concentrated Cleaners as a
Preferred Cleaning Product for School Cleaning

seamlessly within the Process Cleaning
system to clean high-use areas: desktops,
bathrooms, door handles and more. 

Prior to becoming a preferred
cleaning product by PCHS, Green
Works® Concentrated Cleaners were
tested by the International Executive
Housekeepers Association’s (IEHA) High
Performance Cleaning Product (HPCP)
Testing Program in conjunction with the
University of MA Lowell TURI Lab.
Green Works® Concentrated Cleaners
met the HPCP program’s rigorous
standards and proved the product line’s
efficacy.  

“We are extremely proud to be
associated with such an important
organization breaking ground in the

education space,” said Lynda Lurie,
marketing manager, Clorox Professional
Products Company. “As part of the
Process Cleaning Consortium, we are
honored to have a voice among industry
leaders to continue to meet the diverse
cleaning needs of schools.”

Process Cleaning has been
implemented in more than 150 schools
nationwide, with as many as 200 more
schools joining next year. PCHS also
plans to serve other facility types in the
future.

To learn how Process Cleaning can
benefit your school, visit
www.PC4HF.org or contact Rex
Morrison at (530) 559-9116 or
Rex.Morrison@att.net. 

Garnering the most votes by industry
distributors and end-users, Georgia-
Pacific Professional’s SofPull®
automated touchless towel dispenser
edged out two competitors to win the
2011 ISSA Innovation Award in the

Paper/Plastics Category. This innovative
touchless towel dispenser provides a
hygienic, cost-effective solution, with a
slim, innovative profile that allows it to fit
in virtually any washroom, break room,
or ‘back-of-house’ work area.

“Georgia-Pacific Professional is
honored to receive this year’s ISSA
Innovation Award,” said Alex Volpe, vice
president and general manager – towel
category, for Georgia-Pacific
Professional. “This recognition validates
our ongoing commitment to meet and
exceed our customers’ needs and
expectations by producing washroom
solutions that improve hygiene, reduce
waste and increase cost savings.”

The ISSA Innovation Awards

SofPull® Automated Touchless Towel
Dispenser Voted Cleaning Industry's
Most Innovative Paper/Plastics Product

recognizes notable products and services
developed by manufacturers in the
sanitation industry. Award winners will
receive a trophy and a display in the
special 2011 Innovation Award Winner
section of the “Then & Now Product

Showcase,” featuring Don
Aslett’s Museum of Clean, at
ISSA/INTERCLEAN. 

This is the fifth year
Georgia-Pacific Professional
has received an ISSA
Innovation Award. The
company was recognized for its
enMotion® recessed towel
dispenser in 2005, Safe-T-
Gard® door tissue dispenser
and trash receptacle in 2006,
enMotion® Impulse® 8 towel
dispenser in 2007, and most
recently for its SmartStock
Ultra® cutlery dispenser and

carousel in 2008.
The Sofpull automated

dispenser is available in both translucent
smoke and new translucent white, and it
can help enhance a facility’s image while
its touchless technology can help reduce
the risk of cross-contamination and create
a healthier workplace. Additionally, its
one-at-a-time dispensing and adjustable
sheet settings can help reduce usage over
kitchen roll towels*, helping to provide
low-maintenance upkeep with fewer roll
changes.

For more information about
SofPull® dispensers and other efficient,
hygienic Georgia-Pacific Professional
solutions, please visit
http://www.gppro.com or call 1-866-
HELLO GP (435-5647). 

Georgia-Pacific SofPull®
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ier cleaning alternatives," points out
Bozich.  "Now, our industry is moving
from promoting green to the larger pic-
ture of supporting sustainability.
KUTOL is a shining example of a manu-
facturer that fully embraces sustainability
in its production and leads the industry by
obtaining one of the industry's first LEED
Silver certifications."   

The new KUTOL facility was built
from the ground up, with a focus on sus-
tainability and the environment, choosing
to build on a defunct government storage
site.  "As construction workers cleared
the site, approximately 8,000,000 pounds
of old concrete was pulverized and used
creating new concrete," points out Joe
Rhodenbaugh, president of KUTOL
Products Company. "Overall, we were
able to recycle over 95% of construction
waste and more than double our capacity
with our expanded space and  investment
in state-of-the-art equipment. " 

The new facility depends upon geot-
hermal energy generated from an adja-
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cent pond to conserve energy costs.
Some statistics show geothermal heat
pumps use 25% - 50% less electricity
than conventional heating or cooling sys-
tems.  Best of all, about 70% of the ener-
gy used is renewable energy from the
ground. 

For greater energy savings, KUTOL
installed high efficiency lighting with
motion-sensor controls.  Special CO2
monitors control the mix of fresh air to
inside air to assure consistent indoor air
quality. The company chose low-to-zero
VOC carpet and paint, and used opportu-
nities for natural light.   

KUTOL Products Company manu-
factures hundreds of different hand
hygiene products from moisturizing liq-
uid soap to hard-working pumice-based
options, all in the United States, at this
manufacturing facility. There is a full
range of antibacterial soaps and sanitiz-
ing foams and gels, as well as environ-
mentally certified, Green Seal products.
The company also offers a bio-based
hand sanitizer that is dye and fragrance-
free. 

Process Cleaning for Healthy Schools™   (PCHS)
Names Green Works® Concentrated Cleaners as a
Preferred Cleaning Product for School Cleaning

seamlessly within the Process Cleaning
system to clean high-use areas: desktops,
bathrooms, door handles and more. 

Prior to becoming a preferred
cleaning product by PCHS, Green
Works® Concentrated Cleaners were
tested by the International Executive
Housekeepers Association’s (IEHA) High
Performance Cleaning Product (HPCP)
Testing Program in conjunction with the
University of MA Lowell TURI Lab.
Green Works® Concentrated Cleaners
met the HPCP program’s rigorous
standards and proved the product line’s
efficacy.  

“We are extremely proud to be
associated with such an important
organization breaking ground in the

education space,” said Lynda Lurie,
marketing manager, Clorox Professional
Products Company. “As part of the
Process Cleaning Consortium, we are
honored to have a voice among industry
leaders to continue to meet the diverse
cleaning needs of schools.”

Process Cleaning has been
implemented in more than 150 schools
nationwide, with as many as 200 more
schools joining next year. PCHS also
plans to serve other facility types in the
future.

To learn how Process Cleaning can
benefit your school, visit
www.PC4HF.org or contact Rex
Morrison at (530) 559-9116 or
Rex.Morrison@att.net. 

Garnering the most votes by industry
distributors and end-users, Georgia-
Pacific Professional’s SofPull®
automated touchless towel dispenser
edged out two competitors to win the
2011 ISSA Innovation Award in the

Paper/Plastics Category. This innovative
touchless towel dispenser provides a
hygienic, cost-effective solution, with a
slim, innovative profile that allows it to fit
in virtually any washroom, break room,
or ‘back-of-house’ work area.

“Georgia-Pacific Professional is
honored to receive this year’s ISSA
Innovation Award,” said Alex Volpe, vice
president and general manager – towel
category, for Georgia-Pacific
Professional. “This recognition validates
our ongoing commitment to meet and
exceed our customers’ needs and
expectations by producing washroom
solutions that improve hygiene, reduce
waste and increase cost savings.”

The ISSA Innovation Awards

SofPull® Automated Touchless Towel
Dispenser Voted Cleaning Industry's
Most Innovative Paper/Plastics Product

recognizes notable products and services
developed by manufacturers in the
sanitation industry. Award winners will
receive a trophy and a display in the
special 2011 Innovation Award Winner
section of the “Then & Now Product

Showcase,” featuring Don
Aslett’s Museum of Clean, at
ISSA/INTERCLEAN. 

This is the fifth year
Georgia-Pacific Professional
has received an ISSA
Innovation Award. The
company was recognized for its
enMotion® recessed towel
dispenser in 2005, Safe-T-
Gard® door tissue dispenser
and trash receptacle in 2006,
enMotion® Impulse® 8 towel
dispenser in 2007, and most
recently for its SmartStock
Ultra® cutlery dispenser and

carousel in 2008.
The Sofpull automated

dispenser is available in both translucent
smoke and new translucent white, and it
can help enhance a facility’s image while
its touchless technology can help reduce
the risk of cross-contamination and create
a healthier workplace. Additionally, its
one-at-a-time dispensing and adjustable
sheet settings can help reduce usage over
kitchen roll towels*, helping to provide
low-maintenance upkeep with fewer roll
changes.

For more information about
SofPull® dispensers and other efficient,
hygienic Georgia-Pacific Professional
solutions, please visit
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HELLO GP (435-5647). 
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sentatives will also be promoting their
new Green Buyer's Guide, which offers
detailed information about environmental-
ly-certified products available from major
suppliers.  

For more information about Saalfeld
Redistribution, vist 
 www.saalfelddistribution.com.  

"Also, they'll have a smaller freight pre-
paid minimum available when they order
through Saalfeld."

Golden Star President Steve Lewis
says the ability to order small-
er shipments than those avail-
able directly from the manu-
facturer will be a major benefit
for his customers.

"With this option, our cus-
tomers will have more flexibil-
ity in keeping an adequate
amount of product on hand for
their customers and at the
same time have better control
of their cash flow," Lewis said.
"While we'll continue to serve
those customers who order
directly from us, this partner-
ship represents an additional
tool our customers can use to
manage their businesses, and
their inventories, more effec-
tively."

A company that has been
in the cleaning industry for
more than 100 years, Golden
Star carries a wide assortment
of dust mops, wet mops,
microfiber mops and other
microfiber products.

Saalfeld representatives
will be on hand to discuss the
new partnership, along with
Saalfeld's other products and
services, at Booth #3035 at the
trade show during exhibit hours today
through Friday, Oct. 21. Saalfeld repre-

Saalfeld Partners with Golden Star 

Through its new partnership, Golden Star customers
now have the ability to mix and match up to 18,000
unique stock keeping units (SKUs) available through
nine U.S. warehouse locations operated by Saalfeld
Redistribution. Visit them in Booth 3025
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U.S. Products  . . . . . . . . . . . . . . . . . . . . .1814
UFP Technologies, Inc.  . . . . . . . . . . . . . .3499
Ultimate Solutions, Inc.  . . . . . . . . . . . . . . .639
Ultra Chem USA . . . . . . . . . . . . . . . . . . .1297
U-Mac Limited . . . . . . . . . . . . . . . . . . . . .3294
Unelko Corp. . . . . . . . . . . . . . . . . . . . . . .3472
Unger Enterprises, Inc.  . . . . . . . . . . . . . .2346
Unicorn Hygienics Limited . . . . . . . . . . . .3821
United Electric . . . . . . . . . . . . . . . . . . . . .2825
United States Pumice Co. . . . . . . . . . . . .2499
United Stationers  . . . . . . . . . . . . . . . . . .2040
Unitex International, Inc.  . . . . . . . . . . . . .3323
Universal Business Systems, Inc.  . . . . . .2989
Urine Off by Bio-Pro Research, LLC  . . . .3412
US Hygiene . . . . . . . . . . . . . . . . . . . . . . .3671
VAC International, Inc. . . . . . . . . . . . . . . .3180
VaporLux, Inc.  . . . . . . . . . . . . . . . . . . . . .3681
Vectair Systems, Inc.  . . . . . . . . . . . . . . .3073

Exhibitors Listing
Vermop Salmon GmbH  . . . . . . . . . . . . . .3303
Viper North America  . . . . . . . . . . . . . . . .1917
von Drehle Corp.  . . . . . . . . . . . . . . . . . . .971
VVF Amenities  . . . . . . . . . . . . . . . . . . . .3321
Walden-Mott Corp.  . . . . . . . . . . . . . . . . .2779
Warsaw Chemical Co., Inc.  . . . . . . . . . . .2286
Waterless Co., Inc.  . . . . . . . . . . . . . . . . .3288

Wausau Paper . . . . . . . . . . . . . . .3341
Webster Industries, Inc.  . . . . . . . . . . . . .2122
Weifang Tricol Trading Co., Ltd.  . . . . . . . .718
West Sanitation Services, Inc.  . . . . . . . . .956
Western Plastics, Inc.  . . . . . . . . . . . . . . .1893
Whisk Products . . . . . . . . . . . . . . . . . . . . .751
Windsor  . . . . . . . . . . . . . . . . . . . . . . . . .2230
Winworld Enterprise, Inc.  . . . . . . . . . . . .3419
Witt Industries . . . . . . . . . . . . . . . . . . . . .2525
WizKid . . . . . . . . . . . . . . . . . . . . . . . . . . . .436
Woodbine Products Company . . . . . . . . .3740
World Dryer Corp.  . . . . . . . . . . . . . . . . .1535
Xaact Products  . . . . . . . . . . . . . . . . . . . .1476
XPOWER Manufacturer, Inc.  . . . . . . . . . .3593
Xynyth Manufacturing Corp.  . . . . . . . . . .1131

Zephyr Manufacturing Co., Inc.  .1687
Zhongshan Seehe Commodity Co., Ltd.  .2495
Zimmer America Corp . . . . . . . . . . . . . . .3193
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withstand heavy usage, this new sleek
design will help convey a contemporary
look for washroom areas."

In addition to enhancing facility
image and décor, all translucent white
products offer waste-reducing benefits
and require low-maintenance upkeep. The
enMotion® touchless towel, soap and
sanitizer dispensers and SofPull tissue
one-at-a-time dispensers have been shown
to minimize use and help reduce the risk

Georgia-Pacific Professional Offers
Comptemporary White Design for Several of
its Washroom Dispensing Solutions
Continued from page 1

of cross-contamination. 
The translucent white color option is

available for enMotion classic towel dis-
pensers, enMotion® Impulse™ towel dis-
pensers, SofPull mechanical towel dis-
pensers, SofPull centerpull towel and tis-
sue dispensers, Compact tissue dis-
pensers, enMotion soap and sanitizer dis-
pensers, Georgia-Pacific manual soap and
sanitizer dispensers, and Georgia-Pacific
air freshener dispensers.  

Golden Star Inc. is pleased to
announce the acquisition of MIMA Towel
and Supply LLC, Asbury Park, New
Jersey.  Since its establishment in 2003
MIMA has become the industry's leading
innovator in microfiber products and appli-

cations.  Mike Nitto, Founder and CEO of
MIMA, will be joining Golden Star and
championing Golden Star's new MIMA
Microfiber Division with his knowledge
and expertise in this field.

"The opportunity to broaden and

Golden Star Acquires 
MIMA Towel and Supply LLC

deepen our microfiber line with MIMA's
opens a new era for us," according to Steve
Lewis and Earl Julo, Co-Presidents of
Golden Star.  "Combining MIMA's anti-
microbial microfiber cloths; luxurious, soft
towels; and custom blended wipes with our
microfiber and conventional mopping line
further advances our goal of providing the
entire spectrum of hard surface cleaning
solutions." 

"I am thrilled to be joining an organi-
zation with such a rich history and tradi-
tion," stated Mike Nitto.  "Our shared
philosophies can only enhance our offering
while enabling us to develop and provide
the most innovative microfiber solutions."
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